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Looking Back 

In this three-part retrospective, Play Meter holdsupa 
mirror to the industry— and to itself... 
Reviewing the Coin-Op News of 1981: Inthe opinion 
of the editors, ten major topics had the most impact in 
the industry this year. Analysis by David Pierson and 
Ray Tilley begins on page 10. 

1981 Guide to Play Meter: page 27 begins the 
comprehensive index to news and feature articles 
that have appeared in these pages over the past year. 
A ready future reference for the readers, included are 
all technical and game play reviews. 

Critic's Corner Special: The pinball critic rates 
himself, for a change, and we see how Roger Sharpe’s 
ratings have stacked up against reader/operators’ 
choices of top pingames over the years: page 51. 


The Saturation Point 

Michael Mendelsohn analyzes some factors in the 
video boom and discusses whether the boom might 
turn to bust. Worthy notes for the entire industry to 
ponder. 


Hitting a Different Market: A Quality Nightspot Adds 
Coin-op Games 

Capitalizing on electronic games’ popularity is not 
always a simple matter of buying the equipment and 
setting it up for the public. This Idea Bank feature 
details how one Toledo, Ohio operation found a 
marketing gap and incorporated coin-op with 
marked success. 


14 Equipment Poll 
35 Business Myth of the Month 


40 News 


45 Music Programming 
47 Frank’s Cranks 

49 Viewpoint on Video 
51. Critic’s Corner 

54 New Products 

56 Classified Advertising 


64 News Briefs 


UP FRONT 


We are the anomaly, the exception to the rule. 
While government and industry figures debate about 
whether or not we’re all in a recession, a depression, 
or whatever, the coin-op amusement industry just 
keeps right on wheeling along. It’s boom times for all 
of us who make our living from coin-op entertainment. 

Of course, the sensational product that has been 
coming out of late has helped to a great extent. But 
there’s another ingredient that | think accounts even 
more for our success, and maybe we’re not even 
aware of it— it’s our optimism. That’s right, our 
optimism. 

We’ve gained such self-confidence in our 
products and services that we now can march right up 
and knock on doors we’d never had thought about 
approaching in years past. Sure, we’ve got something 
they want. But it’s our self-confidence that’s making it 
happen. As a result, more and more people are 
getting into this business. The media are showing 
more and more attention to us because we are news. 
‘Man bites dog” —that’s us! While everyone else is 
sitting around telling sad stories about how the 
economy has fallen apart and they’re victims of it, our 
industry has gone on a roll. 

The numbers we’re playing with these days are 
absolutely frightening— to negative thinkers. 
Operators, distributors, and manufacturers now have 
paper outstanding that is several times greater than it 
has been at any time in their professional careers. But 
still there’s no hesitancy because we know we’re ona 
roll. Ars we in over our heads? | think not. 

Sure we've had our problems— game prices are 
going out of sight; of copyrights, there’s no end to 
those problems; and governmental intrusions are 
increasing. But, as an industry, we still have that 
overriding optimism that we can do whatever it takes. 

All the great things that have been done in this 
world have happened because someone didn’t think 
it was impossible. We all know that it’s physically 
impossible for a bumblebee to fly, but no one 
bothered to tell the bumblebee that. So, what we now 
have is a damn bug that flies only because it’s too 
ignorant to know that it can’t. In the same way this 
industry is like the bumblebee. We are not allowing 
ourselves to be hemmed in by what is possible, and 
that’s what’s so exhilirating about this business today. 
We can do the difficult today. The impossible takes us 
until tomorrow morning. 

As long as we maintain this overwhelming self- 
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confidence, then surely we can keep on _ this 
phenomenal roll. Isn’t it a good thing that Space 
Invaders came along and got all of us positive thinkers 
together in one industry? Hell, we would all be 
successful if we made our livings with coin-op Maytag 
washers and dryers. That’s the kind of people we have 
in this business today. 

Sure, the videos are doing great. But don’t sell 
yourselves short. The real reason this industry is on a 
roll is because of us— all of us. Any industry is only as 
good as the people who make their living in it. If we 
were running disreputable businesses, if we were 
Operating sleazy arcades, if we dealt in business 
tactics that were straight out of ‘The Untouchables,” 
then it wouldn’t matter if God Himself were designing 
the games. We’d still be failures. 

There are no magic words, no secret formulas for 
success. Of course, there’s a degree of dedication and 
hard work that’s required; but the most important 
ingredient is self-confidence. That’s what allows a 
175-pound halfback to bowl over a 250-pound 
defensive tackle. 

This is our Year in Review Issue. As you read over 
what we think were the top stories of the past year, as 
you check out the index for articles we’ve done for 
the past twelve months— | would like you to note that 
for every problem, every controversy that this 
industry has faced, there is also a solution that’s 
defining itself. 

This is a can-do industry, and we can all be proud 
of that. All the naysayers in the world cannot detract 
for a moment from the biggest reason why the coin- 
op industry is so big today, which is that we’ve got a 
whole lot of positive thinkers who are not used to 
seeing obstacles, only challenge. 

How strongly do I believe in this? Let’s put it this 
way. I’m writing this from a hospital bed. My doctor 
thinks he’s releasing me on Friday, but he must be 
wrong. I’ve got a tee-off scheduled for 1:30 p.m. 
Thursday. 


a 


Ralph C. Lally I 
Editor and Publisher 


PLAY METER, December 15, 1981 


- Our congratulations 
to Centuri, Inc. for 
winning first place in 
Video Game Artwork 

~ for Phoenix in the 
1981 Play Meter Poll. 


We are proud to have played a role 
in the great success of this game. 
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Silkscreen Fantasies 


2054 Zanker Road, San Jose, CA 95131 
Telex: 171587 Willis IND SNJ 


500 Davis Center, Suite 600, Evanston, IL 60201 
800-538-7808 
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The two publications every operator SUBSCRIBE NOW AND SAVE 


needs to keep up to date on everything For a limited time only a savings of almost 25%! 
that's happening in the industry. PLAY METER PLUS DRA PRICE GUIDE 

Researchers found in a _ recent Survey what 
Subscribers are looking for most in subscriptions. ONLY S65 PER YEAR 
Since we are now faced with a period of inflation and orf AOR REA 
recession, our subscribers needed help most in el si at 
making wise decisions in buying and spending. The | Name 
majority were looking for advice on products and Company 
Services that affect them the most in their business. 
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needs and hope this year to help you more than ever 
in these trying time by providing timely information. City State Zip 
Again this year we are offering for a limited time PAYMENT ENCLOSED (check or money order) 
special savings on the DRA Price Guide and (_ ) Manufacturer ( ) Distributor  (— ) Operator 
Playmeter Magazine. (_) Supplier ( ) Other 


MAIL TO: 
AN $85.00 VALUE FOR DRA PRICE GUIDE, 6595 NW 36 St. Suite 109B. Miami. FL 33166 
ONLY $65.00 PLAYMETER MAGAZINE, PO Box 24170, New Orleans. LA 70184 
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Letters to 
the editor... 


Tune of the times 


I am former editor of Billboard, 
former associate publisher of 
American Automatic Merchandiser, 
currently mid-West editor of 
Beverage World and a strong 
admirer and staunch supporter of 
what you guys are doing. 

It just proves that young, alert 
people can always show the old 
cockers up, especially when they are 
fat cats, tired, lazy and not in tune 
with the times. I enjoy what you are 
printing and to go twice a month 
shows the need and desire for you 
do. Go get’ em, tigers!!! 


Frank Luppino Jr. 
Glenview, Illinois 


Pattern of things 


As the owner of 3 well run and well 
maintained arcades in the Chicago 
Suburbs, I am very aware of the 
ancient prejudices and unfounded 
preconceptions of village trustees in 
banning arcades from their 
communities. In most instances it 1s 
very difficult to get approval to do 
business. 

Much has been published in your 
magazine regarding the formation of 
associations and the contributions of 
money to improve our public image. 
We had better first improve our 
private image as many manu- 
facturers are making it impossible for 
us to do business also. 

These manufacturers are now 
moving into our markets on a grand 
scale with their own arcades. Bally 
long ago gobbled up Aladdin’s 
Castle, and recently purchased a 
Chicago chain of 26 suburban 
restaurants. They are converting 
them into food and game room 
combinations. Taito now operates 
large arcades in our market, and is 
planning many more. Sega has done 
the same thing in California. So you 
see, when we finally get approval 
from a community, we then have to 
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compete with the vertical monopoly 
and corporate greed of the “pillars of 
our industry.” 

I realize this does not affect 
everyone in our business, but it is 
certainly a pattern of things to come 
that will determine the future 
destiny of our industry. The question 
most often asked me is, “How long 
do I think video rooms will continue 
to prosper?” Some manufacturers 
are killing the goose that laid all of 
our golden eggs. We, the operators, 
are fast becoming an endangered 
species. 


Les Jacobs 
#1 Fun Family Game Rooms 
Chicago 


Something on your mind you want 
to vent? Got a gripe? Full of praise? 
Have a question? If you have 
comments on the coin operated 
entertainment industry, write to Play 
Meter. Our “Letters to the Editor” 
columns are dedicated to you, the 
operator/reader. 

All letters must be _ signed; if 
requested, only initials will be used 
or the name withheld from print. 
Please include return address 
(although, for the sake of your 
privacy, addresses will not be 
printed.) All letters subject to 
standard editing. Be concise. 


Dynamo Announces 


Built with STEEL and ALL PLYWOOD CONSTRUCTION. 
Engineered for the Smart Operator. 


For further info: phone (800) 527-6054, (214) 641-4286, Telex: 732-432 
1805 South Great Southwest Parkway, Grand Prairie, Texas 75001 


Audio Visual Amusements 


Offering the finest new 


and used equipment 


REPRESENTING LEADING FACTORIES 
e SALES, PARTS, SERVICE °¢ 


ARCADE PLANNING SPECIALISTS 


Over 50 beautifully reconditioned 
solid state pinballs available 


YOU’VE TRIED THE REST, 
NOW TRY THE BEST 
WE’RE EAGER TO SERVE 


1809 Olive Street 
St. Louis, Missouri 63103 


(314) 421-5100 


For further information, call Pete Entringer (collect) 


The Top News Stories in Coin-op, 1981 


1. Convertible games appear on the market; 
meanwhile, used equipment sale prices plummet 


2. Gray area games pose a threat to amusement industry; 
AMOA moves Expo out of Las Vegas 


3. Video game copyrights are enforced in courts; 
the industry defines the piracy problem 


4. AMOA’s leadership role is questioned; jukebox location 
list eliminated; jukebox royalty rates are hiked 


5. Manufacturers and distributors form 
their own trade associations 


6. Media focus sharp attention on coin-op games; 
local regulations tighten up for arcades 


7. The operator population swells; revenues are up; 
arcades have marked growth 


8. ‘Blue sky’ rip-offs hit inexperienced operators 
Major manufacturers diversify into video marketing 


10. Other equipment types brace 
to meet video’s competitive challenge 


For a review of the top issues making news in the industry in ’81, turn the page. . . 
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‘The vear the industry found itself’ 


Reviewing the 


coin-op year 1981 


There’s a tempation among the 
news media at year’s end to wrap 
things up in a neat bundle, by 
Summarizing the year’s events—ina 
nutshell, they say—before shipping 
the whole damn thing out to some 
history department’s archives for 
obscurity purposes. Maybe it’s a 
feeling by media people that, after 
reporting the events all year long, it’s 
their responsibility to make some 
sense of it all. 

It’s silly, of course. Presumptuous 
is the word. But it’s a temptation 
nonetheless. So be it with Play Meter, 
too. 

But—what’s that, you say? It’s not 
the year’s end yet? This year’s got 
over a month’s life still in its body? 

You’re looking at the wrong 
calendar. 

Look at the issue date of this 
magazine you're reading. Surprise! 
December 15, 1981, the last of 1981. 
Your next issue, in a little over two 
weeks’ time, will bear the futuristic 
date of 1982 on it. And there’s a 
reason for it, you must realize. 

As industry veterans will quickly 
attest, the coin-op amusement 
industry generally looks upon its 
year as beginning and ending with 
the AMOA Show in Chicago. 

Maybe it was meant for this 
industry to be six or eight weeks 
ahead of its time. To read the press 
clippings that have been written and 
spoken about us this past year, it 
must be concluded that the coin-op 
amusement industry is indeed ahead 
of its time. Or, as some others would 
contend, its time has finally come. 

And what do they mean by that? 
Simply this: Although past years may 
have produced greater technological 
advances than 1981, there is 
probably no year that can match 
1981 as far as this industry is 
concerned. 1981 was truly the year 
the industry found itself. It’s the year 
the industry became aware of 
exactly how big it was. It was also the 
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David Rosen explained 
Convert-A-Game system to distribs. 


year the industry became aware of 
the challenges and responsibilites 
that come with being such a giant. 


Convertible games 

The cost of new equipment 
continues to escalate. The games 
themselves, for the most part, prove 
to be miracle workers netting 
collections that were unheard of just 
a couple of years ago. But still the 
Increasing cost of equipment— 
coupled with the closeout reductions 
on unsaleable items—has created a 
deep-seated suspicion among 
operators that game manufacturers 
are “gouging” the operator. 

But it was more than just this 
suspicion that spawned the 
emergence of convertible games in 
the industry. A deep-seated fear has 
also gripped today’s operators, a fear 
of how far can economic reality be 
stretched? 

At the second annual Amusement 
Operators Expo in New Orleans this 
past spring, Ray Hibarger of Hanson 
Distributing told operator attendees, 
“What we’re really selling is air.” 

By “air,” Hibarger said he meant 


there was nothing tangible the player 
took away from the game, other than 
the enjoyment of having played the 
game. 

But with yesterday’s video 
wonders quickly becoming today’s 
dogs, operators are feeling more and 
more that they are operating “air” as 
well. Their investments are here 
today, gone tomorrow. Because the 
games they pay so dearly for are, 
within a very short time, worth no 
more than yesterday’s news- 
papers—operators have started to 
look for ways to protect their huge 
investments by owning something 
that retains its value after the game 
has lost its commercial appeal. 

For small businessmen who are 
trying to build their individual 
financial empires, this quick 
obsolescence of games can be very 
unsettling. That's why operators 
have started looking for “bricks” 
which will last longer than just the 
duration of the single game. 

And convertible games appear to 
many operators to offer that 
opportunity. Convert yesterday’s 
game to today’s hit in just a matter of 
minutes! After all, these operators 
reason, why should I have to buy the 
cabinet and the monitor each time? 

Deco, a Japanese game manu- 
facturer, through its U.S. marketing 
arm, Data East, was the first to try 
the convertible game waters. Data 
East started offering the industry this 
past spring a cassette system with 
interchangeable game cartridges. It 
did create a ripple of curiosity but 
didn’t exactly rock the coin-op 
industry. After all, industry veterans 
reasoned, it’s not surprising that a 
Japanese company, trying to make 
an impact on the American market, 
would try marketing a convertible 
game package to carve out its place 
on this side of the Pacific. 

But then came the bombshell. 

Gremlin Industries—another 
company with Japanese roots, but 


[Contiunued on page 15] 


Here’s to all who helped rack up this 
Banner year. 1981, our 65th year, has 
been our best yet! And, we'd like to 
thank all the people who made doing 
this business.such a pleasure. 

So, we thank our manufacturers, Our 
customers and our personnel. 

Here’s to more Banner years to come 
for all of us in this great industry. 


SIBANNER 


The operator's distribution since 1917 


PHILADELPHIA (215) 236-5000 - BALTIMORE (301) 944-5060 - PITTSBURGH (412) 782-0800 
TOLL FREE, PA 800-822-3788 - TOLL FREE , NJ/DE 800-523-3888 - TOLL FREE, VA 800-638-3818 
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The following are rankings of the top videos and top pinballs making above average weekly gross collections 
nationwide. The dollar amounts appearing are the average weekly grosses as reported to Play Meter magazine through its 
regular national operator survey, including both arcade and street locations. Games with less than adequate responses (less 
than fifty percent) but with above average collections are so noted. Games not appearing on the poll either (1) did not 
generate over a ten percent response rate to provide an adequate representative sampling or (2) did not register weekly gross 
collections above the national average. Specialnote should be made that these earnings figures are gross revenues. 
When computing operator revenues, these amounts should be reduced by fifty percent to reflect the most wide- 
spread industry practice, that of granting fifty percent commissions to the location owners. 


TOP PINBALLS TOP VIDEOS 


Eleven of 21 pinballs (52%) with a response rate Thirteen of 31 videos (42%) with a response rate 
over ten percent have above average earnings. over ten percent have above average earnings. 


Dec.15 Dec.1 Nov. 15 Dec.15 Dec.1 Nov. 15 
National average for pinballs $101 $104 $113 National average for videos $169 $186 $206 


1. BLACK HOLE/Gottlieb .... $209 $236 . FROGGER/Gremlin — — 
2. EIGHT-BALL DELUXE/Bally | $135 $134 $160 . TEMPEST/Atari — = 
* 3. VOLCANO/Gottlieb $108 $135 . DEFENDER/Williams $254 $282 
4. MARS/Gottlieb $111 $127 . CENTIPEDE/Atari $252 $271 

ee zu - VANGUARD/Centuri .... $278 $250 
OMEGA RACE/Midway ... $264 $257 
PAC-MAN/Midway $238 $254 
SUPER COBRA/Stern .... $216 $254 
ASTEROIDS/Atari $193 — 
*10. VENTURE/Exidy $198 $239 


* Conditionally Rated— Weekly average based on less than 50% response rate 
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Provisionally Rated Pinballs and Videos 


(Above average earning games, with a response rate between 10—25%) 


PINBALLS VIDEOS. 


Provisional Ratings Dec.15 Dec.1 Nov. 15 Provisional Ratings Dec.15 Dec.1 Nov. 15 
CENTAUR/Bally $13 $119 — QIX/Taito $317 $320 
SPLIT SECOND/Stern , a $306 $300 
EMBRYON/Bally oe $206 $189 — 


$133 


Operator/readers who would like to join the ever-growing numbers of readers participating currently in the 
survey, write: Play Meter, Equipment Poll, P.O. Box 241 70, New Orleans 70184. 


[Continued from page 10] 


also a company which has carved 
out for itself a respectable share of 
the U.S. video game market— 
introduced its Convert-A-Game 
package to its distributors in the 
early summer. 

That Convert-A-Game intro- 
duction stirred up a tempest of 
controversy within the industry that 
will probably be debated for some 
time to come. 

Distributors are deeply divided on 
the issue. There were those who saw 
the introduction of convertible 
games as a Solid step forward, a way 
of easing the capital squeeze being 
put on operators and distributors 
alike. But then there were an even 
greater number of distributors who 
openly expressed fear that 
convertible games will mean the end 
of the distributing business. 

Still, the convertible: game idea 
seems (initially, at least) appealing to 

operators. In Play Meter magazine’s 
annual operator survey, a clear 
majority of responding operators 
(56%) said they favored such a 
system because, quite simply, it 
would mean the games would cost 
less. Another 32% said they had no 
Opinion, and only 12% were dead set 
against the games. 

Those operators who were against 
the games, claimed convertible 
games would necessarily be inferior 
in quality because operators would 
be locked into a certain system 
which would not be adaptable for 
changes. But an even bigger fear 
expressed by these operators was 
that convertible games might even 
eliminate the need for operators. 
They reasoned that location owners 
could then buy their games direct 
from the factories, bypassing even 
the operators. 

Nevertheless, the emergence of 
the convertible game (whether good 
or bad for this industry) does not 
appear to be just a passing fancy but 
rather a legitimate marketing 
approach in light of the present 
ecomonics of this industry. 


Gray area games 

Like any industry, there has been 
a dark side to coin-op amusements. 
And that dark side has related to 
gambling equipment that slips in 
under the guise of being amusement 
equipment. 

The large majority of people in this 
industry deal only with pure- 
amusement machines—whether it 
be in the manufacture, distribution, 
or operation of them. But apparently 
some industry people deal with 
pseudo-gambling equipment as well. 
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Enter the “gray area” game, a 
video game which features such 
betting games as draw poker, black 
jack, craps, dog racing, and horse 
racing. In these games, players bet 
and win credits on the outcome of 
races and card flips. Many in the 
amusement segment contend these 
games prosper because there is a 
promise of payoff for game credits 
won. The gray game opponents 
contend gray area games do not 
have the play appeal to attract 


Many saw convertible games 
as a way of easing the capital 
squeeze being put on operators 
and distributors alike. 
But many distributors feared 
that the new introduction. 
would end their business. 


players and, thus, rely on this 
promise of payouts to generate their 
high earnings. 

The opponents of gray games go 
on to argue that the operation of 
these games will result in a legislative 
backlash which will have the effect of 
penalizing or outlawing the pure- 
amusement games also. 

The gray area games issue came 
to the fore on two separate fronts at 
the beginning of 1981. 

Amusement game _ factories— 
among them Stern, Atari, Gottlieb, 
Gremlin, Williams, Exidy, and 
Cinematronics—threatened to 
boycott the 1982 AMOA Show 


The manufacturers’ position on 
a Las Vegas AMOA show sent 
a message to the association 
that it had to take an assertive 
position on the gray area games. 


unless that show pulled out of 
Caesar’s Palace in Las Vegas. The 
announced reason for the opposition 
to the site was that the media 
attention the industry would garner 
while in Las Vegas would once 
against blur the line between 
amusement and gambling equip- 
ment. And gray area games, which 
they claimed prosper as a result of 
that indistinction, would create a 
negative attitude toward all games. 

But the position taken by the 


manutacturers also served to senda 
message to the operator’s national 
association, a message that it had to 
take anassertive, leadership position 
concerning the gray area games. 
For its part, the AMOA did the 
minimum. After claiming that it was 
financially committed to the Las 
Vegas show, the AMOA finally 
pulled out of Las Vegas when it: 
became clear that the show’s major 
exhibitors were not bluffing. 


But as far as clearing the air about 
the gray area games, the association 
stopped short of taking any stand 
against the gray area machines other 
than agreeing on a definition of 
gambling machines that would only 
apply as to how the devices could be 
exhibited at the show. 

Why no further stand against 
machines which a large majority of 
the members felt were a real threat 
to the legitimacy of amusement 
games? The AMOA said it would not 
take a stand against any games 
which could be operated legally 
somewhere. 

At year’s end, however, the 
immediate past president of the 
AMOA, Norm Pink, threw some 
more light on possibly why the 
AMOA restricted itself on the gray 
area games issue to a definition 
affecting only its show. Pink told Play 
Meter that at the board meeting, 
where it was decided how the 
AMOA should address the gray area 
games controversy, some board 
members argued that they wanted to 
retain the option to operate the 
games illegally. Thus, the national 
association’s compromised, less- 
than-assertive position may have 
reflected this desire as well. 


Instead, the leadership stand was 
left to be taken by a state 
association. 

The Ohio Music and Amusement 
Association (OMAA) challenged a 
state court ruling allowing the 
operation of gray area games when 
the association learned that the gray 
area games were exploiting a state 
law which allowed free plays on 
pinballs. If the court’s decision were 
to stand, the association’s members 
conjectured, then a stiffer law would 
replace the existing law, and that 
stiffer law would probably endanger 
the operation of pure amusement 
devices. 

So the Ohio association joined 
with the state attorney general in 
appealing the court’s decision to a 
higher court. And gray area games 
lost the case they won in the lower 
court. But it was not a compelte 
victory for operators in the state. 
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The appeals court ruling only applied 
to video games which simulated 
gambling card games. It still was 
technically legal to operate gray area 
Games using such themes as dog 
racing, horse racing, and so on. 

At that point, the gray area games 
operator appealed the case to the 
state supreme court where a hearing 
and decision is still pending. It is, 
therefore, unknown at this time 
whether gray area games will be 
allowed in the state or even whether 
the supreme court will enlarge the 
definition of gray area games to 
include other gambling-themed 
games. 

Nevertheless, inspired by the 
vigorous stand against the games, 
operator associations in Minnesota, 
Iowa, and elsewhere quickly adopted 
similar positions against games 
which many in the industry have 
come to see asa threat to the coin-op 
amusement industry. 


Video game copyrights 

Why do games cost so much? 

Research and development, say 
the manufacturers. As a manu- 
facturer, whether you license the 
games or design them yourself, the 
factories argue, the greatest cost of 
the game is in that intangible (more 
“air”)—research and development. 

One manufacturer went so far as 
to state, “We’re an engineering 


ee 


company. Even though we manu- 
facture games, we need the 
manufacturing to pay for our 
engineering.” 

So if someone were to interfere 
with the remuneration for the 
engineering, it would follow that the 
Original manufacturers would 
aggressively seek to protect their 
proprietary rights. 

As the cost of these video games 
increased and the demand for the 
really hot games surpassed the 
production capabilities of even a 
Midway or an Atari, “pirate”’ 
manufacturers came into the 
picture, offering copies of such 
proven winners as Pac-Man, 
Defender, Asteroids, Scramble, 
Star Castle, and others. The lower 
cost was no doubt partially reflected 
by the fact that the pirates did not 
spend anything on research and 
development, thus having no 
expense to recoup there. 

The games bypassed the 
originators and were sold directly to 
the industry through bootleg 
distributors or else factory-direct. 
Manufacturers, in order to keep 
control of their own product, sought 
litigation against the pirates. Midway 
was the first to assert its video games 
copyrights against pirates. Then 
Gremlin, Cinematronics, Williams, 
Atari, Stern, and others followed 
Suit. 


Though video game copyright law 
is still somewhat vague as far as its 
application, the original manu- 
facturers have scored several court 
victories, some establishing major 
precedents which have even called 
for the seizure of the records of the 
pirate Companies and the return, 
freight pre-paid, of the pirated games 
to the original manufacturer. 

As a result of these developments, 
operators who have purchased the 
copied games have found them- 
selves also tied up in copyright 
litigation. Pirate companies and 
operators buying their wares have 
argued that if they had the resources 
to pursue the matter in the courts, 
they could reverse the string of 
copyright defeats they have suffered 
at the hands of the copyright owner. 

However, the fact remains that the 
courts are siding in favor of the 
copyright owners on this vital 
industry issue. 


AMOA’s role questioned 

The jukebox copyright law started 
to unravel in 1981 and, with it, so did 
the operators’ national association 
(AMOA). The AMOA had con- 
cerned itself exclusively with that 
law; and, when the law finally reared 
its ugly head, the association came 
under harsh criticism. 

First, the Copyright Royalty 
Tribunal (CRT) announced _per- 


Stern’s rights in Scramble were among those established in the courts this year. Above, a ‘bootleg’ Scramble copy 
is being impounded in New York City. 
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jukebox copyright rate increases 
that even exceeded the claims of one 
of the societies representing the 
copyright owners! 

Operators were outraged. Why 
had the AMOA agreed to a per- 
jukebox assessment in the first 
place? A majority of jukebox 
operators strongly believed that the 
per-jukebox assessment was double 
taxation since they were already 
paying the copyright royalty when 
they purchasesd the records. 

Then, right on the heels of that 
major setback, came news that the 
U.S. Supreme Court had decided it 
would not review the AMOA’s case 
against the CRT, that the CRT had 
the right, under the new law, to 
require operators to submit lists of 
their jukebox locations. And the 
national association had spent 
$100,000 for a fruitless court case 
that was defeated every step along 
the way. 

Then Play Meter magazine 
became embroiled in the contro- 
versy. Member/readers asked for an 
accounting of the AMOA’s actions. 
So Play Meter tried first to gain 
access to the association’s mid-year 
board of directors meeting to find 
out how the decisions were being 
made, since the AMOA’s decisions 
had turned out to be so poorly 
advised and against the operator’s 
best interests. 

But the AMOA flatly refused. 
Neither the trade press nor 
members who were not on the board 
were allowed to attend the meetings. 

A series of investigative articles 
followed in Play Meter, including (1) 
a statement from a congressman who 
revealed the AMOA did not 
aggressively pursue the operator’s 
interests on the jukebox copyright 
matter in the House of Kepresenta- 
tives; and (2) the testimony of a 
former, expelled officer of the 
AMOA who revealed how certain 
important AMOA decisions were 
made. 

Then came the only bit of good 
news on the jukebox copyright front. 
The CRT announced that it was 
discontinuing its location list 
requirement. The AMOA used this 
favorable decision by the federal 
agency as proof that it was doing its 
job. But the AMOA’s claim failed to 
hold up. 

The chairman of the CRT revealed 
that the AMOA played no handat all 
in turning the one decision that went 
in favor of jukebox operators. 


Manufacturers and distributors 
organize 
With the operators’ national 
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Joe Robbins: headed the 
newly-formed ADMA. 


so eee 


Ira Bettelman: led the 
distribs (AVMDA) group. 


association failing to show leadership 
in such areas as gray games, 
copyright litigation, advertising and 
public relations programs, and a 
clearinghouse of legislative infor- 
mation—it was left for other 
segments of the industry to band 
together to form their own, separate 
associations. 

The manufacturers were the first 
to do so. Spurred on by a federal 
regulation which would have 
virtually stopped video game 
production, game manufacturers 
realized that, although they’re in 
competition with each other, they 
shared common concerns in several 
areas—among them video game 
copyrights. 

The association brought together 
most of the major American 
factories, which joined together as 
the Amusement Device Manu- 
facturers Association (ADMA). The 
association hired its own executive 
director at mid-year and has sought 
enlisting the rest of the factories as 
members. 

A few months after the manu- 


facturers incorporated, a group of 
distributors joined together for the 
same purpose—to protect their 
special interests. This association, 
the Amusement and Vending 
Machine Distributors Association 
(AVMDA), also hired an executive 
director and began enlisting other 
distributors to join. 

As the groups started to work on 
their individual interests, it became 
increasingly clear that there was still 
a need for a united industry action on 
several fronts—such as a national 
public relations program, a central 
clearinghouse of information on 
legislative matters, and so on. 

Consequently, the three associa- 
tions—ADMA, AMOA, AVMDA— 
have expressed a willingness to work 
together for common goals. What is 
not clear is if this fragmentation, 
brought about because of a lack of 
industry leadership, can be 
overcome to mold together useful 
industry programs of benefit to all 
three segments of the industry. 


The media and government 


It has been a year of the media’s 
seizing coin-op as it would a 
suddenly discovered tuna swimming 
in its backyard pool. Analysts in print 
have sunk their journalistic teeth in, 
have kept biting for the meat on the 
bones, and in aggregate probably 
haven’t understood the beast any 
better after letting go. 

Media field days with coin-op 
electronic games have beenas bright 
as a scholarly account in Science 81 
magazine about the development of 
the advanced games today. And, too, 
they’ve often been as predictable as 
an old saw, with newspaper articles 
such as those titled “Players Hooked 
on Games” (Memphis Commercial 
Appeal, October 11) or “Video- 
Game Industry Hits the Jackpot! 
(San Francisco Chronicle, Sep- 
tember 7). The public has been 
barraged with television attention on 
pinballs and videos, and among 
other resulting pictures is the one 
that there is a $500-a-week pot of 
gold standing every five feet in an 
amusement arcade. 

All of which has not escaped the 
notice of local elected officials, 
although their grasp of the coin-op 
business if often no less shallow than 
the media’s. 

Here are two opposing attorneys 
geared for a court fight: Says one, “If 
it’s a fundamental right, such as the 
rights of minors to associate, the 
rights of expression for minors, or 
the rights of sellers—then the state 
has to show an overriding, 
compelling interest in abridging that 
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right.” The opposing attorney says, 
“As a city we have a right to govern 
these things within our own city. We 
feel the federal government has 
taken away too many rights 
already.” 

Do they sound as if they’re arguing 
states’ rights? Free speech on 
campus? Federal funding and 
regulation on local governments? 
Control of drug trafficking? None of 
these. The two quoted lawyers 
represent, respectively, Aladdin’s 
Castle arcade chain and the city of 
Mesquite, Texas, and they will be 
pitting their forensic skills in the U.S. 
Supreme Court sometime later this 
year over the issue of whether the 
Texas city has the right to regulate 
arcades to the extent of banning 
juveniles from playing games in 
them. 

While the Aladdin’s/Mesquite 
issue began developing before the 
1981 flurry of media attention over 
the nation, it is reflective of the 


magnitude to which issues 
surrounding coin-op have grown this 
year. 

Township after township, from the 
West Coast to New England has set 
stubborn opposition to the 
installation or expansion of arcades. 
A Columbus, Ohio operator told 
Play Meter recently that, as a result 
of a city zoning board restricting 
the number of games in his 
restaurant/game room _ units in 
Columbus, “We’re going to court. 
We contend that it’s unconstitu- 
tional for them to say you can’t have 
games. So | think the only way to 
change (the local attitude) is to go 
to court.” 

Numerous local news writers beat 
the drums for the “trouble right here 
in River City” cadre of residents who 
cry that video games are corrupters 
of youth, that pinballs swallow the 
dollars the kids have to buy their 
lunches—even that the games have 
led to an outbreak of juvenile thefts 


Political, educational leaders 
oppose opening of arcades 


Union City’s 
pinball 
controversy 


News headline indicates friction in local arenas, besetting COIn-op 


amusements during 1981. 


By JIM DWYER 
Staff Writer 


UNION CITY—Political and educa- 
tional leaders are mounting a drive 
against an ordinance that would let four 
pinball and amusement arcades. open 
here, citing fears that they will become 
hangouts for children and attract “un- 
desirables.””. 


The applicants for licenses to operate 
the ‘arcades include a former com- 
missioner, the brother of a city lawyer 
and a city building inspector. 

They may, howéver, face opposition 
from within: the Regular Democratic 


ani- fram “icsione: 


“All kinds of things happen in these 
parlors, and I'm not sure I want them 
in the city I live in,” said Louis 
Marchesani, a school board trustee and 
teacher at Memorial High School in West 
New York. ‘‘If I'm at the hearing, I won’t 
be there in support of the ordinance.” 


Two police officers, Lt. Paul Hanak 
and Sgt. Harry M. Calandrillo Jr., a 
former commissioner and now an aide to 
the chief of police, have applied for four 
locations. Calandrillo said they hope to 
get one location and' does not think the 
arcades will do any harth. 


“With proper supervision by the -em- 
ployees you hire, I don’t think there’d be 


-veffect "'  cidvat “othe wont? ° 
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Industry growth—which caught the media’s eye—boosted the numbers 
of operators and arcades —and the intake of revenue. 


to raise quarters to play the coin-ops. 

Although the resultant actions of 
officials to appease their wolf-crying 
constituents are continuing 
problems for a great many 
operators, there is sometimes a 
victory for reason. As reported in 
Play Meter, July 15 issue, the media 
in Milwaukee had manufactured an 
“expose” when they reported in 
March that students at a local high 
school were “spending an average of 
$1000 a month on electronic games” 
on the schools grounds. The 
Milwaukee Sentinel had _ editorial- 
ized: “There’s sucha thing as making 
school too much fun.” However, 
students and most parents—as well 
as teachers—were found to disagree 
with the anti-games sentiment. 

A principal at a school involved in 
the issue was quoted to say that 
educators “are providing for the total 
student, and part of his life is 
socializing and recreating.” The 
principal also noted that since the 
coin machines were installed at his 
school, vandalism had dropped off, 
as had student loitering during the 
free periods. 

Operators supplying the schools 
also rose to the defense, seeking 
time with the press and television 
and the taxpaying public came to 
realize that each school was sharing 
about 40% of the game machine 
receipts and that these funds were 
diverted to pay for other school 
activites and programs. The case for 
games’ role in lessened vandalism 
and even drug and alcohol abuse 
reduction was sustained also. 

But the matter at issue—whether 
the revenue of games, due to their 
rising popularity, is grounds for 
increased taxation and operator 
restrictions—goes on. It is a matter 
for local, state, and national 
operator programs to combat and to 
produce a positive image of 
operating (as through methods 
detailed in numerous articles in Play 
Meter in past months). 

Like the prevalent rumor a few 
years ago that ground worms were 
being served up as hamburger by 
one of the larger fast food chains, the 
rap against coin-op is hard to quell. 
And, like so many fallacies, scares, 
and plain untruths, false images of 
the coin industry are unforunately 
being perpetuated by the media, 
local and national. 


Growth in revenues and operators 

The industry was ona roll in 1981, 
reaching almost unparalled growth 
in the population of operators, 
cashbox gross revenues, and 
numbers of arcades springing onto 
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Robot Wars I™ — 8'X 8'playing arena — designed especially 
for parks, malls and large arcades. 


FEATURES: 7 

e One or two players mode. Two player operation 
is simultaneous and doubles normal time/profit 
ratio. 

e $.50 to $1.00 per player (bill acceptor 
available). 

e Attract mode offers flashing lights, LASER 
cannon effect, special sound effects package 
including separate robot voices. 

e Allows players to battle each other via remote 
control warriors. 

e Robots bounce off each other and arena border. 

e Separate digital scoring for each player. 

e Full six (6) month warranty. 

e Replaceable electronic boards insure low 
maintenance and easy serviceability. 


HOW TO PLAY: 

e Players are in remote control command of robot 
warriors and LASER Cannons (channelled 
Strobe). 

e Objective is to maneuver for best firing positions 
and zap as many aliens as “humanly” possible. 
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e Alien corner posts light up at random and 
become the designated targets. 

e Battle strategy may involve bumping your 
opponent's robot out of the way or blasting it 
with your LASER cannon. When hit, a robot will 
spin crazily out of the way, accompanied by an 
explosion sound. 


Robot Wars II™ — 4'X 4' playing arena, perfect for most 
arcades and game rooms. 


If our promotional guidelines are followed 
“Robot Wars™” should pay for itself several 
times over in free media time alone. Check with 
our promotions staff for more details. 


For availability in your area, 
call or write: 


Promotional Concepts, Inc. 
1900 Emery Street 

One Park Place 

Suite 204 

Atlanta, Georgia 30318 


(404) 351-6767 


Copyright 1980 Design Plus 
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Coin-op newcomers packed the Amusement Operators 


Expo floor in spring ’81 show. 


A large diet of business and technical seminars drew 
hundreds to the AOE sessions in New Orleans. 


the American scene. As observed in 
Play Meter’s analysis (November 15 
issue): “The coin-op amusement 
industry has indeed moved into the 
mainstream of American business 
and high finance.” It had a gross 
revenue intake of $8.2 billion, as 
found by the 1981 Annual Play Meter 
Operator Survey, and the movie 
industry could sigh as it munched its 
popcorn. 

The growth pattern was not 
wholly unexpected, only confirmed 
and quantified by this magazine’s 
annual survey results. Indicators had 
come throughout the year from the 
rising average weekly revenues of 
videos and pinballs; from the 
observations of persons dealing 
solely with arcades, such as token 
manufacturers, who pointed to their 
rapidly rising trade; from new 
residential growth areas such as 
Arizona and western Florida, which 
were sprouting amusement game 
rooms like spring flowers—and with 
these games rooms, new members 
of the coin-op trade; and from earlier 
indications this year in Play Meter’s 
first ever polling of arcade operators. 

The springtime polling found that, 
of over 10,000 arcades in the United 
States, the largest category (40 
percent, or 4,150 arcades) were 
located neither in free-standing 
buildings, strip shopping centers, nor 
enclosed malls. The largest group 
was “other.” Those were arcades 
that are being operated in 
combination with one or more other 
businesses. Linkups included 
miniature golf courses, bowling 
centers, amusement parks, skating 
rinks, billiard parlors, museums, 
restaurants, drive-in theaters, 
specialty or sweets shops, traveling 


20 


carnivals, and gambling casinos. 

A look over that list reminds one 
that locations such as candy shops 
and museums for tourists have not 
always had adjunct game rooms for 
the coin-op electronic modes. But 
many have found room for coin-op 
games during their current phase of 
popularity, and many other primarily 
advertised amusements, such as 
miniature golf, have claimed great 
success with their adjunct arcade. 
Looking forward, reports have 
surfaced that still other generally 
undeveloped locations will expand 
with game rooms, including one or 
more of the fast-food chains and at 
least one major department store 
chain. 

As coin-op has become big 
business, then, Big Business has looked 
upon Coin-op with a suitor’s eye. 

What does this expansion mean to 
the small entrepreneur, the new coin 
operator? The operator population 
had swelled to 9,000 in the U.S.A., 
according to Play Meter’s 1981 
Survey findings. Of that 9,000 
population, 24 percent were new to 
the industry and hadn’t committed 
capital to it until after the time of the 
1980 AMOA show, according to the 
annual survey respondents. Thus 
the average operator had entered 
since the Space Invaders boom 
came about and a large percentage 
went into business since Asteroids. 

So the new businessman was in a 
field rife with competition, and array 
of equipment for a myriad of 
locations; which has its sharks 
preying on the swimmers (a subject 
to be explored a bit later); and which 
has its own particular methods of 
doing business more efficiently. 

To the last mentioned point, it was 


clear last spring that the newcomers 
(as well as anumber of oldtimers and 
short-termers) were hungry for 
business information on coin-op, as 
well as an arcade-season exhibition 
of the lastest games, support 
equipment, and supply and service 
companies in the industry. To those 
ends, they turned out heavily for the 
springtime Amusement Operators 
Expo in New Orleans. A bustling 
business was done on the exhibit 
floor at the Hyatt Regency Hotel by 
2,000 attendees, and standing-room- 
only seminars were the talk of the 
show. 

For the business information a 
new operator particularly needs, the 
AOE seminars dealt with such topics 
as location cost analysis, negotiating 
commissions with locations, arcade 
management and development, 
training servicemen, and other 
topics in the industry today. The 
average attendance in each of 31 
seminars was more than 100 AOE 
attendees. 

And a whopping proportion of 
1981 attendees have responded that 
they are heading for Amusement 
Operators Expo ’82 in Chicago’s 
Hyatt Regency next March—as have 
a large number of those contacted 
who had not yet attended the 
springtime show, according to 
Conference Management Corp., 
organizers of the programs. 

Profit was ultimately the motive 
for the new operators of 1981 and for 
the show-goers. And according to 
last spring’s survey, 74 percent of all 
arcade operators had experienced 
an increase in net profits compared 
to the previous year. Only 6 percent 
reported a downturn in_ profits. 
Those in business less than two 
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New & Used IGT “Siecounn” 


Draw 80 Pokers e¢ Draw 90 Pokers e Black Jack 
Over and Unders 
Black & white or Color monitors 


We also have 
Late model Bally bingos 


Used uprights as well as 
Closeouts on video amusement games 


We guarantee our prices to be the lowest in the industry. 
Contact Steve Shacklett, owner 


LUCKY DISTRIBUTING Co. 


2209 Nolensville Rd. Nashville, TN37211 | (615) 242-3621 


“We all know that IGT is the 
Rolls-Royce of the industry.” 
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years represented about 33 percent 
of the whole population of some 
4,000 operators of arcades. 


Thus, the new blood was a large | 
contributor to the new round of the 


video buying binge—and gave shots 
in the.arm for other coin-op forms as 
well—that marked a booming 
economy in all sectors of the coin 
machine industry during 1981. (As 
we noted in the State of the Industry 
Issue, with the $8.2 billion gross 
intake from coin machines, $4.1 
billion was kicked back into other 
small businesses across the U.S.) 


‘Business opportunity’—beware! 

They don’t travel ina circus wagon 
and have the rainmaker personality 
of Burt Lancaster these days, but the 
con artists preying on would-be coin 
Operators are staking out their 
territories by means of jet travel and 
a stand of several days, working out 
of a hotel room. 

According to numerous reports to 
Play Meter (and to consumer 
protection and law enforcement 
authorities over the states), the “blue 
sky salesmen” deal mainly in 
promises. The coin-op equipment is 
there, in the hotel sales “head- 
quarters,” and it looks appealing to 
the novice to coin-op. In fact, the 
equipment looks so much like the 
Space Invaders types of games that 
the buyer has become passingly 
familiar with, that he can hear the 
quarters pouring in, almost, and can 
envision his old beat-up Ford being 
traded in for a Caddy, cash up front. 

Then there come the promises. 
“Would you be interested in earning 
$100 a week from one of these little 
games? Of course, the real proceeds 
can run over $400, $500, but we don’t 
want to make extravagant pro- 
mises...” 

Then there will be the shower of 
reports shown photocopied from 
newspapers, of how games like Star 
Castle and Berzerk and Asteroids 
can claim $500 a week in the 
cashbox. And the buyer will be 
impressed and the seller will not be 
making blue-sky promises, really. 
He’s not saying it. The Times is. 

And when the novice operator 
signs a lengthy, detailed sales 
contract, for four or six of the little 
gems at the bargain price of $3,500 


each (slightly higher for a 14-inch TV © 


monitor), he will typically feel himself 
a shrewd little businessman, well on 
his way to easy money, fast.... 

And in another week or so, when 
the game machine fails to power-up, 
he will look closer at it and he will 
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notice that it doesn’t have a 
manufacturer’s trademark and that 
it really isn’t just like Berzerk or 


- Asteroids or Star Castle at. all. 


(Mental picture now: he is being 
blown up himself, in the center of a 
dimly functioning video picture.) 

And the sales person is not to be 
found, and the legitimate games 
distributor in the area, once the 
buyer has thought to call one up, 
doesn’t want any part of a game he 
didn’t sell and which is probably a 
copy game. 


The ‘blue sky’ sellers are 
becoming all too familiar. 
Their rip-off victims may 

harbor ill feelings against anyone 

associated with coin-op. 


Caveat emptor. It is becoming all 
too familiar a story, all too frequent. 
That inexperienced operator may 
continue in the coin industry in a 
sadder but wiser manner. But his 
experience in being ripped off may 
linger, as ill feelings against anyone 
associated with coin-op. He may 
tell his experience to the press 
(which, incidentally, has generally 
failed up to now to expose the blue- 
suede-shoe sellers of inferior games). 

During a time of industry 
expansion, the vultures that loom 
during boom times could be 
expected. It is only that they are not 


It is clear that domestic factories 
can no longer maintain stables 

of one line only, and most 
will try to ride with video. 
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immediately recognized by persons 
inexperienced in the coin industry. 
State operators associations have 
taken an active part in warding off 
and exposing the blue sky salesmen 
who lend a bad name to the 
legitimate industry. Law enforce- 
ment agencies have begun to 
recognize the “smoothies” and bring 
action against them. 

lt is a problem that has 
unfortunate growth potential as 
Increasing numbers of entrepre- 
neurs become interested in coin-op. 


Possibly the greatest aim to its 
solution is for industry persons to 
spread the word on how a sharpie 
operates and how to recognize 
quality machine. 


The rush for the video market 

The year has shown the incursion 
of games manufacturers over into the 
video market not to be a flash in the 
pan. Those producers include not 
only the pinball makers who tested 
the market, with noted success, last 
year—but also old-line manu- 
facturers formerly devoted to 
jukeboxes, pool tables, or gaming 
equipment. While success has been 
spectacular for some and limited for 
others, it is clear that few domestic 
factories can any longer maintain 
one-horse stables, but most will ride 
videos down their paths to the coin- 
op market. 

Leads into the video pastures 
were taken by the Chicago majors 
Williams and Stern with their entries 
of last fall which produced big sales 
by spring of 1981. 


Williams, still competing heavily in 
the pinball market, has only recently 
geared its production lines to new 
products Stargate and Make Trax 
after enjoying a year’s run of 50,000 
Defender clones going out to the 
U.S. and foreign markets. 


Stern Electronics bred its licensed 
creation Astro Invader last year and 


that video game was followed to the 


gate by its Berzerk, which enjoyed a 
wider success than the earlier Stern 
product. Afterward, Stern signed 
licensing pacts to manufacture 
Scramble and Super Cobra and 
finished 1981 in a solid fourth place 
among U.S. video makers, as shown 
by results of the 1981 Play Meter 
Operator Survey. 

D. Gottlieb & Co. diversified from 
pinball in late 1980 also, but with the 
more limited sales of its first two 
efforts, has for the present dropped 
out of the new videos race (with the 
ace card it holds for plans to be the 
first producer to incorporate video 
play into a new pinball game, dubbed 
Caveman). 

Rock-Ola Manufacturing in early 
1981 staked some of its production 
chips on the video market. Dr. David 
Rockola, vice president of the old- 
line phonograph producer, had 
announced that the firm had 
weighed its opening bets for some 
time with an eye to producing a 
winning-level game “and not just 
another cute or also-ran type of 
video.” (Play Meter, January 15, 
1981) 
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And, You Know What 


hundred points are 

Turtles Eat. Quarters. awarded for picking up 
Turtles might be the each turtlelet, and one 
most addictive electronic hundred fifty points are 
game yet. Deceptively sim- tallied for each turtlelet de- 
ple to learn. But, as yet, not livered safely to the house. 
even the Stern engineers When all turtlelets have 
have mastered all eight lev- been picked up, the player 
els! All you do is race the big advances to the next of eight 


turtle through the maze. 


levels. If the player can run 


150 PTS 
¥% --. joo ets 


ith =achesni CALde kh Se 


2 --- 650 PTS 


PLA Pein, | © STERN i5ai 
me the way the cat oe 7 _ over a flashing star, he 
picks upTurtleletsfrom = ee tee ives three extra bug 

mystery squares squares and. car- a § _ bombs. Also, an extra 
ries them to the house. ~ turtle bonus awards 
Meanwhile, the Beetles ‘ the player 5,000 
are attacking. The turtle i points. 
has limited Bug Bombs eo ARMNCIRE adnan arama od Simple game, yes? 
to fend them off. One Wrong. 
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Stern Electronics, Inc./1725 Diversey Parkway Distributed By 
Chicago, Illinois 60614/312/935-4600 
Telex 25-4657/Toll-Free Service No. 800/621-6424 


lectronic System designed and manufactured 
by Universal Research Laboratories, Inc., 


a STERN subsidiary. 1981, Stern Electronics, Inc., 
© all rights reserved. 


Licensed from 
Konami Industry Co. Ltd.; Osaka, Japan 


Rock-Ola elected to pact with 
Cinematronics, Inc. for long-term 
licensing of the vector monitor 
system owned by the El Cajon, 
California originator, and to license 
its Star Castle video for marketing 
outside the United States. 
Agreements followed later for Rock- 
Ola rights abroad to Cinematronics’ 
Armor Attack. 

But by early fall, the unfavorable 
balance of the U.S. dollar in world 
money markets appeared to force 
exporters to pinch their belts a bit. 
American game manufacturers in 
Europe were facing a steep increase 
of parts costs on the Continent. 

At that juncture, Rock-Ola struck 
a contract with Namco Ltd. of Tokyo 
to manufacture Namco’s original 
game Warp-Warp for sales in the 
U.S. market. The Chicago manu- 
facturer was predicting a successful 
run with its new video, possibly the 
first of a number to be licensed from 
Namco, and Rock-Ola was also 
signalling that its own think tanks 
were preparing to launch an in-house 
developed video product in the near 
future. 

Almost every month of 1981 
brought a new U.S. games factory 
heavily into the video picture. 

At Game Plan, Inc. of Addison, 
Illinois, where a new infusion of 
capital was announced early in the 
year, video game products began 
trailing off the assembly lines with 
Intruder and followed with Killer 
Comet, Megatack, and _ others 
planned for AMOA Show intro- 
duction in late October. 

U.S. Billiards of Amityville, New 
York, rolled into videos with a game 
called Quasar, unveiled at the 
Amusement Operators Expo in New 
Orleans in March. With its 
introduction, U.S. Billiards execu- 


tive Richard Simon vowed his 
company’s “commitment to become 
a major factor in the video business,” 
while keeping its production 
schedule for the pool table market 
steady. 

Other pool table manufacturers 
are considering entry to the video 
market, Play Meter has learned. 

During the year, Centuri Inc. rose 
fast in the video field after having 
been established as acompany in the 
second half of 1980 (succeeding 
Allied Leisure) in Hialeah, Florida. 
After its first upright, Eagle, the 
products from Hialeah were 
continually in the front ranks: 
Phoenix, Route 16, Pleiades, and 
Vanguard, giving Centuri its 6 
percent market share this year. 

On the West Coast, Pacific 
Novelty Manufacturing entered the 
video sweepstakes as a. new 
company this year, introducing 
Shark Attack,which was later 
licensed to Game Plan. Pacific then 
diverted from videos a bit, producing 
the novelty machine Computer 
Portraits. 

Game-A-Tron of New Britain, 
Connecticut, having originated the 
Zap video game, licensed the rights 
to Midway Manufacturing which 
marketed the game in uprights and 
cocktails as Space Zap this year. 
Game-A-Tron’s own market item, 
Space Bugger, was shipped in 1981. 

Rounding out the manufacturers 
changing their stripes, the gaming 
equipment manufacture G.D.I. of 
Chicago entered the amusement 
video field this fall with its Red Alert. 

While the domestic producers 
were jockeying for position in the 
video derby, the U.S. branches of 
Japanese concerns—Nintendo, 
Universal, Nichibutsu, Data East 
and others—continually entered 


product on the field. 

One seasoned observation of the 
coin-op industry has been that the 
next trend in video manufacturing 
will be toward increased involvement 
in domestic production by the 
foreign interests in the industry—as 
Taito of Japan has established a firm 
manufacturing base in Illinois with 
Taito America. 

The only conclusion can be that, 
no matter how many horses leave 
from the gate, only one can win the 
derby...however, there can be at 
least three to win, place, or show in 
the Triple Crown. 


Challenging video’s domain 
Competition being what it is 
(fierce, in the world of coin-op), the 
marketing teams for other product 
than video have not been on 
extended vacations while video has 
strengthened its hold on the playing 
public. The minions of the 


competitive modes have come up 


with ideas, and put them into effect, 
to push non-TV or TV-hybrid games 
beyond the bounds of yesteryear... 

To begin with pinball, multi-level 
playfields and multi-ball games have 
been explored with various 
combinations and with marked 
success, as with Black Knight, Flash 
Gordon, and the recent entry of 
Black Hole. Still more pingame 
engineering was in the wings to be 
introduced this fall. And at least one 
manufacturer, Williams, was touting 
the economics of investing in pinball, 
with its Barracora pin billed as “an 
affordable pinball with quality built 
in. 

Designers of pingames during the 
past year have broken away from 
space-themed games to a large 
extent—perhaps an emblem of the 
factories’ differentiating pinball play 


| 
— 


New video manufacturers’ games entered the races (Defender; Berzerk), and new pinball themes & play effects ' 
emerged to challenge video (Mars; Medusa, for example). 
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from the futuristic video monitor— 
but at any rate scoring with graphics 
and sound packages such as in Eight 
Ball Deluxe, Jungle Lord, Pink 
Panther, and the themes from 
mythology that have recently sprung 
from the minds of the designer- 
gnomes of Chicagoland. 

Jukeboxes have appeared with 
elaborate dressing and engineering 
as sister modes of coin-op to 
compete for the hand of the nation’s 
quarter-bearers. To name a pair of 
examples: Centuri wired its best 
engineering available to produce its 
first phonograph, 2001. And Stern 
Electronics will manufacture a 
marked departure from the jukebox 
mold in its Video Music Center and 
its video color monitor features plus 
an elaborate solid state system. 
Rock-Ola, Rowe/AMI, and _ the 
German-built NSM machines show 
no signs of having come from closed- 
down factories, either; all are in their 
competitive regalia for anew season 
of jukebox sales. 

To spur competitive urges at the 
player’s level, pool table manu- 
facturers have boosted pool league 
play and launched promotions to 
enliven interest in 8-ball, therefore 
stimulating pool table sales in an era 
of electronic button-pushing. A 
national movement toward op- 
erator-run pool leagues was 
stimulated by The Valley Company 
of Bay City, Michigan, culminating in 
1981 with Canada-U.S.A. champi- 
ons in Rochester, Minnesota. State 
and regional pool tourneys showed 
viability for the table game elsewhere 
during the year. 

Also, pool table manufacturers 
showed a willingness to hold the line 
on table prices in a period when the 
cost to them of an essential imported 
element in the table, slate, was rising 
steeply. 

Covering the bets on video’s 
permanence, it must be noted, two 
coin-op manufacturers extended 
their interest in the TV form beyond 
the arcade market. Atari Inc. 
introduced its “holographic” effect 
home video games to that market 
(Play Meter, June 15 issue), and 
Bally Corp. announced its con- 
tracting with a computer games 
producer to market Bally’s video 
modes for the home market (Play 
Meter, November 15). 

The introduction of novel ideas for 
the coin-op market, however, 
continued apace for the growing 
arcade sector. Pacific Novelty 
bowed its Computer Portraits 
photo-type machine for what it saw 
as an undeveloped market. And 
Gametronix introduced Split 
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Second/2 reaction timers witha two- 
player feature and claimed this 
countertop mode had instant, wide 
appeal. 

Other “non-videos” were clearly 
viable, as reported in Play Meter’s 
pages this year. Game rooms 
stocked with strictly kiddie rides 
were showing success in U.S. 
shopping malls, as had been a 
phenomenon in Europe, operators 
reported (Play Meter, May 15); 
parents and mall management gave 
the game rooms high ratings. 


Videos had been at least a mixed 
blessing for the competitive 
forms —which were stimulated 
to break out of standard molds 
and themes and to explore 

new areas of play. 


Remote control cars and boats 
appeared to be a family-oriented 
alternative to videos and pins (Play 
Meter, December 1), and were 
adaptable to arcades and parks. And 
even a coin-operated computer 
appeared on the operating circuit 
(Play Meter, December 1), to attract 
customers—not only for games but 
for business calculations—who had 
not played arcade coin-ops before. 

Videos, then, had been at least a 


Out of the controversies 

that have raged this year, can 

come progress toward aclean 
and businesslike industry. 

But the storms are not over... 


mixed blessing for the competing 


coin amusement forms. On the one 
hand it had stimulated the general 
public’s interest in amusement 
games that were playable in arcade, 
bar, or restaurant settings, far above 
the levels of recent years. On the 
other, it stimulated its competitors to 
break out of standard forms and 
themes, and to explore new areas of 
automated play as the industry 
approached another year with hopes 
of setting higher records of 
profitability. 


Conclusions 

So, it has been a year of 
controversies in the coin industry. In 
these matters, operators have been 
particularly vocal, which reflects an 
Increasing awareness that the 
expression of views in one’s own 
best interest should not be 
whispered. 

There are pluses and minuses in all 
the storms that have raged over the 
industry this year. Out of the friction, 
the debates, the recriminations will 
hopefully come progress for the 
industry: a clean and truly 
businesslike industry, with greater 
benefits for all concerned. But it will 
not be easy, it will not be automatic. 
The storms are not over yet. 

Industry people have become 
better versed in using the 
communications media to ad- 
vantage. (On the flip side, the media 
have often exaggerated the profits 
from the cashbox, drawing 
legislators’ attention and making 
instant “experts” out of every 
location owner who watches 
national TV.) 

Leadership has been proved 
lacking or absent across the industry 
during 1981. (But, conversely, new 
formal organizations and a sense of 
industry unity, both here and 
abroad, have signaled a greater voice 
coming out for coin-op’s interest.) 

For the manufaturer, it has beena 
year of keen competition. Under the 
free enterprise system, some 
producers will thrive more than 
others. This healthy competition can 
only help operating, as more 
playable, versatile, and reliable 
equipment comes down the pipeline. 

On down the list of Play Meter’s 
top news stories of 1981, ranked by 
the editors, the reader can probably 
find a silver lining for every dark 
cloud. That’s not pollyannaism; this 
industry was built with a large 
measure of optimism, as much as 
was Henry Ford’s little concern 
earlier this century. 

Optimism should embrace an 
expectation that the public will 
continue to play coin-op equipment. 
But it should not be taken for 
granted. Hope should also spring for 
a united industry; but that won’t be 
automatically achieved. Efforts 
should drive out the pirates and fast 
talkers that prey on the hard- 
working operator and capital- 
investing factories; but it won’t be 
through “someone else’s” work that 
it’s accomplished. 

It starts with the average man in 
this business. If he can be found. 


—by David Piersonand Ray E. Tilley 
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Anniversary 


All our customers and friends are cordially invited 
to our golden anniversary celebration December 6 
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Without you, 50 years would not have been possible. 
With you, the next 50 years hold even greater promise. 
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Layman gets burned ............. Sep 1781, p.41-43 
Australian smoothies .............. Dec 1781, p.112 
New wave in game fraud....... Dec 1781, p.113-115 


Cocktail Games 


THE LARGEST SELECTION IN THE WORLD! 
524-2nd St. Rock Island, Ill 61201 
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GOVERNMENT & LEGAL 


General 
Toronto pin TEStrictions...4ia4.eiws Feo 15°81, 6.35 


Coinman:- Sol Lavl: 32 sa«% Mar 15’81, p.16-21, 40-45 ec 
Packaging games for locations ... Mar 15 ’81, p.33-35 TT 
Cocktails emerge in“ USA iss 5250 Mar 15 ’81, p.38 
Are cocktail pins viable? ........ Mar 15781, p.38-39 > 
Technical TevieW sac on4 cea ecales Mar 15°81. p:72-75 hd 
Convertible Games | 
Data East offers cassette system.... Apr 1581, p.52 ) 
Revolutionary system debuts ....... Jun 15 ’81, p.48 Lt 
Se FONG - uch wiraceiaoinih awe a! gear eee Apr 15’81, p.4 O q 
Sega unveils its system ......... Aug 15’81, p.39-40 er ry) 
SeGa-s OULOOK os caSuew ad oaks Sep 15 ’81, p.10-13 a 
U.K. firm offers changeable games .. Sep 15 81, p.25 Li w iT 
Operators Nesitatit on 2kos aia Oct 1781, p.22-23 — ® | s 
Distributors ponder economics ....Oct 181, p.24-29 a) = ra 
Manufacturers skeptical .......... Oct 1°81, p.30-33 Q 0% < 
a ss) ¥ dp) 
Location Contracts < 2 2 il 
Stand.Michigan court test ........«.. Jun 1’81, p.45 WwW - ¢ [= 
Role of contracts today/part 1 .... Nov 1781, p.14-17 _J Ww "= ce 
Florida case against location seller ... Dec 1 81, p.85 a Y os ¢q TT 
Role of contracts today/part II... Dec 181, p.111-112 f 5 = e 5 
we) 
Pinball... = ee: a 
Must’ be true to itself o..:56 shies Feb 15 81, p.59-60 LL. es a xX 
A Game Play 1dCa: «sie scceadue eas Mar 15 ’81, p.88-89 5M yn 
A response to game play idea ... Mar 15 ’81, p.96-97 O M2=-% . 
Deserves a closer look .......... Apr 15 ’81, p.60-62 ec gy ° . 2 
Polling the players: é:4.2.. 2es~64ae es Apr 15 ’81, p.64-67 0. £ 2 ° © 
Conversion kits offered ............ May 15 ’°81, p.63 = CGS J 
WSs NIGCO 225 oad shaveatiee eae es dun: 15 *S1,° p.42-46 Fe OO yn 
Don’t panic yet, operators! ........ Jul 1 ’81, p.34-35 WH eoee » 
INGO TNCIMCS acy cosh eacg tia bee re ie we Sep 15 ’81, p.31-34 : "5 
‘e) 
W - 
zo 
b= 
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Games banned in Ohio towns ....Apr 15 ’81, p.48-49 


Supreme Court gets arcade law ..... Aug 1 81, p.24 
Local official tells opposition..... Aug 15 ’81, p.35-36 
OP YOUCS scsin-ccdee ov ecaaewactetawo Sep 15 81, p.4 
Tighter arcade restrictions ........... Nov 1 81, p.4 
Operators must unite........... Nov 15 ’81, p.24-25 
AMOA files amicus brief........... Nov 15 81, p.30 
N.Y. gaming moves ............ Nov 15 ’81, p.50-51. 


Why parents want restrictions .. Dec 1 ’81, p.102-103 


Gray Area Games 


‘Camouflaged gambling’............ Jan 15 81, p.6-7 
Gray area games controversy .... dan 15 ’81, p.28-31 
Industry watches Ohio........ ...Apr 15 781, p.48-49 
Gray game maker warns AMOA.. Apr 15 ’81, p.48-49 
AOE keynote speakers ......... May 15 ’81, p.11-12 
AMOA wants out of Las Vegas...... Jun 1 81, p.36 
Ohio-gray area court action .......Jun 1 81, p.42-44 
Las Vegas exit questioned ....... Jun 15 ’81, p.26-27 
lowa Ops join ban ..4.0s.6..0s<i4.uds Jun 15 81, p.28 
Minnesota atty. general rules ........ Jul 15 81, p.40 
OMAA show’s focus ............ Jul 15 81, p.48-52 
On the minds of show-goers...... Dec 1 81, p.55-58 
Jukebox Copyrights 

Per-box fee raised..... ob ts wee ae Feb 15 ’81, p.12-13 
Copyright spiderweb ............... Mar 15 81, p.5 
AMOA appeals rate hike........... Mar 15 81, p.47 
Guest editorial: Milton Hobbs ...... Apr 15 ’81, p. 10 
Operators file for ’81 licenses....... Apr 15 81, p.45 
Location list battle lost .............. May 1 ’81, p.1 
From the CRT record............. May 1 ’81, p.3-5 
Congressman: ‘Law not my fault’ May 15 ’81, p. 40-45 
Grassroots lobbying............ Jun 15 81, p. 10-16 
Royalty greed hurts middle man ....... Jul 1 81, p.6 
AMOA redefines failure.......... Jul 15 81, p.27-31 
ASCAP complains about rates....... Jul 15 ’81, p.32 
CRT reconsiders location lists .... Jul 15 ’81, p.32-33 
Location lists eliminated ............ Aug 1 81, p.22 
Royalties kick up record.costs....... Aug 1 81, p.22 
AMOA’s role debated .......... Aug 15 ’81, p.20-25 
Stern opposes Danielson Bill ........ Oct 1 81, p.10 
JB operating pinch felt.............. Oct 1 81, p.13 
Tax Tips 

Some deductibles ................. Feb 15 ’81, p.56 


Outlook for 1981............... Mar 15 81, p.98-99 
Preparing for IRS audit .......... Apr 15 ’81, p.71-73 
Valuing your business ............. Sep 15 81, p.30 
Spending to avoid taxes ........ Dec 1 81, p.99-100 
Video Game Copyrights 

Midway/Universal/Artic............ Jan 15 81, p.83 
Midway against 26 pirates.......... Mar 15 ’81, p.46 
Copies booted from ATE .......... Mar 15 81, p.65 
Sterivs) OMnt 054s nous reeset cox Apr 1 81, p.13 
PYOM: ANG EQUOP s0scciceswanseaad ees Apr 15 ’81, p.6 
Rock-Ola against copiers............. May 1 ’81, p.1 
Star Castle copies in court.......... Jun 1 81, p.22 
Japan strategy summit.............. Jun 1 81, p.41 
An industry Seal? ..s65 sands ee Denes Jun 1 ’81, p.6 
Stern/Omni letters ................. Jun 15 81, p.9 
Star Castle court precedent...... Jun 15 81, p.28-29 
U.K. producers to organize ........ Jun 15 81, p.35 
Court defines copyright.............. Jul 1 81, p.28 
Midway charges 35 companies........ Jul 1 ’81, p.29 
Star Castle copies returned ......... Jul 15 81, p.34 
Midway moves against copiers....... Jul 15 81, p.38 
U.K. fails to reach accord........... Aug 1 81, p.26 
Operator slapped for Defender kits .. Aug 1 ’81, p.26 
Midway seizes copies.............6. Aug 1 81, p.27 
Japan’s point of view ............... Aug 1 81, p.28 
Copyright net tightens............. Aug 15 81, p.13 
Copies impounded ................ Sep 15 81, p.14 
Copy-proof game introduced ....... Sep 15 81, p.22 
Locations lose Midway copies ...... Sep 15 81, p.24 
Atari vs. General Computer........ Sep 15 81, p.24 
Operators under Midway litigation ... Oct 1 81, p.19 
Williams sues Defender copier....... Nov 1 ’81, p.27 
Second Japan piracy conference .... Nov 15 81, p.36 
Video copyrighting—U.K........ Nov 15 81, p. 43-49 
On the minds of show-goers...... Dec 1 81, p.55-58 


PUBLIC RELATIONS 
Industry Goodwill 


Easter Seals pin play .............. Feb.15 81, p:51 
Handicapped pinball............... Feb 15 81, p.58 
EXIGV AWAVG 66 ites Soja eG Sess Mar 15 81, p.47 
Pinball marathon for charity ........ Mar 15 ’81, p.55 
Therapeutic game room ............ May 1 ’81, p.10 
Exidy SCNOO! CaU sia ces saa eadacen May 15 ’81, p.60 


Coming in PLAY METER: 


—AMOA Show review: games, seminars, key issues 


—Location Cost Analysis 


—A debate on pinball’s fate 


—Men's motives for video play compared to women’s 
All the above and more, in upcoming issues 
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PYOM The ECHOL 5.4 .c-0:2visha ees bh panueasa Jul 1 ’81, p.4 


Oi oho ke ae (| eco Pa ar nly ge eee ee Jul: 1 “813° p.32 
DisthibRlOr GONGION::i.06% as eoe causes Jul 15 81, p.42 
Disabled play in Australia .......... Aug 15 81, p.34 
"Let charity help Coin-Op’ 2360 ci 64006 Sep 181; 9.35 
VidCOS 100 Mi) 4566064 he eae eee ees Sep 15 81, p.17 
Pine TOF 1CISAOlCd ¢.c5-aWea oases Dec 1 ’81, p.132-133 
Coin-op hiring handicapped .... Dec 1 81, p.142-145 
Media 

Convenience store trade ads ....... Jan 15 ’81, p.60 
From: the Editor. 2 isi sack oh baakaRaces Feb 15 ’81, p.4 
Need for nat’! advertising ....... May 15 ’81, p.11-12 
Media and gov’t attack industry... Jul 15 ’81, p.57-58 
Enlightening the press .............. Jul 15 ’81, p.57 
YON) Ne LCuOr 444920 sce d rete ewes Aug 1 81, p.6 
Gas station mag plugs coin-ops..... Aug 15 81, p.28 
Seeking favorable publicity ........ Nov 1 ’81, p.8, 10 
De .attack GOSS ON 0/66 gos 6.08 eaie cs Nov 1 81. p. 9. i] 
Coin-op in the news........... Dec 1 ’81, p.159-160 


Tournaments & Promotions 


‘Games Unlimited’ (Connecticut). . Jan 15 ’81, p.57-58 


Pinball marathon for charity........ Mar 15 ’81, p.55 
U.S; POO! feanl OPens: ta4ineseneeways May 1 ’81, p.2 
Siar Castle 16COId on 93h40nwaweeans May 15 81, p.62 
National tourneys...........60- May 15 81, p.11-12 
Promote ‘Seal’ in nat’! advertising .... Jun 15’ 81, p.6 
Pool leagues under way............. Jun 15 81, p.6 
Big Brothers and Sisters Day....... Jun 15 81, p.41 
S. Dakota pool tourney.............. Jul 1 81, p.18 
N.Y. pool championships ............ Jul 1 81, p.21 
Connecticut charity event............ Jul 1 81, p.32 
Asteroids tournament .............. Jul 15 81, p.42 
Distributor COnatiON «04.422 s404%2 $400 Jul 15 81, p.42 
Video game tournament ............ Jul 15 ’81, p.43 
Valley’s pool leagues ............... Aug 1 81, p.25 
Connecticut tourney .............. Aug ‘15 81, p.14 
National tournament planned....... Aug 15 81, p.30 
Pinball tournaments .............. Sep 1 81, p. 66. 67 
Putt-Putt video tourney ............ Sep 15 81. p.22 
Games-as-art exhibit .............. Sep 15 81. p.27 
Atari tournament Kits: .260-c.iavenes Oct 1 81, p.16 
Armor Attack tournament .......... Nov 1 81, p.28 
Building a favorable image ...... Nov 15 ’81, p.21-23 
Dynamo’s pool league .............. Dec 1 81, p.86 
Marathon video play .......... Dec 1 81, p.163-164 
TECHNICAL TOPICS 
Troubleshooting 
Electrohome monitor; James Bond.. Jan 15 ’81, p.90 


Building a logic comparator ........ -Feb 15 81, p.44 
Carnival, Digger false game starts... Feb 15 81, p.51 


Stick-on needed with Black Knight .... Jul 1 ’81, p.58 
Williams technical chart........... Jul 1 ’81,° p.58, 63 
Phoenix, Pac-Man, Rip Off ........ Aug 1 81, p.38 
Digital service film plan ............. Aug 1 81, p.38 
Switching regulator power supplies, Randy Fromm 
FU i ier eotae hata or gk ae aiaacesae a Aug 1 81, p.42-43 
Part ll owetdciccieat ves Hene-cens Sep 15 ’81, p.46-48 


Instructional articles 

Cocktails: ‘flipped out’ videos.... Mar 15 ’81, p.72-75 
‘Getting those nice, bright colors’ ....Apr 15 ’81, p.78 
Building a ‘video wall’.............. May 15 ’81, p.67 
New game cassette tape system ..... Jun 15 81, p.48 
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IT’S ALL UNDER 
THE BELAM 
UMBRELLA 


Florida’s 
Largest 
Long Distributor 
Island’s 
Only 
Distributor 


The World’s 
Foremost Exporting 
Marketplace 


BELAM 


Our Long Island Address: 
1 Delaware Drive 


Lake Success, Long Island, 


New York 11040 
(516) 488-5600 
Telex:221568 
Cable:BELAMEX New York 


Our Florida Address: 
1541 N.W. 165th Street 
Miami, Florida 33169 
Tel. (305) 621-1415 
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AOE exhibitors: technical look .... Jul 1 81, p.36-43 


Desoldering components ........ Aug 1 81, p.45-47 
‘Great Idea’ on video problems ...... Aug 1 ’81, p.44 
Color X-Y monitors ............. Oct 1 81, p.36-43 
Optical player controls ............. Dec 1 81, p.36 
Caution—high voltage! ......... Nov 15 ’81, p.55-56 
Kurz Kasch series 

Transistor Action ............. Mar 15 81, p.78-82 
Semiconductor Diodes ............ Apr 1 81, p.8-10 
SWHCHING. G44 sc 654 Neu) bow ds Apr 1 ’81, p.10-12 
NAV OT LOVES anata eet oes aan, Apr 15 ’81, p.79-83 
Emitter Follower Design ......... May 1 81, p.12-14 
Diode Gate Design ............. May 1 ’81, p.15-17 
Semiconductor Design ......... May 15 81, p.70-72 
BiisGRl bo: wpeicetesen seats May 15 ’81, p.73-75 
NAND/NOR Gates .............. Jun 1 81, p.52-55 
Set/Reset Flip-Flops ............ Jun 15 ’81, p.53-60 
Bi-Stable Flip-Flops .............. Jul 1 ’81, p.48-52 
Astable Flip-Flops ............... Jul 1 81, p.54-56 
Monostable Flip-Flops .......... Jul 15 ’81, p.61-63 
Schmidt Trigger Design ......... Aug 1 781, p.52-55 
I.C. Logic/Logic Elements ...... Aug 15 ’81, p 48-52 
Logic Families o4055.4 <osxsheo vende Sep 1 81, p.68-70 
Complex Logic Elements ........ Sep 15 ’81, p.49-52 
Complex Logic Test: .6.dssc-eecik: Oct 1 81, p.59-63 
Boolean Algebra .............. Nov 15 81, p.59-62 


GAME CRITIQUES: 
Independent Video Reviews 


Battlezone/Atari...........00.0005. Jan 15 81, p.93 
BOFZEIhK SUOMI 6s hce ha eee Woke dans Jan 15 81, p.94 
Star Castle/Cinematronics......... Jan 15 81, p.97 
Deep Death/Pacific Novelty ........ Jan 15 81, p.97 
Defender/Williams ................ Apr 15 81, p.87 
Pac-Man/Midway ................. Apr 15 ’81, p.88 
Centipede/Atari ................05. Nov 1 ’81, p.46 
Omega Race/Midway .............. Nov 1 ’81, p.46 
Wizard of Wor/Midway............ Nov 15 ’81, p.63 
Vanigudrd/ Cemuti-sicc6 esx chica es Nov 15 81, p.63 
General 

“PM Plays the Games” .......... Jan 15 81, p 14-23 
“Standout Games” .............. Jan 15 81, p.93-97 


Frank’s Cranks/technical reviews 


POC MGR IMIAWAY ig wpn o0 Cheeeaee Feb. 15 ‘61, p4l 
Space Encounters/Midway......... Feb 15 81, p.41 
SPCCHAT (EMU a Gv ace ce asamiah acs Feb 15 81,-p.42 
Batllezone/ Alar ices bose oh aels eds reo 1561, paz 
FUGNE 2O00/SICLR (20 dee eh awak dees Feb 15 81, p.42 
ACNON/ Da wiodudiee fase Ga eeu wes Feb 15 81, p.43 
Black Knight/Williams ............. Mar 15 81, p.83 
Fidsh. Gordon Ball: seccaw sca cibaus Mar 15 81, p.84 
Space Firebird/Gremiliix<.4-sa.0% e205 Mar 15 ’81, p.84 
PINE LIN C/ GOUMED oot Gene eda Mar 15 81, p.84 
Berzerk Qteil a t22 ben S4.n edad Apr 15 ’81, p.84 
POS) VAM: oi isk lece a Sess 4, bates Apr 15 ’81, p.85 
ally /MIdWAY 6 ca din eoa ea haces Apr 15 ’81, p.85 
INC: Gil SUCVA ie getscecet Bare Sears eens May 15 ’81, p.68 
Star Castle/Cinematronics......... May 15 81, p.69 
Intruder/ Gane Plattcoes son sae oan May 15 ’81, p.69 
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EAC.) Stet: 4 buccaoutesdadeee Jun 1 781, p.56 
PROCHID CONLUN 6c-iAu-addixrn sw iciew ace g Jun 1 81, p.57 
Defender/Williams ................ Jun 15 81, p.61 
Gor MidWal < . 42.664-08o0c ees p anaes Jun 15 81, p.61 
Astro Blaster/Gremlin............... Jul 1 81, p.46 
SChAMBIE/ Stem vais a erad dada ewes Jul 15 ’81, p.59 
Crazy Climber/ Taito... dics cree eas Aug 1 81, p.48 
LIGHUNNG/ OLIN © ice ous eens ee aa Aug 1 ’81, p.50 
Mars, god of war/Gottlieb .......... Aug 15 81 p.44 
Pulsar) Gremlith<2+.¢01wsdmoundaves ss Sep 1 81, p.57 
Armor Attack/Cinematronics....... Sep 15 ’81, p.53 
Pharaoh) Willams sssincocs ) 40-4 e-Re Dec 1 81, p.40 


Frank’s Cranks, Frank Seninsky, by title of column 


A technical view of new games ..... Feb 15 81, p.41 
‘Current complaints’............... Mar 15 81, p.83 
‘A quarter’s place not on the board’. Apr 15 ’81, p.84 
‘Three for the money’ ............. May 15 ’81, p.68 
"TWO: NeW VIdE0S’. 6 cau wees ddd ea dws Jun 1 81, p 56 
“Secure the marquee!’ .4.025 e454 404 Jun 15 81, p.61 
‘What are back door locks for?’....... Jul 1 ’81, p.46 
‘Rating and service hints’............ Jul 15 81, p.59 
‘Cranking about joysticks’.......... Aug 1°81, p.48 
Playfields and cabinets............. Aug 15 81, p.44 
Players are rough on joysticks ....... Sep 1 81, p.56 
When they kick the coin door... ... Sep 15 ’81, p.53 
When the ball gets lost... ........... Dec 1 81, p.40 


Critic’s Corner, Roger Sharpe, by games on review 


INiNG Ball SUCK «am 'eed 40 Boe od ba Jan 15 81, p.98 
Alien Poker/Williams .............. Jan 15 81, p.99 
Parent Cat/ Universal. seni kids Jan 15 ’81, p.100 
Pime:Line/ GottlieD cisiees bean dees Feb 15 81, p.63 
ACHON) DOU cia ase eb eileen edt Feb 15 ’81, p.64 
Black Knight/Williams ............. Feb 15 ’81, p.66 
Force 1/ Gone .284.3505054eceee Mar 15 81, p1l02 
FYONKCK/ Bay cs oe aakoa ead eae Mar 15 81, p.102 
Flash Gordon Bally cei diSacdaed as Apr 15 ’81, p.90 
Asteroid Annie/Gottlieb ........... Apr 15 ’81, p.91 
Pink Panther Gottlieb. 25.62 46 <4 026% May 15 81, p.78 
FYOCOU SICIA. 25 «avn do tas Wheeden keles May 15 ’81, p.84 
8-Ball Deluxe/Bally................. Jun 1 81, p.61 
Jungle Lord/Williams .............. Jun 15 81, p.68 
EAGMUNMINAG SUCTI 7s. 3se ois Gaia hed ia $A Jul 1 81, p.62 
Mars) GOUNCD. s.025 esqaw ab ke noaeuk Aug 1 81, p.57 
FIreoall TBA oe ia eis aetna hea Aug 15 ’81, p.55 
EMDrvVON/ Balls. e360 64a ase tlads Sep 1°81, <p. 73 
Pharaoh Williams's 44-<4..004.4-44045.6 Sep 15 81, p.56 
VOICONG/ GOUNED: <445.4-054 50. ceslo es Oct 1°81 ..:p:67 
POON BONG bos p55 wie Gees ob Nov 1 81, p.48 
SPSS CCONC OLCMN 6 boss Bah ccexeee Nov 15 ’81, p.67 
M@QUSG/ DANO S 64 cise 3 occa awe ek Nov 15 81, p.68 


New products introductions 

(Note: equipment listed in chronological order of Play 
Meter issues and progresively by page. Production 
requirements of each issue governed their placement, 
and these are not rankings of the equipment relative to 
each issue.) 


StArwo0d/ ROWE: oe is0s5d Abed esas Jan 15 81, p.102 
Frontier Bally sv2wtos es hheeess eet Jan 15 81, p.102 
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Polaris) Lae. <4.4:56a eke adoadeces dary 15 ‘81; ‘p.102 


Time Line/ Gomled is oss4seaetwaks Jan 15 “Sl, p-10Z 
Batilezone/ Atay «622+6524a50%00sks Jan-15 81, p.103 
Berzerk) Stem ¢.a<4 cen yaeeeueees Jan 15°S1,, p.105 
Pac-Man) MidWay. siaccccse se eia ee Jan 15°81; p.105 
Tomahawk Missile/Electro-Sport .. Jan 15 ’81, p.105 
XENON) Ball cc ieee wae raees es Jan 15 ’81, p.106 
Defender/ Willams: «642-08 Se0ese Jan 15 81, p.106 
Force ll Gotlieb... seen Gee eee cease Feb 15 ’81, p.68 
RadarScope Nintendo ii44:035400e Feb 15 ’81, p.68 
Pac-Man cocktail/Midway.......... Feb 15 81, p.70 
Tale A-PHOneyics sida sek erecabeious Feb: 15°81. ‘p.7/0 
Coinee Interrogator 4 s+ ae 4sc0 eden Feb: 15 81,.p.70 
Black Knight/Williams ...........-. Feb 15 ’81, p.70 
No Man’s Land/Gottlieb........... Feb 15.81, p:71 
S 10 Acceptor/Coin Controls Ltd. .. Feb 15 ’81, p.72 
SOCCIAN FMI 4245 oe eget eee Pew lo S12. p72 
600 Series/Bio-Rhythm ............ Feb 15 81,.p./2 
Compar-A-Trace/Huntron ........ Mar 15 81, p.104 
Zero Hour Universal: «cas cpxeae ons Mar 15 ’81, p.104 
New York, New York/Gottlieb ... Mar 15 ’81, p.104 
Series 8001 changer/Standard .... Mar 15°81, p.105 ° 
Space Firebird/Gremlin .......... Mar 15 ’81, p.105 
THELEN SICM: 2653644252 kese oes Mar 15 ’81, p.108 
RalvUX/NidWay dois 5 42 Seat eed Mar 15 ’81, p.108 
Space Invaders trimline/Taito ..... Mar 15 ’81, p.108 
Space Panic/ Universal ci.4.42ss0.0%005 Apr 1’81, p.14 
Series 8101 changer/Standard ...... Apr 1 81, p.14 
Abloy No. 3091 security lock ....... Apr 1 ’81, p.14 
Flash Gordon) Bally osiscineasiat esas Apr 1781, p.15 
Intruder’ Game Plan <dsiiw5 sos aeeenass Apr 1 ’81, p.15 
PROChIS © ONION 44.4525 ntecasusae Apr 15 ’81, p.93 


Precral/ Stier v.00 nxeeeaeses seb hee Apr 15 ’81, p.93 
Pink Panther/ Gottheb: ¢212%.44640s< Apr 15 ’81, p.94 
Astro.Blasier/ Gremlin «<< 4.836445 « Apr 15 ’81, p.94 
Space Bugger/Game-A-Tron ........ May 1 ’81, p.19 
Shark Attack/Pacific Novelty........ May 1 ’81, p.15 
Juncle-Lord/ Wilhanns «2 ese see ies May 15 ’81, p.87 
Crazy Climber Taito’ 2 evasion sees May 15 81, p.87 
Gor MidWay xis heen aes eee Jun 1 81, p.63 
Ball Deluxe DallUs4cc.07 0 tees ees Jun 1 ’81, p.63 
Lighining) Slerhs stick eee ees Jun 1 81, p.63 
Spectar cocktail/Exidy...........++- Jun 1781, p.64 
Asteroids Deluxe/Atari ............. Jun 1 ’81, p.65 
7000 Series/Standard Change ....... Jun 1 ’81, p.65 
100 Coin Sensor/Innovative Systems...Jun 1 81, p.70 
8602B Series/Standard Change ..... Jun 15 81, p.70 
SCraMmble/ SiC .64-25.64 9 eee e kd aie sas Jun 15 ’81, p.70 
Quasar US. Bilaras ¢.cy <0 cb.we eaten Jun 15 ’81, p.71 
Pulsar Gremiin v4 24528544 ese Jun 15 ’81, p.71 


102 Coin Sensor/Innovative Systems .. Jul 1 781, p.64 


Shark Attack/Game Plan. «0.0.5 6..04. Jul 1781, p.64 
Red Baron sit-iry Atari .4.4%.<5.o%< se vas Jul 1 ’81, p.64 
Killer Gomet/ Game Plancci+23-4i i446 Jul 1 81, p.65 
ZOVZON) LAUNO: ie bus as ae eae es Jul 1°81, p.65 
Rote: 16/Ceniwn: .4 4e2.ebiawii eters Jul 1 ’81, p.66 
Warlords Pal «.c4 teh eee Oris asus Jul 1 ’81, p.66 
Super Action Bumper [ube ..cias.0s Jul 15 ’81, p.64 
Astro Fantasia/Data East <i sss00c5 Jul 15.’81.. p.64 
#250 and FF-80/Wildcat Chemical.... Jul 15 81, p.64 
Piveball Ty Bal ecu co eatin x etree Jul 15 ’81, p.65 
Armor Attack/Cinematronics........ Jul 15 ’81, p.65 
Fastiell) Par Productse4.cucca%es4ce Ges Aug 1 ’81, p.60 
Centinede Ata: ei t0v1ts2 54 beewix Aug 1 81, p.60 
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TOKENS e TOKENS e TOKENS 


(STOCK AND CUSTOM) 


FOR ALL MAKES OF GAMES, 
TURNSTILES & VENDING MACHINES §~* PLA MOR & 


PRIZE REDEMPTION & TRADE CHECKS 


CASINO SLOT & GAMING COINS 


Phone or write for catalog & samples 


VAN BROOK OF LEXINGTON, INC. 
P.O. BOX 5044, LEXINGTON, KY. 40555 


606/231-7100 


-® LANES @ 


Copyright © All Rights Reserved 
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REFLEX 
Little Game— Big Earning 


Now offered to operators 


e Sound 
® Self Test 
@ Electric Coin Meter 


@ 2-Player 50¢ Play 
@ Battery Back-up 
@ Free Game Feature 


Height 6” (15cm) 
Width 8” (19.3 cm) 


Depth 8” (19 cm) 
Weight 3% pounds 


Write — Wire — Phone 
1/3 Deposit — Balance C.O.D. 


BERNIE’S SPECIALTY 
& NOVELTY CO. 


4715 North 7th St. Phoenix, AZ 85014 602-265-0448 


;, BEB E 


‘Look— | said I'd FIND the trouble...! didn't say I'd FIX it!’ 


Split Second 2/Gametronix ......... Aug 1 81, p.61 


Lock "*n’ Chase/ Data East: « scene Ses ae Aug 1 ’81, p.61 
MGVS/GOUNED a. ot sos Sieceractcaca a o-aee Aug 15 81, p.58 
EMOryOliy Call. xs cca 04.9505 eek Aug 15 81, p.58 
Wizard of Wor/Midway............ Aug 15 81, p.61 
Pleiades/ Centuy a .0i0 354646 van ews Aug 15 ’81, p.61 
Laser Base/Amstar ............... Aug 15 ’81, p.61 
DaVinel SCCDUTS voles 60) ch wax Pes Aug 15 81, p.61 
Split SECON) SCLiy a. 6 nsen.s Sa be aeeerdasins Sep 1 ’81, p.75 
Pharaoh/Williams .................. sep 1-81, p75 
Shark Attack/Game Plan........... Sep 1 81, p.76 
COl6nY T / TANG vii coed wh teehee ses Sep 1 81, p.76 
Physical Fitness Computer/C.l. ..... Sep 1 81, p.76 
Space Odyssey/Gremlin .......... Sep:.15, 81, p.58 
Super CO0rd/ SIG ac.3- 6-2 bse ecs Sep 15 ’81, p.59 
VOICGNO) GOUNED: .4.24<c3.60 xemesen Sep 15 81, p.59 
Love Tester/Mike Munves ......... Sep 15 81, p.59 
Cocktail chair/Starnet Sales........ Sep 15 81, p.59 
Space: Puro/Grem é+.0<244e¢e448 Sep 15 ’81, p.60 
VeNMINC EMU sc eso 34 eons iewnaes Sep 15 ’81, p.60 
S 10 Mini door/Coin Controls ...... Sep 15 ’81, p.60 
Moon Shuttle/Nichibutsu and Taito .. Oct 1 781, p.70 
Omega Race/Midway .............. Oct.1 81; p-70 
Cosmic Avenger/Universal.......... Oct 1 781, p.70 
Status Games cabinet .............. Oct 1 ’81, p.70 
POLNOMI Dal sence hee wsecasecks Fo25 4 Oct 1 781, p.70 
Warp-Warp/Rock-Ola .............. Oct 1.81, 772 
Red Baron Alanis 601%. od ees eaeele. Oen 181. 6.72 
ROM. Test Ii/KRurz Kasch 3.044.542 265 Oct 1 S12 p72 
Vahiauard/ CONT 354.0. ss6est eee Nov 1’81, p.51 
Donkey Kong/Nintendo ............ Nov 1’81, p.51 
Procoer Gremlitie. 2ccneks acs ee areeees Nov 1 81, p.52 
Solar Pitre Wiliaine gnvice ee s ets Nov 1 81, p.52 
ANG ated sie saae ease hea aed Nov 15 ’81, p.71 
Hed Alery/ Gls. b52.6 siheen chews Seat Nov 15 81, p.71 
Little CG@sino/SNnaricO:s's ees sink ones Nov 15 81, p.72 
MeGUSG) Bali it 35 varia ean) Nov 15 81, p.72 
Catacomb/Stetnicsas ase acevcs od asa Nov 15 ’81, p.72 
Stargate/Williams .............0005 Nov 15 ’81, p.73 
Megatack/Game Plan ............. Nov 15 ’81, p.73 
Black: Hole (Gotten waa cx wediasr’s Now 15 °81, 9:74 
King and Balloons/Game Plan...... Nov 15 ’81, p.76 


EQUIPMENT SURVEY 


PO eles 0. olga dece eS ah 2-@ Sob a eg tote ioe Oreck aaias A p.44 
POlWPes: 15 SL..4.5.4 ba0 edn aae-tee het eave de x p.30 
a 011A WA Fo) gael Rs Cat 9 eng re re Me eae oa ce p. 100 
POMS Ol cate v5 wl od acd titans Suen ae alee Dio 
Pe Maul 6 cit tuwacnaee eae ae cee ho eaaAc as p.7 
POU Mia Tos Sl eg oaks Oh a ona dante oda earn io's p.76 
POU Slice dea db eee ve She nee ned eae beck p.14 
eT SU el senhn oor araoeien e p.18 
CLES 0 | Rae Ike's 9 MR ar Et ge Ta On Oc p.16 
POU Ib ook, o week diced Bcc areed, cnped uiebagy ack a ae Ges p.10 
POW Bdt aitin taste bala a okve an be kk hee wa kk b.37 
FEVaMPed SUTVEY. oss cadid do ae Sew < Aug 15 81, p.16 
POI ANG TOOL, hvu soy oes ta. eee een sete Gea p.19 
8) |e) 0 Oe 0 Geer ee ay oP a a ce p.24 
POW Sep:.19 Ol $4245.08 tc actuk eae beeen Se Dio2 
POW OCC, (Oly 25 rind eee aia te denen rans p.48 
Poly Oe 1 Glee oied oe Since oS led Ate ete ern oe p.4 
BOM INO A 1 eg Sosa th eee ath natn wacacee a p.22 
INO shores bards Ytaed aa 0. 5 hook wea aciti-be 2 dence = p.46 
POH Dee TG) vai tae eb tee eatiots. oy p.16 
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No 4. in the Series 


Business Myth of the Month 


The Myth: 


“All locations should be collected at least once a week.” 


Collecting a location or “robbing a 
location” or whatever term you use 
is a necessity of the amusement 
business. Happily for operators, it is 
the nicest necessity we have. The 
question is how regularly should we 
collect from a location. To simply 
answer the question, do not collect 
any more often than you have to. 

Now you may be wondering why 
you should put off collecting a 
location as long as possible. First of 
all, collections probably take more 
time than any other facet of the 
operator’s business. So the theory is 
that if collections can be made every 
10 days or every 14 days, you will free 
up valuable employee time and your 
time. 

Remember the added money in 
coin boxes for an additional week or 
additional several days will not cause 
a doubling of the time needed to 
collect a location. 

Lengthing the time between 
collections at a location can make 
the difference in a location being 


PUN-N-GAMES 
2. 


O 


@ 


TURNSTILES & VENDING MACHINES 


PRIZE REDEMPTION & TRADE CHECKS 


CASINO SLOT & GAMING COINS 


profitable and unprofitable. If you 
have a marginal location you can 
help its profitability by spending less 
time servicing the location. 

Now there are some problems 
with stretching the collection period. 
Fortunately, some of your machines 
will get full before one week has 
passed, much less two weeks of 
waiting before collecting. 

Some locations have a vandalism 
problem and you would find it hard 
to sleep at night if you knew there 
were two weeks of collections at 
such a location. And some locations 
have owners who need the money on 
a weekly basis, as you may well 
know. 

It can also be argued that you are 
losing interest on the money sitting in 
coin boxes. I would ask if you would 
be making interest on the money if it 
weren’t in the coin boxes but rather 
your checking account. 

There are some problems with a 
lenthening of the collection cycle, but 
the progressive amusement 


TOKENS e TOKENS e TOKENS 


(STOCK AND CUSTOM) 


FOR ALL MAKES OF GAMES, 


By Charles C. Ross 


operator should use some creative 
thinking to figure ways to expedite 
collections. For example, using 
larger coin boxes, or replacing filled 
boxes with empty boxes and locking 
the full box in the bottom on the 
machine. Use individual alarms in 
high crime locations and discuss the 
problem you face with location 
owners. 

Remember that collecting your 
route probably takes more time than 
any other routine duty you and your 
employee perform, so to help 
maximize profits stretch your 
collection schedule as long as 
possible and you will save on 
employee time, truck expenses, and 
trips to the bank. 

Also, you will have more time for 
repairs, or establishing rapport with 
potential new locations. 


Charles C. Ross is a partner in 
Innovative Management Consultants 
which specializes in consulting to the 
amusement industry. 
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Phone or write for catalog & samples 


VAN BROOK OF LEXINGTON, INC. 
P.O. BOX 5044, LEXINGTON, KY. 40555 


606/231-7100 
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ANALYSIS: 


The Saturation Point 


An ‘astronomical’ rise in videos raises questions about the future of the industry 


By Michael Mendelsohn 


During the past year, the most 
frequently asked question of video 
game operators has been “what will 
be the next big ‘hit video game’”?” 

Considering that video game 
income rose 38 percent in 1980 over 
1979, it was no wonder this seemed 
to be the most Important concern of 
the average operator. 

But the new question in the 
industry this past summer seemed to 
be: “When will we hit the saturation 
point?” It seems as though nearly 
everyone from operators, distribu- 
tors, manufacturers, investors, to 
just interested observers is asking, 
when do we hit the peak? 

Obviously there can be just so 
many video games per thousand 
people before income levels off. At 
this point we begin to compete with 
ourselves as well as each other. 
There seems to be schools’ of 
thought on both sides of this issue. 

The manufacturers would have us 
believe that the day may never come 
when video games peak out. They 


acknowledge the fact that the 
number of video games sold is 
astronomcial as compared to two or 
even just one year ago. 

But they will bring your attention 
to the fact that the playing 
population has grown tremendously 
for several reasons. First is the 
Increase in competitive realism 
which makes the game so much fun 
to play. The player becomes totally 
involved with the machine. Second is 
the increased age group that video 
games are drawing from. Many more 
adults are “turning on” to video 
games; some for release of 
tensions—others for the challenging 
fun they represent. Pac-Man 
probably has had the most influence 
in this area. 

Also increasing playing population 
has been the promotional activity by 
manufacturers as a whole. The 
manufacturers are “hyping” their hit 
games with nearly the same flourish 
and hoopla as Warner Brothers or 
Paramount would a new motion 


iN 


7) 


picture. (Oh, I almost forgot, they 
own the video game manufacturers.) 

The distributors would seem to 
take a similar but slightly more 
realistic viewpoint. They attempt to 
protect both themselves and their 
Operators. Distributors would like to 
agree with the manufacturer but the 
stong possibilities of a glut of 
Operators attempting to force used, 
highly devalued games down their 
throats, keeps them somewhat 
cautious. They have not forgotten 
warehouses full of pinballs during the 
past two years that have not sold, so 
they have no intention of being 
caught in a saturated market. 

This is not to say they are not 
optimistic. Video game distributors 
are now enjoying the most 
prosperous period in their history. 
But at the same time, they should be 
commended for the responsible 
approach they have been taking 
toward the future growth of this 
industy. It is their responsibility to 
keep a watchful eye on both sides of 


Hit videos ‘clone’ at a game factory: How many per thousand players before income levels off? 
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‘One important variable of game saturation...is the new negative 
attitude city councils have toward arcades. It could be disastrous....’ 


the street, and the video game 
business would have a difficult time 
surviving without them. 


Operators Cautious 

The operators, it would seem, are 
both optimistic and cautious. They 
have withstood the high price 
increases on video games, gasoline, 
and labor. Game income and 
increased opportunities seem to 
have made it worthwhile. While the 
top two games(Defender and Pac- 
Man) seem to have just kept pace 
with the Asteroids and Galaxian of 
last summer, there are many other 
high-earning video games that did 
not exist last year. 

An additional five or more videos 
are earning within 25 percent of the 
top two. This certainly was not the 
case last summer. Add to this the 
fact that Asteroids and Galaxian are 
still hanging on nicely. It seems the 
operators who have purchased 
wisely are doing quite well. But 
summer is peak season, and many 
operators are worried of what the 
following year will bring. The large 


number of arcades which opened 


this past year tempered the 
increases many of us expected to see 
this summer, which may be a sign of 
things to come. Game income and 
used game values will drop this fall. 
How far they will drop is the 
question. 

Three very important variables of 
game saturation should not be 
overlooked. The first is the new 
negative attitude city councils have 
toward arcades. If carried too far, the 
negative publicity could be 
disastrous to our growth. Tempo- 
rarily, at least, it will allow income to 
begin increasing in those locations 
which presently have games. Do not 
allow this to temper your responsibil- 
ity in battling this negative tide of 
publicity. For if unchecked, the end 
result will be the loss of many 
locations due to over-regulation. 

The second factor is what I call the 
“marginal arcade quotient.” Many 
arcades will not make it past the fall. 
Some have been opened by 
inexperienced operators who will be 
unable to replace the necessary 


games as the market changes. 
Marginal locations as well as those in 
oversaturated areas will have the 
same problem. Therefore, the 
income of the remaining operators 
will stabilize—and in some cases, 
increase. 

The other important factor 
deserving comment is the continued 
research and development carried 
on by United States and Japanese 
manufacturers. As an example, Atari 
devotes 8 to 9 percent of gross sales 
into R&D while Cinematronics 
devotes 8 to 12 percent. It is this 
research along with technological 
advances brought about by the 
space and computer industry which 
may bring the breakthroughs 
necessary for huge jumps in video 
game design. 

These technological leaps, every 
few years, will be vital to the 
continued growth of this industry. 
This also brings with it the danger of 
devaluing our old equipment, the 
nature of this beast called the video 
game, which we have just learned to 
accept, but dread just the same. e 
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FOR ALL MAKES OF GAMES, 


PRIZE REDEMPTION & TRADE CHECKS 


CASINO SLOT & GAMING COINS 


Phone or write for catalog & samples 


VAN BROOK OF LEXINGTON, INC. 
P.O. BOX 5044, LEXINGTON, KY. 40555 
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THE IDEA BANK 


‘The Godfather’ Video Game Lounge 


Hitting a different market 


T¢ 


om a 


The game room/lounge has combined uprights and sitdowns in a successful 
arrangement not previously thought possible by some. 


Capitalizing on the video game boom 
is not always a simple matter of 
buying a few pieces and then turning 
them loose on the video public. 
Here’s how one Toledo, Ohio 
company found a marketing gap in 
Toledo’s video market, filled the gap, 
and enjoyed immediate success. 

Dominic’s Restaurant owner and 
manager, Greg DeLelles, explains 
the marketing gap this way: “The 
video game boom was escalating in 
the market with video games 
popping up everywhere—conve- 
nience stores, gas Stations, 
laundromats, you name it. The 
games Created a whole population of 
video addicts. Of course the arcades 
switched over to capture a large 
portion of the new market, but they 
generally appealed to the younger 
players.” 

“The gap arose,’ DeLelles 
continued, “when there was no 
location for the people who wanted 
to spend a relaxing evening playing 
video games. What about the couple 
that wanted to go toa movie or anice 
dinner, and then spend a few hours 
playing video games...where do they 
go? They certainly didn’t want to get 
dressed up to play Pac-Man in the 
laundromat! That’s why we created 
the Godfather Video Game 
Lounge.” 

The Godfather Video Game 
Lounge is an extension of the 
Dominic’s Restaurant/Godfather 
Lounge complex, located near the 
citys largest shopping mall. The 
complex enjoys a favorable 
reputation in the market and is 
perenially one of the strongest 
restaurant/lounges in the city. 


“There was a certain amount of risk 
involved in introducing a_ totally 
foreign idea into this winning 
combination,” said DeLelles, “but a 
little marketing strategy paid off with 
immediate results.” 

The changeover to the video game 
lounge occured this year. The room 
had originally been the complex’s 
banquet facilities, a room with ample 
business but not with the potential 
that DeLelles saw in the video lounge 
idea. The Godfather Video Game 
Lounge includes a full-service bar, 
seating, and 25 games—12 upright 
videos, 12 sitdowns, and one pinball. 
The concept, according to DeLelles, 
was unique in the city and perhaps in 
the nation. 

The Godfather Video Game 
Lounge has already accomplished a 
few things that others considered 
impossible. “For example,” says 
DeLelles, “we’ve combined uprights 
and sitdowns in a way that seems 
totally acceptable. We were told in 
the beginning to concentrate one 
way or the other and not to mix them 
up. That’s not neccessarily so. 
Another area is seating; we were told 
again that sitdowns had a unique 
problem of their own—people would 
rapidly grow tired of sitting and quit 
the games. We installed quality 
Gasser seats and haven’t noticed a 
problem yet.” 

The Godfather Video Game 
Lounge, with its earth-tone decor 
and relaxing atmosphere attracts the 
25-49 year olds, a group that is too 
often ignored by the industry, said 
DeLelles. “Sure there are more 
players 18-30, but there are also 
more places for them to play. We’ve 
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taken a smaller segment of the video 
market and have become that 
segment’s sole, quality outlet for 
video play.” 

Two immediate problems arose in 
introducing the idea—both from the 
public conception of video in the 
market. “Dominic’s is an established 
‘family-oriented’ restaurant. The 
going public concept of video 
locations was that of arcades or 
‘pizza palaces’. So, we didn’t want 
our regular customers thinking we’d 
changed the whole location into a 
giant pizza palace...and we didn't 
want the regular arcade players 
thinking a new arcade had opened 
up. From the start, we wanted a 
person coming into the Godfather to 
expect quality and that, in effect, was 
battling the accepted norms in the 
video business.” 

The operators chose to market 
the lounge slowly, first getting the 
regular customers to accept the 
lounge as a part of the complex and 
then to introduce it to the city. With 
easy access from the restaurant and 
lounge, table tents and free tokens 
brought the first new players back. In 
a short time, the video lounge 
became an accepted member of the 
complex. Then, to introduce the new 
idea to the mass market, they chose 
a slogan that would hopefully 
describe what they had attempted to 
accomplish—‘“Toledo’s first sophis- 
ticated, adult video game lounge!” 
Says DeLelles, “We thought that a 
lot of people were sitting back, 
waiting for somethin; like this to 
come along...and we were right!” 

The success of the idea is no 
surprise to DeLelles. “First, 
Dominic’s and The Godfather 
Lounge is a nice, pleasant place to 
spend an evening The games are 
maintained in excellent condition, 
we allow no down-time on the floor. 
And we’ve even erased certain 


factory discrepancies with our own’ 


modifications,” said DeLelles. 
“People don’t come to the Godfather 
Video Game Lounge just to play 
video games...they can get that 
anywhere....Our customers come 
here because we try to do things a 
little bit better...and it pays off. 

“A sophisticated, adult video 
game lounge...it’s an idea that is 
overlooked and whose time has 
come,” said DeLelles, adding that he 
willing to discuss this unique 
approach with anyone considering 
hitting the same unique segment of 
the video market. 

He can be contacted c/o 
Dominic’s Restaurant, 2121 South 
Reynolds Rd., Toledo, Oh. 43614; or 
phone 419/381-9861. ® 
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PEACH STATE 
DISTRIBUTING CO. 


The Dependable Supplier with a complete inventory 


for the Coin Machine Industry 


From Billiard Supplies and Game Parts to Electronic Repair 


Equipment and Solid State Replacement Parts 


Now, more than ever, dependable service, and quality 


merchandise, at competitive prices. 


1040 Boulevard, S.E. 
Atlanta, Georgia 30312 
(404) 622-4401 


Toll Free: 1-800-241-1346 (except in Ga.) 


ATARI 

Backethall 06550 avawte end wee Me haseeraxeees $595 
Battlezone WLR. .ccGcn ee ered des a8 ere saeers 1,395 
Battlezone; Cabafet..«.46 2008s see wes 4k Se mes 1,295 
Football 2: Plicd dc deb ise a eee ee ae eee a ees 295 
Football BL s.< aicadss ccs Cart ive eit aeeeae ss 695 
Missile Command, Cabaret. ........0.ese000- 1,695 
SOCCER hii. os SOO ee ha GRA Taaie Sawai w Oe tees 995 
WanlorGs <4. cscs Sas tiers Se aewe cea ie ete 2,195 
CINEMATRONICS 

Star Castle fii cers acta Rao od oon Maes Coehas $1,795 
EXIDY 

RAMCIIG vise RRR Ee CSE WEAR $795 
Spectar U/R- .....ciaee esa eines ads hematin Otis te 1,695 
Spectar, C/T (NeW) .... cece eect eee e eee e eee 1,795 
TAGE sees he ries ees ede Ge 5A Kony Pea ES 895 
GOTTLIEB 

Ne Man's: Land) oa s.o+x bersg 656 SOR eR es ots $1,695 
GREMLIN 

AStrO: FIGDUET 6.0. ose Renews aed aos ees $1,495 
WAVI CON oie bie ww 8 doe cota aie tie a eg he WES Foor HERE ows 895 
MOON ECresta: acc bo.cck done Sa etd ere etain d wR erat 1,495 
Space Firebird ..sisikes te ssersand es courses 1,595 
Space TAChics: once sieae ps antes veed nada aeteos 3,395 
MIDWAY 

CaAlaatt3c4 at ies ohek atk tm shea eee es $1,695 
Rallee Xi citangcdateretantn ie nukeanimenananeays 1,895 
Sean WOlF ccc sarc cet Oe ae se eyeen teetsee 295 
Space Encounters U/R ......--- eee ee ee ee eee ee 695 
Space Encounters, Mini.......-...++esseeeeeee 645 
Space Invaders U/R .c.0..cscesesecicenrenss 1,095 
Space Zap U/R ..i sss as cts s case cee nee ees 1,095 
Spacé Zap, C/T .o.ccstarvaenae las seato ne aac 1,045 
NINTENDO 

Helitire WI7R sécwcuctnd doe Weer eonmene whe $1,495 
Radarscope W/ Res sce esacsccerardates in eee 1,695 
Radarscopey CLP ween asain s shen tae vines «5 34% 1,645 


Good Buys In Time for the Season 
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TAITO 

Crazy Climbe? .22ks saat ieee sensnien see $1,895 
Crazy Climber, Mini........----e eee ee eeees 1,795 
Liutiat RESCUC: 2.5 sisi Ged ceo geese BE whe aisle OE a ete 1,095 
Polaris. oc. sc acs eed Rad Oar Taloey MST SSSR 1,595 
StratOVOX can ko oa aS HE eee EES ew neers 1,495 
BALLY 

Pyel KAICVEll eakaccandexs Seen Ke eeasew ieiw ad $295 
Clash (GOrdOn< vaeceisas on Nokes eae kae nas 1,695 
RSS << 5 woke hdueca dud a RSS He NOAA Os Berea a eS oe Ee et 595 
ParagOll.. 55550 caver seen ed ar cere er anse Ee eR Rae 645 
6 Million & Mai ik oxcoted to oor eee ase areg te 545 
GOTTLIEB 

Asteroid ANG: :6s «dices osesng vo wen si ees $895 
Charlie's Angels iiccckssapedserd ee ote crepe e ss 495 
Panthera (NOW) cis ccsuw pace ees ee taes eees tS 895 
James Bond (NCW) n.cas0.05 2093 44 comes iage scons 895 
WONChs sc skeen Ob eee Sea oe tle FR 2S OR OT wEEaN 795 
fe) (15) ee eee ee ee eee ee ee ee ee ee is J 
STERN 

Big Game ss eck i) os saninare ee metas Meese $895 
Galany) 5 205d onde aah reso RHeS sete Meee es 695 
bist Handcn cks owed hee kwriu os 6 «See hen Seeaw Ys 545 
Memory Lane ies tesecaeds sou sw dee abe beeen 495 
MieteO fini sab heieo wes SR Oe RET Maier ae BRI 645 
NUGENE 2.0 cade we meshes cise Os aS RRS eee nies 495 
Star GAZE! + <i..5 5.5 ee SS ERE MES Sas Rees 745 
Wild Fyfe doe dos pce deere Weed Hes ORV RS HESS 495 
WILLIAMS 

Black Kinteht:i<dc cc saes oe tioe a dpieta es sos $1,795 
PIG ai dsclssoars vd Saidsree oo kin 8 6 OSES SED TREES 545 
GORBAR sista 6 ie Wade LAGGED ee GR Ree Se TOT Hs 745 
Laser Ball occ cere Ss. boo ee eee eee e ee leew ees 795 
SCOMmDION 6 hes i s405 cee eee Ties Heer eain bets 895 
Time Warps. 650.0 ose acess ee ets os 665 Nee aes eo 595 
TI ZOM Gis Sng heehee bd GHA i Oa RHE Be Ss Hered Sis 545 


Cashier’s checks in advance or one-third down, balance C.D. 


Music-Vend Distributing Co. 


1550 Fourth Avenue South 


Seattle, WA 98134 @ (206)682-5700 


Cable Address: Musivend 


Frankfurt trade show 
readies for 11,000 
international buyers 


IMA, the international amusement 
and vending trade fair, which will be 
held in Frankfurt for the third year, 
January 21-24, 1982, shows high 
promise of continuing on its course 
of success. 

With more than 150 exhibitors 
from ten countries having partici- 
pated in 1981, IMA will next year 
take place on 17,000 square meters 
of exhibition area in Hall One of the 
Frankfurt Fair Grounds. Only 
visitors from the trade will be 
admitted. 

Some five months before the 
opening of IMA ’82° the fair 
management, Heckmann Gmbh, 
Messen and Ausstellungen, in 
Wiesbaden, pointed to an increase in 
the number of exhibitors by about 20 
percent. 

With 8,967 trade visitors, IMA ’81 
had been able to push itself into the 
top rank of the world’s coin machine 
fairs. In 1982 the fair management 
expects to draw 11,000 trade visitors 
to Frankfurt Fair Grounds. 

The organizers’ expressed con- 
idence despite the fact that the 
Opening date of January 21 
is the same as the closing date of 
the ATE in Birmingham, England, 
also a major trade event for the 
Continent and the inter national coin 
industry. 

That the trade fair concept was 
appropriate to present amusement 
and vending machines together 
under one roof, could be confirmed, 
the organizers said, by the fact that 
both coin-op sectors have won new 
IMA exhibitors from over the world. 

The function of the IMA as a highly 
qualified trade fair was also proven, 
the management said, by the fact of 
numerous exhibitors which partici- 
pated in 1981 for the first time now 
having enlarged their own exhibition 
areas by up to 100 percent. 

In close cooperation with the 
Association of German Coin- 
Machine Manufacturers (VDAI), 
which is functioning as sponsor, an 
extensive seminar program has been 
developed for IMA’82. 

A further highlight should be the 
planned special show “Art & Coin 
Machines” at which photographs, 
engravings, and old advertising 
posters will be shown. 
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‘Bootlegs’ seized at Oral Roberts U. student union building 


Court grants Stern sweep 
ot Scramble’s ‘infringers’ 


Stern Electronics has reported that 
bootleg Scramble video games have 
been seized and impounded by the 
U.S. Marshal in Tulsa, Oklahoma. 


Stern filed copyright infringement 
suits in federal court in Tulsa against 
John Nowlin, doing business as Ada 
Music; Spectrum Games, Inc.; 
James Cooksey; Rick Scott; Frank 
Bruce and Clarence Williams. On 
the same day that the suits were 
filed, U.S. District Judge James O 
Ellison granted temporary restrain- 
Ing orders against the defendants 
and also ordered the U.S. Marshal to 
seize and impound the games which 
Stern alleged to be bootleg Scramble 
video games. 


U.S. marshals, pursuant to the 
court order, seized alleged bootleg 
Scramble games which had been 
placed by Ada Music at a Safeway 
supermarket in Tulsa, at the Student 
Union of Oral Roberts University, at 
a hamburger stand in Dewar, 
Oklahoma, and at a 7-11 store in 
Beggs, Oklahoma. The marshals 
also seized alleged bootleg Scramble 
video games from the Mesquite Bar 
of the Sheraton Inn in Tulsa, the 
Pirates Chest arcade in Mannford, 
an arcade operated by Frank Bruce 
in Owasso, a game room operated 
by Clarence Williams in Tulsa, Roy’s 
Garage in Tulsa, a game room in 
Bixby, Oklahoma, and Caesar’s 
Pizza Parlor in Tulsa. In addition, a 


Scramble circuit board was seized 
from Spectrum Games, Inc., located 
in Tulsa. 

In several federal court decisions 
including the landmark decision of 
Stern Electronics, Inc. vs. Omni 
Video Games, the audiovisual 
presentation of video games has 
been held copyrightable, and federal 
courts have issued injunctions and 
seizure orders in connection with 
alleged bootleg video games. 

A Stern spokesman stated that 
Stern will pursue those who 
manufacture or distribute or operate 
bootleg video games and such 
persons “will be subject to the 
significant penalties of the USS. 
copyright laws.” 

In the Omni decision, U.S. District 
Court enjoined producers and 
distributors of an allegedly infringing 
game from marketing that game 
while lawsuit over copyright 
infringement was pending, and all of 
the questioned games were ordered 
to be impounded. 

Stern counsel had contended that 
Stern’s copyright covered the Astro 
Invaders game’s audiovisual 
components, particularly the 
presentation of characters on the 
screen. The attorneys showed a 
video tape of Astro Invaders play 
and compared it with a video tape of 
play on Zygon, marketed by Omni 
and alleged to be a copy of Astro 
Invaders effects. 
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Statement of purpose issued 
by games distributors association 


Amusement and Vending Machine 
Distributors Association (AVMDA) 
was formed to band together key 
coin machine distributors and 
consolidate their efforts to promote 
and develop a sound and healthy 
coin machine industry. 

The distributor has always played 
a most important function in the 
industry acting as a liaison between 
the operator and manufacturer. The 
distributor provides service parts 
and has dedicated his organization 
to prevent lengthy machine 
downtime. Today particularly he 
provides financing for the growth 
and success of an operator and has 
always guided the operator through 
his representation of manufacturers 
to bring him the most profitable and 
trouble-free equipment to promote 
the operators’ growth and success. 

The AVMDA has committed itself 
to improve and develop the image of 
the coin machine industry in the eyes 
of the public through a viable public 
relations programs which has been 
so badly needed for the entire 
industry; to participate in protecting 
and guiding the action of distributors 
in the area of adverse legislation and 
conduct industry statistical studies 
for both the distributors and 
operators. 

The coin machine industry today 
is a far cry from the old concept of 


Stern taps Trocano as V.p. 


Anthony L. Trocano has been 
appointed vice president of 
operations of Stern Industries, Inc., 
parent company of Stern Elec- 
tronics, Inc. 

In his new position, Trocano will 
coordinate and oversee general 
operations for all Stern Industries’ 
subsidiaries: Universal Research 
Laboratories, Inc., Elk Grove 
Village, Ill.; Stern Properties, Inc., 
Chicago; August J. Johnson Co., 
Bensenville, Ill.; and Stern 
Electronics, Inc. Trocano comes to 
Stern: from AM International, Inc., 
Mt. Prospect, Ill., where he serves as 
director of oprations. 

Trocano graduated from Kent 
State University with a degree in 
business. 
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equipment in a dark and dingy 
location housing a jukebox anda few 
pinball machines. Today, partic- 
ularly since the advent of video 
games, arcades, shopping malls, 
hotels and motels, has given the coin 
industry a boost in its image, but 
there still remains a great deal of 
work to be done in this area and this 
can be accomplished through a 
positive public relations program. 

Unfortunately, there are still 
communities which associate coin 
machines with the concept of the 
past and consequently the public has 
to be educated in its new image— 
one which establishes the coin 
machine industry as a wholesome 
entertainment activity which it has 
become today. 

Adverse legislation limiting the 
number of machines in locations or 
establishing a minimum age can 
unquestionably have an adverse 
effect on the industry. Young adults 
are certainly better off in an arcade 
under a controlled and supervised 
atmosphere pursuing an enter- 
taining past time rather than 
standing on street corners. 

The distributor has developed and 
grown in the past few years and no 
longer is a coin machine distributor, 
a small operation— it is a 
sophisticated business requiring 
knowledge in marketing, finance, 
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service, all of the functions found in 
any successful large concern. 

The AVMDA intends to make its 
association a spokesman of the 
industry, not only representing the 
distributor but also the operators 
who are the backbone of the 
industry. Distributors today 
represent big business and programs 
relative to data processing, its place 
in the distributor’s business, an 
association health program, and 
uniformity of financing documents to 
protect distributors and operators 
are areas which must be updated for 
most distributors. Positive action in 
handling both local and_ federal 
ordinances requires the combined 
efforts of all associations, whether 
they represent the operators, 
manufacturers, or distributors. 

The distributor has always played 
a most important function in guiding 
and assisting the growth of a healthy 
operator but today, one of the most 
pressing problems facing the 
industry is promoting the image of 
the coin machine industry in the eyes 
of the public. AVMDA is committed 
to a positive program in developing a 
public relations program which is 
long overdue. 


AVMDA 
E.G. Doris, Executive Director 
Chicago 


ECHAN/SMS 1Nc. 


817 Industrial Drive, 
Elmhurst, Ill. 60126 - 1184 


Manufacturing Coin Mechs, Domestic And Foreign, for 
the Coin Operated Amusement Machine Industry 


e Complete Door Systems 


@e Face Plates 
e Midget Channels 


Customer Service 
(312) 279-9150 


@ Coin Boxes 
e Anti-Flip Kits 


Ray Nicholson 


e Anti-String Kits 
@ String Cutters 


Ron Rollins 
Frank Schubert 
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Statement of Ownership, 
Management and Circulation 


Published annually as required 
by the U.S. Postal Service 


Play Meter Magazine, 01621343. Date of 
filing: Oct. 1, 1981. Frequency: twice 
monthly. No. of issues printed annually: 24. 
Annual subscription price: $25.00. 
Location: 508 Live Oak Street, Metairie, 
LA 70005. Publisher: Ralph C. Lally II, 6764 
General Haig, New Orleans, LA 70124. 
Editor: Ralph C. Lally II, 6764 General Haig, 
New Orleans, LA 70124. Managing Editor: 
Ray E. Tilley, 6222 S. Tonti, New Orleans, 
LA 70125. Stockholders owning 1% or 
more of total amount of stock: Skybird 
Publishing Co., Inc., P.O. Box 24170, New 
Orleans, LA 70184, Ralph C. Lally II (100% 
of stock), 6764 General Haig, New Orleans, 
LA 70124. There are no bondholders, 
mortgageees, or other security holders 
owning or holding 1% or more of total 
amount of bonds, mortgages, or other 
securities. 


EXTENT AND NATURE 
OF CIRCULATION 


Average each issue preceding 12 
months 


Total no. copies printed 6,000 
Paid circulation 
(1) through vendors 300 
(2) mail subscription 5,000 
Total paid circulation 5,300 


Free distribution 500 


Total distribution 5,800 
Office use, leftover, or spoiled 200 
Total 6,000 


Actual single issue nearest filing date 


Total no. copies printed 8,500 
Paid circulation 
(1) through vendors 555 
(2) mail subscription 6,828 
Total paid circulation 7,383 
Free distribution 612 


Total distribution 7,995 
Office use, leftover, or spoiled 505 
Total 8,500 


I certify that the statements made by me 
above are correct and complete. Ralph C. 
Lally II, Publisher and Editor. 


Play Meter welcomes readers’ notes 
on games technical improvementand 
repair; new operating/location 
methods; your gripes and brags 
about the coin industry; and all 
questions on the business topics 
most important to you. 

Write Play Meter today! 
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Williams pursuit of ‘pirates’ 
has been broad-gauged 


Williams Electronics, Inc. reports 
that its year-long effort to protect the 
trademark and copyrights of. its 
video game Defender from video 
game pirates has been markedly 
successful. 

The pirated games, most of which 
were assembled in “garage-type 
Operations” from printed circuit 
board kits inserted into homemade 
or used cabinets, according to 
Williams, have been sold under such 
diverse names as “Defendor,”’ 
“Defense,” “Defense Command,” 
“Galaxy Wars,” “Outer Limits,” 
“Mayday,” and “Video Devices.” 

U.S. courts throughout the 
country have ruled that such games 
infringe Williams’ proprietary rights 
and have issued temporary 
restraining orders, impoundment 
orders, or permanent injunctions in 
California, Texas, New Jersey, 
Alabama, Oregon, North Dakota, 
and New York. 

Williams Electronics has further 
cases pending in U.S. District courts 


in Indiana and California. In addition, 
several individuals and companies 
have agreed in private settlements to 
cease and desist infringing Williams 
rights. 

Private settlements are being 
finalized in Indiana, North Carolina, 
New York, Kentucky, Iowa, and 
Texas. Settlements are also 
expected, shortly, in two cases in 
Toronto, Canada and in one case in 
the Vancouver, Canada area. The 
U.S. Customs Service has also been 
utilized to prevent copies from 
entering the country and has con- 
fiscated infringing games in Los 
Angeles, California and New Haven, 
Connecticut. 

A spokesman at Williams stated 
that the company “is extremely 
pleased with its legal successes in the 
United States and around the world, 
and Williams will vigorously continue 
to protect and defend its trademark 
and copyrights on Defender, as well 
as all other future games manufac- 
tured by Williams Electronics.” 


Bally to acquire lottery concern 


Bally Manufacturing Corp. an- 
nounced that it has reached 
agreement in principle for the 
acquisition by Bally of Scientific 
Games Development Corp. Scienti- 
fic Games is said to be the largest 
designer, producer and supplier of 
instant and weekly types of lottery 
games in the world. Scientific Games 
has sold lottery tickets to fourteen of 
the fifteen state government- 
operated lotteries in the United 
States and to lotteries operating in 
seven foreign countries. 

Robert E. Mullane, chairman, 
president and chief executive officer 
of Bally, stated: “This acquisition is 
Important to Bally not only in terms 
of the contribution Scientific Games 
will make to Bally’s overall earnings 
but, like most of Bally’s divisions, it is 
a leader in its field and, as such, it 
complements our other operations.” 

The transaction is subject to 
execution of a definitive agreement, 
approval of the boards of both 
companies and compliance with 
customery regulatory requirements. 

® 


Meanwhile, Bally Manufacturing 
Corp. has elected three of. its 
executives to the post of corporate 


vice president. They were: Glenn K. 
Seidenfield, Jr., corporate secretary 
and general counsel; James Barrett, 
corporate director of manufacturing; 
and Dr. Martin Keane, corporate 
director of technology. 

Chairman Mullane also an- 
nounced that Paul Ignacek, manager 
of corporate accounting, had been 
promoted to director of financial 
reporting and accounting. 

Seidenfeld joined Bally as general 
counsel in 1976. Previously he had 
been associated with McDermott, 
Will and Emery, Chicago and as 
attorney-advisor to the Securities 
and Exchange Commission in 
Washington. A graduate of the 
University of Illinois College of Law 
and Northwestern University, 
Seidenfeld is 37 years old and lives in 
Northfield, Illinois with his wife 
Patricia and their son, Gleen, III. 

Barrett, who has been associated 
with Bally for ten years, was 
promoted to his present position 
earlier this year after having served 
as director of manufacturing for the 
pinball and slot machine divisions. 
Before joining Bally, he was an 
engineer with the General Electric 
Corporation. 


PLAY METER, December 15, 1981 


Belam enters vending 


R.H. Belam Co., Inc. major exporter 
of coin-op games and phonographs 
and one of the largest domestic 
distributors, located in Lake 
Success, New York, has launched its 
entry into the vending industry. 

Jospeh Gilbert, a veteran in 
vending sales, was tapped as the new 
corporate consultant for vending 
and is based at Belam Florida/Miami. 
In addition, John Stowe has been 
appointed vending salesman for 
Florida and James Walmsley was 
appointed for sales in New York and 
Long Island. 

Belam has been appointed 
distributor for Automatic Products, 
Moyer-Diebel, Mars Money Sys- 
tems, Ardac Bill Changers, and 
other lines. The company reports 
“very satisfactory reaction from 
customers and sales are already very 
good.” 

Belam also announced that it will 
begin a program of exporting 
vending machines. “The inter- 
national marketplace has many 
countries that do not have vending 
machines and Belam expects to 
introduce them to many of these 
markets,’ said a company an- 
nouncement. 


Levin re-joins GPI 


Darrell G. McCullough, president, 
Game Plan, Inc., Addison, Illinois 
announced that Stanley Levin has 
rejoined the organization as director 
of business development. This is a 
new position and Levin will report 
directly to McCullough. 

His primary responsibility will be 
identifying and acquiring new 
products for the company. All 
aspects of search, evaluation, and 
reporting on new opportunities will 
be in his area of operations at Game 
Plan, Inc. 


Deposit money vendor? 


A machine capable of refunding 
deposit money on empty bottles is 
currently being sought by the British 
Overseas Trade Board in response 
to an inquiry from Helsinki. 

There is a movement in Europe 
and Scandinavia in particular 
towards the returnable empties as a 
means of conserving energy used in 
bottle production, which has the 
support of the ecologists who want 
to avoid litter. 
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PLAY METER CALENDAR 


November 19-21 
IAAPA, Parks Show, Bartle Hall, 
Kansas City, Missouri 


November 25-27 
Incomat Exhibition, Salzburg, 
Austria 


November 26-28 
SADA ’81, Palacio De Congresos 
Torremolinos, Malaga, Spain 


November 30-December 1 
Scottish Preview, Renfrew 


December 9-12 
Forainexpo, Paris, France 


December 17-20 
BRUFOREX, Brussels International 
Trade Fair for amusement equip- 
ment, Exhibition Centre, Brussels 


January 18-21, 1982 
ATE, Birmingham, England, 
National Exhibition Centre 


January 19 
Music Operators of Minnesota, 
annual convention, Holiday Inn, 
Minneapolis 
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January 21-24 
IMA, Frankfurt, Germany 


February 16-18 
Northern Show, Blackpool, 
England 


March 3-5 
Australias AMOA Convention, 
Hilton Hotel, Melbourne 


March 26-28 
Amusement Operators Expo ’82, 
Hyatt Regency, Chicago 


March 31-April 2 
Coin-Op ’82, Irish Amusement 
Trades exhibition, Racecourse 
Centre, Leopardstown 


April 14-23 
Milan Fair, Italy 
May 7-8 
Ohio Music & Amusement 


Operators, annual convention and 
show, Columbus 


June 3-5 
Amusement and Music Operators 
of Texas, Americana Hotel, Ft. 


sell a token, 
you’ve made the sale. 


“= — 


Just because you’ve made change 
doesn’t mean you've made a sale. 


—_ Your profits can walk right out the 
door — in your customer’s pocket. 

But as soon as you sell a token, you've sold 
your customer. He’s committed. And if he happens 


to leave with a couple of tokens, chances are he'll 
be back. 

Let Roger Williams Mint show you how easy It 
is to get into tokens. Just choose from our selec- 
tion of stock tokens. Or, for a more personal 


touch, we'll custom design a token 
with your own logo. Either way, you 


get competitive prices and trouble- 
free service. Call or write us today. 
You'll see how easy it is to put the 


profits back into your pocket. 


Roger Williams Mint" 


Northwest Ind. Park, 79 Walton St., Dept. A-1, Attleboro, MA 02703 
Toll free (800) 225-2734. In Massachusetts call (617) 226-3310. 
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IAAPA Expo/Kansas City 


‘Camel races’ and spaceship rides 
highlight British displays 


A new version of a popular racing 
game and a kiddie-ride replica of the 
world’s first space shuttle will be 
highlights of the diverse British 
exhibits at the IAAPA Expo in the 
Kansas City Convention Center, 
November 19-22. 

Bafco Ltd., will display the 
facsimile of the orbiting vehicle, 
Columbia. The Space Shuttle ride 
features flashing lights and authentic 
sound effects. 

An updated version of aracehorse 
game will be shown by Kentucky 
Derby Ltd. Called Arabian Derby, 
the contest uses model camels 
instead of the more traditional 
horses. Available for 12 or 18 
players, it is supplied for trailer 
mounting and is said to be quick to 
set up and easy to secure after 
closing. 

The latest coin-operated amuse- 
ment from MKC Designs uses the jet 
from a water gun to push a ball 
through a maze and into a target. 
The gun is pedestal mounted and the 
3’ x 6’ fiberglass target board stands 
almost vertically in front of it. The 
maze is made of white plastic-coated 
steel wire. When the 7” diameter ball 
enters the target hole, asiren sounds 
and an illuminated display shows the 
score. 

Change dispensers will be 
promoted by the Torman Group of 
Companies. The machines are said 
to give change quickly and 
accurately. The units are so flexible 
that any combination of the world’s 
coinage up to 30mm diameters can 
be handled. Color-coded keys 
ensure a fast, accurate response. 

An inflatable English castle will be 
featured by Supa-Bounce. Repre- 
senting a typical Middle Ages 
fortification, the Camelot comes 
complete with turrets and castel- 
lations. Children can jump around 
on the unit’s air cushioned floor. 

Rounding out the British exhibits 
will be logic boards and conversion 
kits for video games from 
Competitive Video, Marmatic Sales 
with a coin counting machine and 
coin acceptor mechanisms—and 
Petitdemange Ltd.’s water amuse- 
ment which uses a fleet of canoes, 
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and Styro Glass Aero Marine 
Models. 

The British firms are sponsored 
jointly by the British Overseas Trade 
Board and the British Amusement 
Catering Trades Association. The 
firms planning to participate include: 
Bafco Ltd., Unit 2a, Clover Trading 
Complex, Clover Road, Willoughby, 
Alford, Lincolnshire, England: 

Represented by: J.C. Berry, 
director, L A Collins, director. 

U.S. Agent: Kiddie-Rides America 
3416 Blackhawk Road, Suite 205, 
Rock Island, Illinois 61201 
Competitive Video, 122 Villiers 
Avenue, Surbiton, Surrey, Egland. 
Kentucky Derby Ltd., 21A 
Cemetery Road, Southport, 
Merseyside, England: 

Represented by: Stuart Keane, 
director; Arthur Helm, director. 
Marmatic Sales Ltd., Unit No. 2, 
White Hart Road, Plumstead Road, 
London SW18 England. 

MKC Designs, Oak Bridge House, 
Croft, Skegness, Lincolnshire, 
England. 


Arubien Derby 


Represented by: Michael K. 
Chester, director; Judity Chester, 
director. 

Petitdemange Ltd., Harbour Road, 
Outlon Board, Lowestoft, Suffolk 
NR32 3L2 England. 

Styro Glass Areo Marine Motels 
LTD, Unit 2, Copper Street, Off 
Wharft Street, Dukinfield, Cheshire 
SK16 RJB England. 

Super-Bounce Inflatables, Newton 
Road, Harrowbrooke Industrial 
Estate, Hinckley, Leicestershire, 
LE10:3DS England. 

Represented by: R. Combley 
director. 

Torman Group of Companies, Both 

Booth Hill Works, Booth Hill 
Lane,Oldman old OLI 2PH England 

Represented by: lan torr, 
manmaging director; Hon _ Slater, 
development engineer. 

U.S.A. agent: Wico Corporation, 
6400 W. Gross Point Road Niles, 
Illinois 60648. 

Importers: Universe Affiliated 
International Inc., 314 West First 
Avenue, Roselle, New Jersey 07203. 


A new racing game, Arabian Derby, available in 12- or 18-player version, to be on 
show at IAAPA Expo in Kansas City: product from England. 
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PROGRAMMING 


by Pat Matthews 


*Tis the Season 
to be listening 


Well, look what’s about to sneak 
up on us again! Christmas!!! Can you 
believe it? It’s a time for giving anda 
time for listening, I quess. I listened to 
quite a few records this time out, so, 
if you would, please listen to me for 
the next few minutes and if you write 
to the editor, I’ll get to listen to you!! 
Now listen.... 


Trouble—Lindsey Buckingham— 
Asylum/E-47223-A 
Fleetwood Mac has been on hiatus 
and the two mainstays of the group 
and its successful sound, Nicks and 
Buckingham have released solo 
efforts on different labels—neither of 
which is the Mac’s Warner 
Brothers....there’s no trouble 
the sound is Buckingham 
inspired Fleetwood Mac...a positive 
substitue while the band counts its 
money...nice acoustic guitar work by 
Buckingham and great backing 
vocals...10 out of 10 easy. 


Leather And Lace—Stevie Nicks 
(with Don Henley)—Modern 
Records/MR 7341 

Last time she shared a hit with 


Tom Petty and The Heartbreakers, 
and this time she’s back to break all 
the guys’ hearts with a little help from 
Don Henley of the Eagles...written 
by Nicks, this lovely ballad is 
highlighted by the recognizable 
vocals of this true present-day queen 
of the rock ‘n’ roll scene...Henley, 
whose voice is also easy to detect ina 
crowd, adds a nice touch....breezy 
and sweet....10 out of 10...(and you 
thought Fleetwood Mac split up). 


Love In The First Degree— 
Alabama—RKCA/JK- 12288 

“Feels So Right” brought this 
country-politan band to the masses 
and this song should serve to enforce 
the niche they’ve made in the past six 
months. It’s a little more up-tempo 
and features those great harmonies 
backed by acoustic guitar and a very 
un-country string section....nice 
song with all the ingredients needed 
for chart success as a cross-over 
hit....10 out of 10 on highest chart. 


Don’t Stop Believin’—Journey— 
Columbia/18-02567 


They’ve gone through personnel 
changes, but they continue as the 
premier AOR rock’n’roll group that 
gets its share of single chart 
successes...anytime their name 
appears it just about guarantess 
either a sell-out or a record that will 
sell beyond all expectations....this 
song has it all....the song was a 
favorite at their shows on. their 
recent tour and now the single is 
available for anyone who wants 
it.....starts off sounding like a ballad 
and ends up kicking tail near the 
end....9 out of 10 or better. 


Sharing The Love—Rufus with 
Chaka Khan—MCA/51203 

Rufus tried to go it alone after the 
lovely Chaka split, but with little or 
no success....meanwhile, Chaka had 
some pretty good luck...she rode the 
crest of the disco wave, all the while 
selling a sizeable amount of Ips. Well, 
now they’re all back together again 
(at least for this lp) and the initial 
single release is a goodun......close to 
a ballad, it features the multi-octaved 
voice of Chaka and some well 
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The records are rated as follows: 10 out of 10 = Top 10 peak; 9 out of 10 = Top 20 peak; 8 out of 10 = Top 
30 peak; 7 out of 10 = Top 40 peak; 5 or 6 out of 10 = Somewhere in Top 100; 4 or less = Forget it, loser, 


break in half. 


crafted instrumentation on a 
superbly produced disc.....the Ip is 
titled Camouflage, but there’s no 
hiding the hit potential of this 10 out 
of 10 R&B smash! 


Twilight—ELO—Jet Records/ZS5 
02559 

They’re still having trouble 
shaking the stigma they got when 
they did the music for the ill-fated 
movie “Xanadu”....and it’s a shame, 
too...the new lp, Time is probably 
their best overall effort to 
date...“Hold On Tight,” the first 
single proved that, and now there’s 
more evidence with this up-tempo 
“art-rock” ditty....for those of you 
who still miss the Beatles and the 
way their music could make you feel, 
there’s still ELO!!! 9 out of 10 for 
sure. 


Turn Your Love Around— 
George Benson—Warner Brothers/ 
WBS49846 

There’s another high priced Ip out 
this month. It’s called the George 
Benson Collections and is a two- 
record set which lists for around $17 
and has all his greatest hits (how 
many could that be?), some early 
classic Benson, and this song..... 
continuing in the mold of “Give Me 
The Night” and other Michael 
Jackson sound—alikes this one 
should score big just as easily...10 
out of 10 on highest chart—which 
could be either Pop or Soul. 


Pay The Devil (Ooo, Baby, 
Ooo)—The Knack—Capitol/P-A- 
5054 

Boy, have these guys changed.... 
and just when you thought they took 
the hint. Well, the new sound is a 
pleasant surprise....sort of a Beach 
Boys mutation....breezy, nice ooohs 
and aahhhs in the backing vocals and 
some nice keyboard work....could 
be a sleeper.....doesn’t anyone want 
to get the Knack anymore? 7 out of 
10 possibility...personally, I’d be 
surprised at any more than that. 


Lonely Nights—Mickey Gilley— 
14-02578 

Where would this man be today if 
it weren’t for the “Urban Cowboy” 
flick and fad that followed? Counting 
his money at his club in Pasadena 
which is what he’s doing anyway...it’s 
just that he’s successful enough now 
to have someone to count it for him 
now...he always had a pleasing voice 
in a country sort of way....and if 
you're ready, here’s another Gilley 
hit to help those Lone Stars go down 
a little easier...10 out of 10 Country, 
natch. 
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Play Meter’s List of Songs 
You Simply Can't Be Without 


START ME UP—Rolling Stones—Rolling Stones Records 

SHARE YOUR LOVE WITH ME—Kenny Rogers-Liberty*** 

HERE I AM—Air Supply—Arista 

ALIEN—Atlanta Rhythm Section—Columbia*** 

ATLANTA LADY—Marty Balin—EMI America*** 

OH NO—Commodores—Motown*** 

ARTHUR’S THEME (BEST THAT YOU CAN DO)—Christopher 
Cross—Warner Brothers*** 

YOU SAVED MY SOUL—Burton Cummings—Alfa*** 

WHEN SHE WAS MY GIRL—Four Tops—Casablanca 

HARD TO SAY—Dan Fogelberg—Full Moon/Epic*** 

LOVE ALI THE HURT AWAY-—Aretha Franklin & George Benson— 
Arista*** 

PRIVATE EYES—Daryl Hall & John Oates—RCA*** 

WE’RE IN THIS LOVE TOGETHER—AI Jarreau— Warner Brothers*** 
SAY GOODBYE TO HOLLYWOOD-— Billy Joel—Columbia*** 
JUST ONCE— Quincy Jones—A&M*** 

THE NIGHT OWLS-—Little River Band—Capitol*** 

FANCY FREE—Oak Ridge Boys—MCA*** 

I CAN’T LIVE WITHOUT YOUR LOVE—Teddy Pendergrass- 
Philadelphia International 

NEVER BEEN SO LOVED (IN ALL MY LIFE)—Charley Pride—RCA 
TRYING TO LIVE MY LIFE WITHOUT YOU—Bob Seger—Capitol*** 
’'VE DONE EVERYTHING FOR YOU—Rick Springfield—RCA*** 
EVERY LITTLE THING SHE DOES IS MAGIC—Police—A & M*** 


PORDOOBBOOoOE. HOODOO BOO: BOBO neao 


Brothers*** 


CONTROVERS Y—Prince—Warner Brothers 

THE OLD SONGS—Barry Manilow—Arista 

SAUSALITO SUMMERNIGHT-— Diesel—Regency/Atco*** 
WAITING FOR A GIRL LIKE YOU—Foreigner— Atlantic 
PHYSICAL— Olivia Newton John—MCA*** 

YOUNG TURKS—Rod Stewart—Warner Brothers 

LET’S GROVE—Earth, Wind & Fire—Columbia/Arc 

THEM GOOD OL’ BOYS ARE BAD—John Schneider—Scotti 


Researcher: slow the music 
and speed up customers 


A tip for jukebox operators to pass 
to tavern locations: Slow-paced 
songs on the music machine tend to 
speed up the pace of customers’ calls 
from the bar. 

A University of Minnesota 
researcher reported finding this 
relationship between the record and 
the rum after a four-year study of 
behavior in more than 100 taverns in 
Montana and Minnesota. The 
anthropologist, Dr. James Schafer 
was quoted in a news account as 
saying people drank less in disco 
bars, where the music was fast and 
there was, adequate room for 
dancing. 

Schafer, director of alcohol and 
drug abuse programs at the 
Minnesota campus, said he was a 
country music fan but was alarmed 
after visiting a few bars in Texas. His 
deeper study revealed that the 
numbers that tended to cause 


customers to drink beyond their 
limits -included Kenny Roger’s 
“Lucille,” Willie Nelson’s “Whiskey 
River,” Linda Ronstadt’s “Crazy,” 
Hank Williams’ “I’m So Lonesome I 
Could Cry,” and Crystal Gayle’s 
version of “Don’t It Make Your 
Brown Eves Blue.” 

The researcher explained, “Most 
of the songs are sad stories about. 
broken lives and tend to reflect the 
reality of the people in the bars. The 
songs have aself-pitying mood that is 
associated with heavier drinking.” 

Music isn’t the only environmental 
factor affecting drinking, but the 
jukebox in a tavern is the primary 
“mood selection device,” said 
Schaffer. Other elements are 
moderate lighting, small dance 
floors, a high ratio of men to women, 
and horseshoe-shaped bars with 
bartenders who hustle drinks, all 
contributing to overindulgence. 
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FRANK’S 


CRANKS 


Mini-reviews and letters, too... 


By Frank Seninsky 


Testing joysticks on route 


It has now been more than two 
months since I wrote my last review. 
During that time Midway’s Wizard of 
Wor, Gottlieb’s Volcano, and 
Williams’ Solar Fire would have been 
reviewed. It was a good time not to 
write; you didn’t miss much. 

Volcano was well named. Mine 
erupted when the kicker rubber 
actually caught on fire from the 
heavy arching of the kicker contacts. 
Solar Fire is similar to Pharaoh. Let’s 
just forget about Wizard of Wor. 
Mine burned up in a real fire which 
may have been caused by Pleaides. 
So much for the games with the 
“hot” names. 

Some months ago Art Noparstak, 
Wico’s director of marketing, sent me 
samples of the Wico 8-position, 
Berzerk retrofit joystick. I have put 
this joystick on twenty-five Berzerks 
and marched them into the field for 
testing. Service calls have been 
greatly reduced. The kit takes five 
minutes to install and is well worth 
the price of $50.00 (part #15-9550- 
01). 

The control handle is too long and 
too thin on the Wico eight-position 
Berzerk retrofit. It can be easily bent 
or broken off. By banging on the top, 
the control shaft can be forced down 
through the grommet hole with only 
the red knob stopping it from falling 
through the panel. (Instant service 
call) It is also common for the switch 
blades to crack due to metal fatigue. 
Why can’t blades be designed to go 
through millions of flex cycles before 
failing? I also didn’t like the idea of the 
blades being fixed through plastic 
stacks that you can’t take apart. 

So if you have these controls, it is 
wise to carry extra blade sets and 
extra control shafts. Stern has used 
the Wico joystick assembly on 
Scramble and Super Cobra. I have 
seen three different lengths made for 
the joystick shaft. Try to use the 
shortest shaft: the one used on 
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Super Cobra. The shortest one is 
difficult to bend and harder to knock 
through the supporting grommets. 
(Wico also makes a four-position 
control that we have been using on 
Crazy Climber, but this installation 
takes time.) Wico has the right idea. 
Once these bugs are removed they 
will have an excellent joystick. Right 
now I will give it an 8.95. 

While we are on joysticks—Al 
Ryan, chief mechanical engineer at 
Midway sent me their latest parts for 
the Pac-Man joystick. These new 
parts consist of a hard _ plastic 
bushing that looks like a small 
cylinder with a large washer around 
it (the new bushing is just one piece; 
no washer and no E-clip are 


required), a round cylindrical piece 
that won’t wear as it pushes the 
contact switches, and a flat plastic 
guide plate which replaces the white 
plastic with the diamond cutout 
section that wore quickly. 

So far these new parts have shown 
almost no wear after two months in 
the field. There have been no service 
calls except for dirty contacts. This 
new joystick control is the best I’ve 
tested so far. I give Midway a 9. Now 
if you put the new Atari blade 
switches on this control you would 
reduce service calls to almost nil. 


ANOTHER CRANK WRITES...and 
I appreciate it: 
“Dear Frank: I agree that Taito 


seuocue? 


“We test all the newest games on him ...” 
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The Experts Say: 

* Don’t gamble when you're sick or 
over-tired 
Don’t gamble more than you can 
afford to lose 
Decide on a losing limit before you 
begin 
Drop out or bet minimums when 
you're losing 

* Increase your bets when you're 

* winning 

* Gamble for a winning streak 

* Don't stop when you're winning 
Don't set a limit for your winnings 

* But — don't let a winning streak give 
you a disregard for money! 

* Don’t gamble when you're drinking 


A SURE WINNER! 


fWENLYOONE 
* NEW SCORING 

* NEW BONUS PLAYS 

NEW PERCENTAGES 

EASY TO MOVE 

WARRANTY 

STATIC CONTROLLED 
BATTERY BACK-UP 
MICRO-PROCESSOR CIRCUITRY 
COLOR 

VIDEO MONITOR SHUFFLES & 
DEALS 

FUTURISTIC CABINETRY 


CALL — IRV JEFFRIES 
203-233-5581 


+ + + + + HH FH 


* 


45 Spring St. 
Newington, CT 06111 


Kay A. Chiba 


The best all-round coin man in Japan 
World wide services since 1959 


GRATEST WANTED : 
DISTRIBUTORS 
MONEY 
MAKER// P 
GOLDEN POKER )a=m 
DOUBLE-UP 


MILLON DICE, USED/NEW MANY KINDS]? 
VIDEO TABLE’S AVAILABLE 


t& Bonanza Enterenises, Lto® 


Port P.O.Box! 11, Yokohatha Japan 
Telex:3823-764(KACLEX. J) 
Tel: (045)623-57 1 | 
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upright cabinets are very well 
constructed, and the quarters are 
relatively safe once they are inside 
the game. But heaven help the 
operator who may someday lose the 
front-door key to one of these 
games. 

“A company I do some work for 
did just that and summoned me to 
change the lock. Since I’ve never had 
to change a Taito lock before, | 
expected the jot to be routine. 
Needless to say, I was wrong. 

“The company uses a type of lock 
that is foreign to the video game 
industry. It’s barrel is slightly smaller 
in diameter then conventional 
counterparts, and the hole in the 
front door is too small for a 
conventional lock barrel to fit in... 

“At any rate, if you don’t have a 
Taito lock as a replacement (I didn’t), 
and your local distributors have 
none on hand (they didn’t), you have 
to file a bigger hole in the door—you 
can't drill because you needa couple 
of flat sides. 

“The lock arms that come with the 
conventional long-barrel locks hit 
the top of the slot of the security 
bracket bolted to the cabinet just 
right of the door, so you either have 
to cut a notch in the lock arm, the 
bracket slot, or remove the bracket 
and attach some kind of spacer to 
eliminate the front-door slot ( 
screwed in a Stern lock arm) 
because you can’t bend the front- 
door arm far enough to close the 
gap. 

“Not only that, but the retaining 
nut on the original Taito lock barrel is 
nearly impossible to unscrew with 
normal tools. I had to break a spot 
weld nearest the locka nd bend upa 
small section of metal so my pliers 
could grip the oversized nut...” 

Paul M. Theile, Hughes Aircraft 

Company, Microelectronic Pro- 
ducts Division, Newport Beach, 
California. 
Crank’s Answer: “I don’t know why 
Taito goes to such extremes to lock 
up the coin door since the cashbox is 
located in a separate compartment 
below the coin door. 


I had six video games lined up ina 
game room. All the games had front 
door hasps across the coin door 
except for the Taito Crazy Climber. | 
didn’t put a hasp on for two reasons: 


(1) the Taito lock is so strong I didn’t 
feel anyone would try to break into 
the game; (2) the cashbox is located 
in a separate compartment, which | 
figured crooks would realize. 

The Taito game was the only game 
that was vandalized. The coin door 
was badly bent up but it didn’t come 
open. Now | put hasps across the 
Taito coin doors just to make them 
look like the other games. And to 
add insult to injury, now I have to 
change the Taito lock and | didn’t 
even lose the key! 

SERVICE TIPS: 

Space Fury(Sega/Gremlin): If you 
have one that works—the cutouts 
under the coin mechanisms have to 
be widened because the quarters 
can easily be jump up. | 

Super Cobra(Stern): There is a 
regular 4 amp fuse on the power 
supply that fails and still “looks” 
good. I have been replacing these 
fuses with 5 amp regulars and 
haven't had a problem again with 
these games. 

Rowe BC 25 and MC bill changer: 
The coin return lever can stick in, 
which also activates the bill acceptor 
motor. The motor will heat up and 
shut off after several minutes 
(thermal shut down). I have 
disconnected the micro-switch 
behind the coin return lever figuring 
it is better not to have someone take 
the changer out of order and take a 
chance that a bill won’t get crumpled 
in the bill acceptor. So far I have 
been lucky. 

Eight Ball Deluxe(Bally): If the 
flipper sticks, file out the sleeve and 
cut the return spring in half and 
reattach. The springs were not 
designed properly; too weak. 

Centipede (Atari): Good idea to 
solder on wires to the fire button 
blades because they slip off due to 
vibration. Also the trak ball housing 
can come loose so it should be 
checked during collecting. 


Defender (Williams): Since each 
game has 24 of the same RAMs, itis a 
good idea to carry a spare RAM. 
Usually only one fails at a time and 
it’s easy to locate the bad RAM with 
Williams’ seft test mode. Williams 
uses 4166 chips but a good 
replacement is 416C or 416D which 
can be purchased at any good 
electronics store. e 


The Taito lock is so strong I didn’t feel a door hasp was 
needed to prevent anyone from breaking into the game. 

The cashbox is located in a separate compartment, 
which I figured crooks would realize. When the game 
was vandalized, the coin door was bent but not opened. 


PLAY METER, December 15, 1981 


SS 
or coo 
~~ 


N 


—> 


Talk to 


the players 


By Mike Bucki 


Warp-Warp, Super Cobra on review 


Just when you thing you've got it 
down to a science, or at least a few 
logical assumptions, up jumps the 
anomaly. In the shopping center 
arcade jammed with teens and pre- 
teens, those games with an easy to 
medium level of difficulty gobble up 
coins like lumberjacks confronted 
with hotcakes on a cold winter 
morning. Yet Asteroids Deluxe sits 
there, in that same arcade, 
comparatively idle. 

But observe the game room of the 
student center on the local college 
campus and find that the more 
frantic and challenging the game, the 
better the players like it. Hit them 
with the hardest and they ask for 
more. 

So, what’s the problem? Place the 
easier games where the less adept 
come to play and locate the extreme 
challengers where the experts roam, 
that’s the answer isn’t it? 

Sure, but what about the 
neighborhood tavern where Pac- 
Man and Asteroids Deluxe, standing 
side by side, have both garnered 
fantastic rewards but are now 
slightly on the wane? Why the 
success and why now the apparent 
down trend? Will the latter last and 
what should an operator do if it 
does? 

Hell, I don’t know, I don’t have all 
the answers, no one in the industry 
does. The reasons for the success or 
failure of certain games in certain 
locations are as varied as the people 
who play them. The point I’m trying 
to drive home is the importance of 
observation as you make your 
rounds. But don’t just look, talk as 
well. Ask questions. Find out why a 
player likes Centipede or why he 
hasn’t even tried Defender. Is he 
getting bored with Pac-Man? Do the 
controls of Venture respond as fast 
and/or accurately as he wishes? 
What games do his friends favor? 


PLAY METER, December 15, 1981 


Keeping the machines functioning 
and counting the coins aren’t 
enough. Observation and conversa- 
tion are also a big part of success. 

Having dispensed with that semi- 
lecture, let me move now to a couple 
of new market entries that will 
definitely challenge your skill in 
chossing the right location: Super 
Cobra by Stern and Rock-Ola’s 
Warp/Warp. 


Rock-Ola’s WARP-WARP 


SUPER COBRA 

Here is a colorful, action-packed 

adventure that will generate much 
initial interest wherever you place it 
but I believe only frenzied fanatics 
and experts will stay with it. It’s a 
multi-phase, buy-back-into-the- 
game, where-you-got-clobbered 
challenge that only a few will 
consistently answer. 
PLAYFIELD: Mountains landscapes 
and cityscapes at the top and bottom 
of the screen form alternately board 
and narrow tunnels. With a joystick 
the player moves his Super Cobra 
helicopter up and down, and can 
speed up or slow down the forward 
assault (unlike Vanguard where | 
found the fast/slow action lacking.) 
With two fire buttons the player 
drops bombs and launches 
sidewinder missles at the enemy 
targets. The enemy, for their part, 
send satellites and flying saucers 
after you, launch their own 
sidewinder missles, drops stalactite 
bombs from the ceiling, and attacks 
from below with tanks, rockets and 
gun turrets. 

While flying through each of ten 
1,000-mile journeys the player must 
also remember to bomb the fuel 
tanks below to refuel his helicopter. 
The enemy never launch all their 
arsenal in any one part of the journey 
but their combinations are extremely 
devious. For example, the tanks that 
were Stationary during the first 5,000 
miles suddenly attain more firepower 
and mobility in the 6,000 mile phase. 
PROS AND CONS: Miulti-phase 
Super Cobra is far more difficult to 
play than Vanguard but my gut 
reaction is I like it better. Each offers 
the player a breather phase 
immediately after a frantic hyper- 
attack, but Vanguard’s breathers 
lack challenge for the true expert. 
Super Cobra moves from the first 
phase to the last with a peak-and- 


49 


valleys degree of difficulty—each 
peak harder than the one before, 
each valley lesser than the peak 
preceding but harder than the 
previous valley. 

While I like the response of Super 
Cobra’s controls I believe there’s 
room for improvement. Because the 
game is so darn rough, the action so 
fast and furious, Stern might 
consider allowing the player to not 
only slow his helicopter but hover or 
stop his forward movement...just for 
a few seconds, 3 or 4 would be 
enough, so he could fathom a 
strategy for new obstacles. The 
delay between dropping pairs of 
bombs should be shortened, and 
there should be no delay in the firing 
of sidewinder missles. 

Scores for one or two players, plus 
the high score are displayed at the 
top of the screen, but, as the player 
moves from one phase to the next, 
he starts at zero each time he loses 
all of his ships. How about a cumula- 
tive score for those fanatics 
determined to reach the end? It’s very 
disheartening to go through 80 
credits in 48 minutes of continous 
play and not be able to complete the 
10,000 mile journey, but it’s a 
complete turn-off to look at the 
scoreboard after that exhausting trip 
and see some piddling little number 
like 3380. 

But that’s only one of the 
obstacles standing in the way of 
success for Super Cobra. The major 
factor looming over this game is it’s 
just too damn difficult to play. Yes, 
there'll be zealots who'll go bonkers 
over it and zealots attract average 
players. But is the average player 
going to drop acoinor two in the slot 
every 36 seconds? How long will he 
continue to do so? What will he tell 
other players about the game? When 
he walks away, will he ever come 
back? 

However, allow me one qualifier if 
you will, one hedge to the bet of this 
review. Competition is so ingrained 
in the American psyche that I’ve 
assumed that most players faced 


Mah 


The Henry W. Mali & Co. Inc. 


257 Park Ave. South 
New York, NY 10010 
(212) 475-4960 


Call Toll Free: (800) 223-6468 
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with a multi-phase challenge like 
Super Cobra and its successors will 
want to at least try to get through all 
phases of the game. 

Maybe not. Maybe some will be 
satisfied with the action in the first 
3,000 miles. But unfortunately most 
will be consistently beaten by the 
game in less than one minute; they'll 
be turned off rapidly and most won’t 
come back. 

In a few, very select locations 
Super Cobra could do very well, but 
be wary. 

ITA -3, MO -0, CB +4. 

By the way, Super Cobra comes 
from the factory with a suggested 
two quarter for one play setting. 
Change it to one quarter for one play 
if you want any success. 

The player only has ten seconds to 
add a quarter and hit the discharge 
button to continue the game where 
he was obliterated. 


WARP-WARP 

At the exact opposite end of the 
frantic action scale lies Rock-Ola’s 
Warp-Warp. 

PLAYFIELD: There: are two: 
Space World and Maze World. In 
Space World the screen is blank 
with the exception of two 
rectangular bars at center screen. 
Monsters, called bobos, chase your 
fighter along vertical and horizontal 
lines are fire slow moving missles. 

With a joystick the player moves 
the fighter along vertical and 
horizontal lines and shoots the 
monsters with a touch of the fire 
button. Hitting three monsters of the 
same color in a row brings forth a 
mystery monster which can be shot 
for bonus points. When the words 
Warp Warp appear on the 
rectangular bars at center screen the 
player can maneuver his fighter 
between the bars and enter the Maze 
World. 

The monsters are the same but 
the fighter has changed. In Maze 
World the object is to run away from 
the monsters and lay time bombs in 
the fighter’s wake. The delay is set by 


how long the fire/button is 
depressed. Again, when Warp Warp 
appears on the center bars, the 
player can switch worlds. 

PROS AND CONS: Immediate 
turn away will not a problem of 
Warp’s, at least not in sense of 
blitzing the player with early game 
difficulty. After 3 or 4 warm-up 
games just to get the sense of what’s 
expected, I began my usual semi- 
scientific apporoach of keeping time 
and score. In fifteen straight games 
only once was | knocked out in less 
than a minute, Most of the time | 
extended my play to between 1:30 
and 2:00. That’s good, that timing 
range seems to indicate profit for the 
operator and pleasure for the player. 

However (and please note how big 
this however is) I would not have 
played Warp-Warp in the first place. 
I did so only because it was 
suggested by the editor for this 
review. It’s not attractive. There’s no 
spark. Watching its display mode or 
with another player trying his hand, 
there’s no visceral “Hey that looks 
neat, I think I'll try it!.” 

So, while immediate turn away is 
not one of Warp-Warp’s problems, 
initial attraction is. As is boredom. 

According to Rock-Ola: “Game 
becomes more difficult as each 
regiment of monsters is destroyed, 
offering a great challenge to players 
of every skill level, from beginners to 
the most expert.” I wouldn’t know; ! 
didn’t play it long enough to find out. 
Therefore, as you see below, I’ve put 
a question mark by the MO or Max- 
out factor. 

ITA -4, CB +2, MO =?. 

Rock-Ola’s designers and 
marketing people, if they knew my 
personal preferences, would 
probably try to defend Warp-Warp 
with a statement like: “Of course 
Warp-Warp is too simplistic for Mr. 
Bucki; he’s an Asteroids Deluxe 
devotee.” To which! would counter: 
“True, but Frogger is simple, 
deceptively simple, yet it’s also fun.” 
More about Frogger in the next 
Viewpoint column. ® 


Billiard Cloth 


Style 820—Plain, Style 920— Backed 
Fabrics developed specifically for 


coin-operated tables. 


Available through your distributor. 


Write or call for color card. 
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Looking forward, 
through the mirror 


It seems strange that the 1981 
AMOA is a thing of the past, even 
though as of this writing, it has yet to 
occur. By now all the rumors have 
either been proved true regarding 
the development and unveiling of 
certain equipment, while other 
expectations might not have been 
met. Sitting here now it’s especially 
difficult to project any reactions, 
even given all the advance 
information I have about the 
machines I'll be seeing in less than a 
week. 

Was it a video show? Did pinball 
stage a comeback? Or was the new 
celebrity some other variation on a 
theme that crossed over into both 
areas in the hope of further tapping 
the existing and ever expanding 
market for coin-op machines? These 
questions will best be answered next 
time around, when I'll try to recap 
the show and further scrutinize the 
pinball situation. 

For this time around, what we 
(Dave Pierson, Ray Tilley, and 
myself) thought might be nice, given 
the theme of the issue and its general 
timing, was a departure from the 
regular game review format to see 
what the Corner and this writer have 
been about since the whole concept 
was started about back in July of 
1976. 

The thing I can’t believe in looking 
back is just how long I’ve been 
around, especially when I remember 
those in the industry who thought I 
would just disanpear once I was 
finished with my book. But I have 
lingered around, loving every minute 
of it, and marveling at the evolution 
of the business and how far it’s come 
in five short years. 

I think of the pinball boom that 
came and went; the development 
and surge of video and the 
realization of New York City and 
Chicago finally growing up to the fact 
that coin-op games can exist. I look 
back at when I first happened upon 
the scene and the nature of pinball 
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First game critic reviewed: 


Gottlieb’s BUCCANEER/July ’76 
( ##1, rating ) 


without solid state and even the 
companies and some people who 
have stayed, come and gone, or 
shifted to other places. It is a 
nostalgic feeling since I really came in 
on the tail end of what had been a 
“family” industry that’s now turned 
into big business with big 
corporations now involved on many 
different levels. 

And through it all, there’s been 
Critic's Corner and this writer’s 
Ongoing evaluation, appraisal, and 
commentary on pinball machines in 
particular and the state of the 
industry in general. Ieven remember 
how much criticism Ralph Lally and! 
received when we first decided to try 
this feature, but we still continued 
with my belief always being (even 
today) that when somebody pays 
money for any product, they should 
have some sense of what it’s about. 


Critic’s Corner SPECIAL 


By Roger C. Sharpe 


That was always the purpose of 
the columns: a chance to take acloser 
look, before deciding on your own 
what’s best for you and your 
customers. Hopefully, it has 
accomplished that much, by making 
you more sensitive to the different 
aspects of the machines. 

I know I’ve wavered over the 
years, have possibly played favorites 
when I shouldn’t have, or have taken 
my own views too strongly without 
considering all the other input that’s 
always been available. There are 
games | look back on and I cringe at 
what I wrote, others | feel fairly 
comfortable with, and even a fair 
share that I think have withstood the 
test of the time. 

My track record? You'll have to 
decide, although | am constantly 
changing and trying to reflect many 
of the variables that impact on each 
new model. All in all, | don’t think I’ve 
done too bad. Hopefully, you agree. 


The first 200 

In looking back over the years, 
from that first column in July, 1976 all 
the way through to last issue’s Black 
Hole, I find it hard to imagine that I’ve 
reviewed an even 200 different 
machines. It’s even harder to 
imagine that that manv different 
models have been produced, not 
counting the games that came and 
went before I could even review 
them. 

To put the time into perspective 
for those who might be more 
nostalgic and sentimental, that first 
Critic’s Corner served up such 
golden oldies as Gottlieb’s 
Buccaneer and Royal Flush, Bally’s 
Captain Fantastic and Old 
Chicago, Williams’ Aztec and—a 
name from the past—Chicago 
Coin’s (remember them and who 
they are now?) Cinema. 

It’s amazing how things change. 
But let’s take acloser look at how the 
companies have done, what the top 
games (by this reviewer) were, how 
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1977 Pingame of the Year 
in Play Meter’s annual poll; 
Roger’s rating: #### 


CG ‘ | Sete 


‘y 1 
i 


1978 Pingame of the Year 
in Play Meter’s poll; 
Roger’s rating: #### 


1979’s No. 2 Game of the Year 


(Flash/Williams was No. 1 in poll); 


Playboy rated #### as did Flash 


Dz 


the years matches up, and lastly 
some breakdowns of the facts and 
figures. 

For 1976 I had the chance to 
review 18 games over the six months 
not only including domestic 
manufacturers but also some foreign 
companies’ efforts. The models that 
recieved ####s were Bally's CAPT 
FANTASTIC and Chicago Coin’s 
SOUND STAGE. The average 
rating computed on the values given 
all the machines was 3.12 (or a little 
more than ###). As for how the 
companies did— well, here it is for 
1976: 


BALLY 6 
CHICAGO COIN 3.20 
GOTTLIEB 3.0 
WILLIAMS 3.0 


In 1977, when pinball was really 
enjoying ameasure of success anda 
rebirth, there were 39 games 
reviewed, with an average rating 
coming out to 3.06. Nine games, or 
23%, for you number freaks, 
received ####s, including Sonic’s 
PROSPECTOR, Gottlieb’s TAR- 
GET ALPHA, JACKS OPEN, 
BRONCO, TEAM ONE, JET SPIN, 
and JUNGLE QUEEN; and Bally’s 
EVEL KNIEVEL and EIGHT BALL. 
The top four companies for the year 
according to the rating lined up like 
this: 


GOTTLIEB 3.70 
SONIC BS. 
BALLY Teo 
PLAYMATIC 3.0 


For 1978, with the domestic 
manufacturers getting more solidly 
entrenched in solid-state electronics 
there was adramatic shift, at least for 
this reviewer, regarding the viability 
and competitivenes of the imports— 
which ultimately proved to be true— 
as well as a toughening of the ratings 
reflected in the 2.91 yearly average 
for the 44 models that hit the streets. 

This time, only 6 games (or 14%) 
received ####s including Stern’s 
STINGRAY, Williams’ CONTACT, 
Bally’s POWER PLAY, and 
Gottlieb’s CLEOPATRA, SINBAD, 
and CLOSE ENCOUNTERS OF 
THE THIRD KIND. The company 
rankings for the top four looked like 
this: (as you can see, it was 
something of a dogfight.) 


BALLY 3.9 

STERN 3.29 
WILLIAMS 3.18 
GOTTLIEB 317 


In 1979 there were probably more 
solid games produces than have 
been seen since, as, in many ways, 
pinball began its last moments in the 


1980’s No. 1 Pinball 
in Play Meter’s annual poll; 
Roger’s rating: #### 


1980’s Space Invaders, No. 3 in 
Play Meter’s annual poll; 
Roger’s rating: #### 


1980’s Meteor, No. 5 in 
Play Meter’s operator poll; 
Roger's rating: #### 
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sun. The year brought us 41 different 
models and an average rating for all 
‘the machines of 3.20 which included 
a whopping 15 ####s. 


Obviously, I was enjoying what | 
was seeing and playing,although, so 
too were the other pinball players 
out there, especially considering the 
likes of Williams’ FLASH, POKER- 
INO, and STELLAR WARS; Bally’s 
HARLEM GLOBETROTTERS, 
KISS, PLAYBOY, SUPERSONIC, 
and PARAGON; Gottlieb’s GENIE, 
COUNTDOWN, andCHARLIE’S 
ANGELS, and Stern’s METEOR, 
HOT HAND, and MAGIC; as wellas 
Atari's SUPERMAN, which proved 
to be too little, too late for the 
company and its venture into pinball. 


As for the top four in 1979, there 
was some shifting of positions as 
witnessed ty the following: 


STERN oe 
WILLIAMS S10 
BALLY 3.74 
GOTTLIES 3.4 


In 1980, there was a pronounced 
change in the fortunes of pinball that 
resulted in a rise for video and the 
plateauing of the games in terms of 
innovation and excitement, across 
the board, for the 34 models 


produces. It’s evident in the fact that 
the average ratings were down to a 
new low of 2.90 with only 4 machines 
(or just 12%) getting ##HH. 

The memorable games of the 
year? How about Williams’ 
FIREPOWER, Bally’s SPACE 
INVADERS, and Stern’s BIG GAME 
and FLIGHT 2000. As for how the 
manufacturers stacked up: 


WILLIAMS 3.4 

STERN 3.34 
BALLY 2.67 
GOTTLIEB 2.58 


That brings us up to 1981, which, 
although still not complete as yet, 
has still managed to bring another 24 
games to use and an avergae rating 
of 3.05 so far as of last issue’s last 
game. Seven games have garnered 
#HHHS so far, including Williams’ 
ALIEN POKER, and BLACK 
KNIGHT: Bally's XENON and 
FLASH GORDON; Stern’s LIGHT- 
NING and FREE FALL; and 
Gottlieb’s MARS. 

As of now, the rankings read like 
this, although there is still some time 
for change before the year runs out: 


WILLIAMS 3.45 
STERN 3.38 
BALLY 3.0 

GOTTLIEB 2.93 


Aces and jokers 

So what does it all mean? Well, 
you can see where | might have been 
right over the years, as well as wrong 
and whether I’ve gotten any better 
over time. For me, it is a revelation to 
look back, see how far we’ve come, 
the impact of some games for each of 
the companies and how they may 
change the balance of production 
and design for succeeding efforts. 
Anyway, if you have any reactions to 
all the numbers, etc. let me know. 

As for the next issue, get ready for 
the post-AMOA wrap up report 
highlighting the games, the people, 
and conversation about the future 
and present of the amusement 
business. I’m exicted by the prospect 
of what I'll be seeing in a few short 
days and optimistic about everything 
in general and the promise of pinball 
in all ways, shapes, and forms—to 
survive and continue as an integral 
part of an industry that has never 
been restricted by the production of 
only one type of game in more than 
100 years since the first patents 
began trickling into Washington. 

Until then, we hope all had a happy 
Halloween. Zachary Nathaniel and 
older brother Joshua Lucas wish 
you well and their daddy would like 
to also add, be well and prosper. ®@ 
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TURNSTILES & VENDING MACHINES 


PRIZE REDEMPTION & TRADE CHECKS 


(STOCK AND CUSTOM) 


FOR ALL MAKES OF GAMES, 


CASINO SLOT & GAMING COINS 


Phone or write for catalog & samples 


VAN BROOK OF LEXINGTON, INC. 
P.O. BOX 5044, LEXINGTON, KY. 40555 


606/231-7100 


QP, 


SLOTS-OF-FUN 


ODS> 


Copyright © All Rights Reserved 
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Handy wrapping 


Coin machine operators who 
must hand count and wrap coins on 
location may find use of the Easy 
Wrapper makes the job faster and 
easier. It will count and wrap all 
current U.S. coins, company 
literature claims. 

Made of durable, red, molded 
plastic, the attractive Easy Wrapper 
has seven openings to accommodate 
coin wrappers for nickels, dimes, 
quarters, halves, both the “Ike” and 
“Susan” dollar coins, and pennies. 

The familiar paper coin wrapper 
tube is placed into the appropriate 
coin hole. It fits around an “island” 
which holds the wrapper upright, 
ready for filling. Coins are dropped 
into the paper wrapper tube. When 
the coins reach the top surface of the 
Easy Wrapper and are level with it, 
the wrapper can be removed and 
closed, because it will then contain 
the correct number of coins, without 
any actual counting being necessary. 

The Easy Wrapper comes 
complete with instructions. It is 
4’ inches high, 6 inches long, and 3'4 
inches wide. 

Prices is $19.95, postpaid, from: 
Coin Handlers, Department PM, 
1445 Sunset Ridge Road, Glenview, 
Illinois 60025. 
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Music 
on display 


The VMC —Video Music Center 
was introduced by Stern/Seeburg 
at the AMOA. Its standard 19-inch 
color TV monitor displays music 
titles, credits, information that can 
be stored by the location—such as 
Sports scores or stock market 
readings, the selection currently 
playing, and “operator only” service 
modes. 

In the attract mode, the screen’s 
list of music in title/artist/title format 
scrolls upward. The location- 
formatted message can contain 40 
letters in each of 12 lines. 

The customer utilizes only two 
controls, a thumbwheel and a select 
button. When he moves the 
thumbwheel, pushes the select 
button, or inserts coins, the main 
index is displayed. Credits are 
displayed upon insertion of money. 
The control panel features dual coin 
mechanisms to reduce downtime 
due to jammed coin rejectors. 

The stereo speaker system 
consists of two separate channels 
housed in one cabinet to produce full 
stereo sound, mid-level in the unit, 
with a total of SIX speakers within 
each system— a woofer, tweeter, 
and midrange in each channel. 
Songs are programmable up to 200 
selections. 

Seeburg describes the VMC 
cabinet as “high technology contem- 
porary.” Access to the interior is 
gained by opening two key-locks on 
either side of the speaker arille, per- 
mitting all service from the front. 


Win n eT 


Cops'n'robbers 


Capitalizing on the recent detective 
craze in fiction, television and the 
movies, Taito America Corp. has 
released Lock ‘n’ Chase, a video 
game of pursuit and capture. 

The cops-and-robbers adventure 
begins as “Lupin” stealthily moves 
through the maze heisting gold coins 
and other assorted riches. Super 
sleuths are in hot pursuit as Lupin 
attempts to outwit his pursuers, nab 
all of the riches, and move on toa 
more devious maze offering 
additional riches. Lupin escapes the 
detectives by manipulation of the 
joystick and skillful use of the lock 
button which can temporarily bar 
the path of his pursuers or lock them 
behind bars. 

But Lupin must beware of the 
gates that open and close at random, 
blocking his path. He may exit the 
maze and return on the opposite 
side, thereby skillfully eluding the 
super sleuths. Collecting the hat, 
crown, valise, and telephone in each 
successive maze earns bonus points, 
with points doubling for each money 
bag he snatches. But with each 
successive maze the detectives 
become more devious and resource- 
ful. 

The game is available in 1- or 2- 
player upright models. Lock ‘n’ 
Chase, originally designed by Data 
East of Japan for its cassette system, 
is being manufactured for North and 
South America by Taito America in 
Taito’s standard video game format. 
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Changemasters 
are introduced 


Two new Changemaster models 
have been introduced by Hamilton 
Scale Corp. Both feature a new 
extended hopper design allowing 
greater capacity at lower cost than 
existing models. The one-hopper 
model features a capacity of $1000 in 
quarters while the two-hopper model 
features a capacity of $1600 in 
quarters. 

Either model can be ordered to 
accept $1 bills, or $5 bills and $1 bills. 
Both models use only one validator. 
This bulk load equipment can also 
vend tokens, instead of coins, 
without modification. 

Security is another Changemaster 
feature. Constructed of high 
strength, heavy duty 3/16-inch thick 
steel, cabinets are available with 
front openings for both the one- and 
two-hopper models. The one-hopper 
model is also available in a back-load 
design, permitting privacy and safety 
during loading and collection 
operations. 

For more information, contact 
Hamilton Scale Corp., 3350 Secor 
Road, Toledo, OH 43606; (419) 535- 
7667. 
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Hot pursuit 


Cinematronics Inc. has introduced 
Solar Quest, its latest one- or two- 
player video sensation. 

The game begins with a spaceship 
appearing on the screen. Soon you 
are being followed by enemy 
spaceships which try to ram you. 
The object of the game is to destroy 
the enemy spaceships and pick up 
their survivors. When you pick up 
twenty-five or forty survivors 
(operator selectable), you get an 
extra ship. 

Solar Quest contains five hundred 
different phases, according to 
Cinematronics. Each time you 
destroy a wave of attackers, the next 
wave contains more responsive and 
accurate enemy ships. On the fifth 
phase the attackers actually begin 
firing at you. The game can be 
adjusted by the operator to begin on 
any phase from one to eight. 

Cinematronics Vice President/ 
Marketing, David Stroud said: 
“Players are very excited about the 
challenge of Solar Quest. They can 
shoot the enemy ships with regular 
shots, as well as use a nuke to 
destroy them in bunches, or 
hyperspace through the galaxy to 
safe location. But challenge 
increases as the players improve, 
which leads to more excitement and 
greater collections from your 
locations,” Stroud went on to 
mention. 


Taito test fixture 


Taito America Corp. has developed 
its computerized Test Tech fixture 
for troubleshooting individual Taito 
logic boards to component level in 
the field or on the bench. 

“The handy fixture is self- 
contained in a briefcase for on-the- 
job portability,” said Rene Lopez, 
Taito’s director of customer service. 

Taito Test Tech features its own 
internal 6809 microprocessor. 
“Using its keyboard and display, it 
performs tests of all major circuit 
functions and generations of 
patterns for signature analysis,” 
Lopez said. Signature analysis is a 
numbered readout corresponding to 
a book code which determines 
where the problem is located. The 
device allows the technician to get to 
the heart of the video game’s system, 
thereby isolating a particular 
problem. 

“The Taito Engineering Depart- 
ment has recognized a particular 
industry need in developing the Test 
Tech to meet the need,” Lopez said. 

For more information on the Taito 
Test Tech, contact a local Taito 
distributor. 
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Because of widespread and growing violations of U.S. copyright laws, 
Play Meter is now reserving the right to refuse advertisements which. in 
ifs Opinion, are for unauthorized copies of legally copyrighted games. 


GAME BOARDS 
FOR SALE 


ATARI: Breakout, Avalanche, 
Night Driver, Tank, Super 
Bug, Starfire, Destroyer, 
Dynamo, Football, Outlaw, 
LeMans, Stunt Cycle, Starship 
Midway: Seawolf I, Gunfight, 
Maze 

Venture Line: Smash 
Exidy: Space Firebird 

U.S. Billiards: Space Battle 
Ramtec: Trivia 


ELECTRONIC REPAIRS MECHANICAL BULL 


FOR SALE 
VIDEO & PINBALL Cost Brand New: $9600. 


“Anything you send, I can fix!” WILL SELL FOR: $7000. 


On site repairs made in Kansas (or best offer!) 


GOLD STAR ELECTRONICS GILLEY’S 


2548S Lane, Wichi 340 Richmond Street 
unny Lane, Wichita, KS 67205 hovden. Oniatie nada 


(316)945-7246 (S19)439-9078 


BUY GAMES FROM “THE CRANK” 


Complete F-1 as is 
VIDEOS (all in good condition) 


GO @ 0°08. -6..6 6° @ “6 0 '®. © 8 


Also have music parts for these 
games plus several used B/W 
monitors and few new game 


@:-@ 0.8 6. 8.0 6 © 0. 6 0:6 <6:0 


Missile Command...... $1575 End................ 
Luncar Lander ae 600. Barrier Bee's: “oye de dice se 16s Cerone Yeo cls fe 500. 


Super Breakout ......... 375. Crazy Climber.......... 1995. cabinets. Prices negotiable. 
ONE nhc nek Goan aeguctes 700. Lunar Rescue .......... 1400. Call for information: 
Armor Attack .......... 1800. POMS Ses eass a aceon ee 1645. 81 2/376-0636 

Space Wars ............. 525. Stratovox .............. 1650. 

Star Case ¢.43<isoetans 1700. Defender 0s ii .sc ese oe 2295. 

CaS Seca hia eess 450. Magical Spot ........... 1225. Sat ee 
Astro Blaster........... 1900. PISlCVOIGS soi oie ok eek 1850. THE LIST OF PINBALL GAME CHIPS: 
Astro Fighter........... 1400. Asteroids (Deluxe). ........ 1500. Cross reference list for Bally, Gottlieb, 
Carnival................ Tomahawk ............. 1325. Stern, and Williams. Did you ever look 


ed dhe Ree eee eta at a game chip number and wonder 
re ARE:  <ROOLOGIH co ttc0ste stew te what game it belongs with? You can 

Space Firebird. side ielcn tae ,  <witiperGoora 25.54.50 <46. look the chip up by the part # stamped 
on top. Or, if you want to find out what 


SAIANIAN: 6 cis 4 cdecacewes 1650. PINBALLS ; 
ef -7) rae 2195. Hercules $1200 chip belongs in the game just look 
rata gee es through the alphabetical listing of 


Be Seca hs Bederucaae each game. No shop or toolbox should 
are Artery be without this list. Price only $3.95. 
Space Invaders . Viking 850. TECH SALES CENTER, 2400 Whittier St., 


@ 6. @ 6 e'.4) 6.88. © 


ee e © © © © © © © © © © 


Space Invaders (Deluxe) . . . 1000. MONON 616 bs Sends 404 eas 1450. Rahway, N.J. 07065. Phone (201) 499- 
Space Zap... ....6600%: 1295. Black Knight ........... 1400. eee 

Wizard of Wor ......... 2095. PING POWER ch ce beds 800. 

Astro Invader .......... 1445. Pharaoh................ 1800. 


ARDAC Bill Changer (complete with base)............. . $1000.°° 
1/3 Deposit—Balance on Delivery 


Space Invaders II upright (3)$950 ea 
ATARI 
5 Asteroids upright (2) $1750 ea 


ALPHA—OMEGA SALES COMPANY 
Office #3 Coral Street, Edison, New Jersey 08837 
(201) 738-1800 


| . t 
FOR SALE 
, MIDWAY 
; Space Invaders upright (6) $900 ea. 


EXCELLENT CONDITION! 


Call: 716/873-8902 
(between 10-4:30 Mon.—Fri.) 
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LARGEST INVENTORY 


** GAMES ** 
FOR SALE 


IN THE SOUTH 
VIDEO UPRIGHTS 


Tempest .c5 ceeded call 
Defender.......... $2575. 
Space Odyssey ...... 2595. 
Super Cobra ........ 2595. 
Centipede........... 2575. 
Donkey Kong........ 2550. 
GOtl 2c tisi setae 2650 
Vanguard............ 2495. 
Pac-Man: 2.4660 644% 2495. 
Cartiivals.é2454<-set<s 1695. 
Space Invaders (Taito) . 1295. 
Battlezone........... 1295. 
Space Wars si.6sce6-0 695 
Baseball... ce5.2552022¢ 595 
FOOtall 6053440544585 350 

COCKTAIL TABLES 
Super Cobra ........ 2495 
Centipede........... 2475 
Berzerk °: 6-604 554.444. 2395 
Pac-Manti.. J 0sc3s4420% 2375 
Moon Shuttle........ 1895 
Crazy Climber....... 1695 
PHOCHIX (6:0 erase ees 1495 
Warlords ..........--- 1650 
Space Zap. issae ess 1295 
Galaxiatl 44-44 %44¢%4- 1950 

PINBALLS 

Black Hole: 660352555: all 
CatacOMy sss ridohseds Call 
8-Ball Deluxe...... $1795. 
Flight 2000 .......... 1295. 
** HUNDREDS OF GAMES 


IN STOCK ** 
Ready for immediate sale. 


Inventory changes daily 
Call for close-out specials 
at AMAZING LOW PRICES 

and complete list. 

Trades? Yes, we take ’em. 
Knock-Offs? No, we don't 

touch ’em. 


“Fverything sold is 100% legal!” 


DIXIE AMUSEMENT CO. 
2803 PASS ROAD 
BILOXI, MISS. 39531 


601/374-2681 


Contact: Steve Rodolfich 


COCOCOOOOOCOO 


OOOCOCCOCCO® 
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COINS FAST 


Coin Sorter with 
Automatic Coin 
Feeder sorts, stacks, 
counts coins. Does 
an hour’s work in 
10 minutes! 
e Cuts tedious hand 
work 
e Sorts up to 500 
coins per minute 
e Speeds roll wrapping 
COMPLETE: $114.°° 
- 3-year guarantee on 
entire unit. Write for 
details or order now 
‘ for 2-week free trial. 


NADEX INDUSTRIES INC. 
Dept. 17426 
220 Delaware Ave. Buffalo, NY 14202 


COUNT 


>i 


oS 
[ 


\x 


AVAILABLE: Manuals and schematics 
for any electronic pinball. Also some 
videos. Call 212/458-5005. 


KKNEW && 


LOCATION READY 
SPACE INVADER TABLES 


* $850.00 * * 


NOT USED—NOT REFURBS 
WITH COLOR MASKS, 
90-DAY WARRANTY 
SERVICE BACK—UP 
ENGLISH MANUAL 


CALL FOR PHOTOS & INFO 
Super clear color tables or uprights 
From $995-$1495 


SIGNATRON U.S.A 
213/243-2391 


OOOO OLLI OL OOO OR ORR OR OF 


Woruirzer Parts 
“ee he we x 


“THE LARGEST SUPPLIER OF WURLITZER PARTS IN THE WORLD” 
PARTS FOR MODELS 2600 THRU 3800 AND 1050 


* ROCK-OLA 


HII III III III AAI AIA SI HI AAIA AA AA AAA ASA AASACA 


We also carry a complete line of parts & accessories for: 


* DEUTSCH WURLITZER 


i, DeMoya International Corporation 
AN gn : LE JEUNE NORTH INDUSTRIAL PARK 
4139 N. W 132 STREET 


~ S$ OPA LOCKA, FLORIDA 33054 USA 
L : PHONE (305) 685-5681 


OO OO OL OO OO Of 


24 HOUR 
GAME & PINBALL BOARD 
REPAIR SERVICE 


Ship us any game or pinball board. In 
most cases it will be repaired and 
shipped out within 24 hours of receipt. 
(Same day carry in service also 
available.) 


LOW FLAT RATE PRICES 
ON MOST BOARDS 


Our modern equipment and highly 
trained technicians let us fix them fast 
and pass the savings on to you. 


For further information 
or price sheet call or write: 


PYRAMID 


VENDING REPAIR SERVICE CO 


4823 Ave.‘N’, Brooklyn, NY 11234 


212/252-1380 Telex: 181160 US 


Vending Business 
For Sale 


Music and Games serving 
over 500,000 population 
50-year-old company. 
Excellent terms to a 
qualified buyer. 


Write to Box 9262 
Madison, Wisc 53715 


5 4 
4 
x 
: 
x 
4 
x 
x 
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4 
x 
‘ 
x 
Je 
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MILLS-JENNINGS OF OHIO 


Distributors for DRAWEDPOK 


The world top 
money earning coin 
operated, credit 
only amusement 
machines! 


Featuring the all 
new Draw 90 Poker 
and Quer and Under 


machines by IGT. 


Formerly Sircoma of Reno, NV. 


PLUS 


Exclusive distributor for the all new solid state 
Five liner quality built for the amusement market 


The operation of these games and the 
features therein may be subject to 
various state and local laws and 
regulations. It is not intended herein 
to solicit the sale of such games in any 
jurisdiction wherein the same may not 


be lawfully sold or operated. 
~ I . 


oe a 


CALL OR WRITE: 


Villas - Jeuninge of Okco Tue. 


271 EAST 156th STREET, CLEVELAND, OHIO 44110 
AREA CODE 216/ 486-7412 


PLEASE VISIT US AT OUR HOSPITALITY SUITE 1402-04 AT 
ESSEX HOUSE AT THE AMOA SHOW. 
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AMERICAN 
COCKTAIL 
VIDEOS 


| 

a 

4 

i 

| 

| 

a 
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; Defender (Williams) ...... $2395 
t Gorf (Midway) ........... $2145 
: Scramble (Stern)......... $1795 
i Fally-X (Midway)......... $1695 
: Galaxian (Midway) ....... $1545 
a Zap (Midway)............ $1145 
§ Space Invaders Deluxe (Midway) 
a pei Dierenatsend teat $875 
§§ Space Invaders Deluxe (Midway) 
; BWV yA ocd dic high cd Bees $695 
i 

| 

| 

| 

| 

a 

| 

| 

| 
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All games in excellent condition 


Reilley Electronics, Inc. 
2046 Bramblewood Dr. 
Atlanta, Ga 30329 
(404)320-1112 
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NEEDED 


EXPERIENCED BOARD 
TECHNICIAN 


to set up and operate 
complete board repair center 
for large amusement company. 
Excellent salary and benefits 
Write to: 
Play Meter 
Dept. MG 


P.O. Box 24170 
New Orleans, LA 70184 


WANTED! 
SEEBURG: LS-1; LS-2, USC-1; USC-2; 
and Showcase Jukeboxes. 
THE GAME COMPANY 
6601 Veterans Blud., Metairie, LA 70003 
504/455-9935 


$26.50 
Model 125 


Quantity Discount 


Will fit in 
cocktail tables 


NEWPORT 
MODEL 125 


STRONG, RELIABLE JOYSTICKS 


Made in the U.S.A. for the needs of the American 
Market. Will replace joysticks in imported and domestic 
machines. Interchangeable gateplate for two, four, or 
eight positions. Engineered and built to last. All parts 
easily replaceable. FAST SERVICE. 


IDEAL FOR PAC-MAN GAMES 
Call today Satisfactin Guaranteed 
NEWPORT MACHINE DESIGN 


P.O. Box 418, Bishop, CA 93514 USA 
(714)873-4431 


ee 
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Klopp Lightweight 


PORTABLE 
COUNTER 


Manufactured in U.S.A. 


CATS AND DOGS 
$895.99 


Width 9” 
Meteor Rip-Off Space Invader Length 9” 
Lunar Rescue Targ Space Invader oa 
Lunar Lander Tomahawk 777 Deluxe ie pounds 
Carnival Space War Warrior 
Terms 1/3 deposit—balance C.O.D. a we Manual — D2 
ANTIQUE SLOTS OF ARIZONA ) nips 
Electric — DE2 
4715 No. 7th St. Phoenix, AZ 85014 jg 
(602) 265-0448 i 
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ore PHOENIX on. 
& OL COCKTAIL TABLE| | intra ncie nes 
os Sy BRAND NEW and polished _“e 
*$1495.°0 Eop. cHicacol| | CROWN \L/ 


* 
(*Less when you purchase 5 or more) Billiard & Sound Supplies Inc. 


180 Sunrise Highway 
Rockville Centre, N.Y. 11570 
516-678-3224 516-678-3220 


Write orca Interlogic, Inc. 


= 9806 West Farragut Avenue SERVICE 
at once Rosemont, Illinois 60018 rie mca pa nae 
for additional games. Boards repaired, 


offerings | " 3 12/67 1-0305 games converted, kits installed, 


contract rates available. 
Arcades a specialty 
Call or Write: 


WANTED Rati 
DISTRIBUTORSHIP 


To buy in the Midwest, 2\\> TURN IN YOUR * ® 
Must have major coin-op game line available. ij OLDIES FOR GOODIES 


\ Say, WE PAY CASH FOR JUKE $ 

— | |) BOXES. PINBALL MACHINES. 

WRITE OR CALL: iat ANTIQUES. ARCADE GAMES 
AMERICAN GAME EXCHANGE INC. | |e ‘© 
4688 Alvarado Canyon Road N CEG | cain on waite rooay: B [2 
San Diego, Calif. 92120 | Computer Earning Games. Inc. 


800/ 854-2521 ___ : 51 Monroe St 18th Floor Rockville MO 20850 


Phone (301) 424-0600 
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NEW! BELITA 


LIGHTWEIGHT PORTABLE 
COIN COUNTER 


NEW! BELITA 


LIGHTWEIGHT PORTABLE 
COIN COUNTER 


Manual or Electric 


Automatic Stop 
Inexpensive 


Coin Tray Support 


Bag Holder 
Fast 

Only 9 pounds 
Long Lasting 


R.H. BELAM CO., INC. 


1 Delaware Drive 
Lake Success, N.Y. 11040 
Phone: 516/488-5600 
Telex: 221568 or 7978093 


CRT Monitors 
for Video Games 


High quality and low price 
@ Color Monitors 
@ Black and White 
@ xX-Y Monitors 
@® Green Monitor 


Also carry computer grade monitors 


HANDWELL CORP. 
257 Castro St. 2-G 
Mt. View, Calif. 94041 


415/962-9265 


TUCSON ARIZONA ARCADES FOR 
SALE: Four successful units (2 mos.— 
10 mos. old). All newest equipment— 
120 pieces. Excellent strip-mall 
leases/options. Sale Price: $800,000 (60 
weeks estimated gross). Write: OLD 
PUEBLO AMUSEMENTS, INC., 5250 
No. Foothills Drive, Tucson, AZ 85718. 


BUY * SELL * TRADE 


Pinballs, Video Games, Slot Machines, 
Jukeboxes, Arcade & Vending equipment 


‘A’ AMUSEMENTS 


2316 Stevens Creek Road 
San Jose, California 95128 
(408)287-4884 
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PROMs 


Programmed & Sold 


(2516, 2716-2532, 2732 & bipolars) 


SOFTWARE & NEW GAME 
DEVELOPMENT 


PROGRAM AUTOMATION INC 


385 Main St. Suite #2 
Metuchen, New Jersey 08840 


(201)494-3330 


APPROXIMATELY 40 FLIPPERS FOR 


SALE: Single-player, two-player, or 
four-player. Good for home market. 
Phone 301/263-3491 for more 
information. 


SWEET SHAWNEE, ALL NEW, SOLID 


STATE, HOLD & DRAW—exclusive 
new BONUS FEATURE, full operator 
controls, built-in self test. Beautiful 
solid wood cabinet, 4” plexiglas. 
FINEST PIECE ANYWHERE. PROVEN 
HIGH PROFITS. MERIT INDUSTRIES, 
630 Woodland Avenue, Cheltenham, 
PA 19012. (215)379-1000. 


INVESTORS 

Investors from the industry are seeking 
high-powered, innovative & creative, 
independent R&D group for exciting 
venture into the future of the 
amusement machine business. Send 
replies c/o Play Meter Magazine, P.O. 
Box 24170, New Orleans, LA 70184. 
Dept. Tl. 


| 
| 
| 


FOR SALE 
AT DRASTICALLY 


Firepower $650. 
Future Spa 450.° 
Superman $400. 
Stellar Wars $400. 
Paragon $450. 
Flash $350.0 
Space Invaders (video) $750.9 


ALL GAMES IN EXCELLENT 
CONDITION ON LOCATION 


CALL OR WRITE: 
FRIENDSHIP | AMUSEMENTS 
P.O. Box 222, Brooklyn, NY 11214 
(212)830-7118 
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MECHANIC: Cigarette, Jukeboxes, & 


games. Experience necessary. Would 
prefer some knowledge of electronics. 
40/hr. work week plus benefits. 
Queens, Nassau area in New York. 
Pleae send resume c/o: Play Meter 
Magazine, P.O. Box 24170, New 
Orleans, LA 70184. Dept. #FP 


<a aa aD DD = 


BIG DISCOUNTS ON 
New & Reconditioned video games 
We offer excellent service, 
repairs & modifications, PCB 
boards, component parts, & 
speed-up kits for videos. 


ROYAL TRADING 
P.O. Box 461 
W. Lebanon, N.H. 03784 


(603) 298-5496 


NO SALES TAX IN NEW HAMPSHIRE 


FOR SALE: AMI juke parts. Many new 
parts available for G-80, K, Conti 1 and 
2,L and M etc. up toMM-4. Write with 
details, pref. part # to: AUTOMATIC 
MUSIC CO, Box 717 Hobart 7001, 
TASMANIA AUSTRALIA. 


WANTED TO BUY: old slot-machines 
(Jennings bingo-belt/sun chief/star 
cheif and similar types), jukes boxes 
from 19450-1960 and all other antique 
arcade equipment! Please send photo 
and your price to: AUTOMATEN 
HOFFMANN, Zur Kanzel 2-4, D-43 
Essen-Kettwig, West-Germany. 

FOR SALE: 25 solid state flippers & TV 
games. You pick up. About 50%. 
working. $4500. for all. Will send list. 
JERRY'S AMUSEMENT, P.O. Box 213, 
Folley Beach, SC 29439. Tel: (803) 723- 
5634. 


FOR SALE: $95.00 each. Forty-two 
electro mechanical pinballs such as: 
Wizard, Jet Spin, Grand Prix, Jungle, 
Night Driver, Sufr Champ, Card Whiz, 
King Kool, Bronco, Fast Draw, Royal 
Flush and many more. GERALDS 
AMUSEMENT, 233 Luke St. Lafayette, 
LA. Phone: (318) 235-2752. 


VIDEO ANALYZERS 


MkK4 BMV Raster 
MkS Color Raster 
MkK6 BW XY (Vecter®) 
"Welly Garder & Electrohome only $129 95 


ASC/FLORIDA 
1206 West Central Blvd. 
Orlando, FL 32805 
1-305/422-5199 


PLAY 
MEER 


The Only 
Magazine 
Youll Ever Need 
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3 VRSSSNS SS ‘ FAR CATE TICE) CAME: Actocnide 
: 3 : bis FOR SALE USED GAMES: Asteroids 
% HELP WANTED 7. Celuxe, Berzerk, Missile Command ATTENTION 
¥ (upright or cocktail), Carnival, Rally-X, 
¥ Red Baron, Scramble, Many other SMALL GAME 
4 National operating , 
current (and not so current!) games 
¥% company looking for free- available (pin and video). Low ‘ipbede MANUFACTURERS 
y ood condition. FLIPPER Mc 
Z lance service people i AMUSEMENTS, 523 West Cross Street, 
the Greater Chicago & Ypsilanti, MI 48197. (313)487-9724. Logic Boards & Kits 
Indianapolis areas. Must ee Legal Only 
¥ be knowledgeable in solid MECHANIC/TECHNICIAN/FORE- soc uledece aiceanaus 
7 MAN for jukeboxes, games, an original design or impor 
4 etare & IV ey eo cigarette machines. MUST be 813 485 2506 
field service amusement experienced, able to motivate others ( ) = 
J video games. and must know how to correlate 
¥ Paulus Pinu Meies Magdeine moves, Seeger and elena te 
eply: calls to mechanics. Sine eae bem, AK EES ade k MAC RA TOTES CILIGE. 
3 P.O. Box 24170 ee ee, area in New York, | FOR SALE:1¢ AMERICAN WEIGHING 
¥ New Orleans, LA 70184 : Please send resume C/o: Play Meter SCALES. Excellent condition. No 
4 Dept. PM Magazine, P.O. Box 24170, New maintenance. 125.° each. Quantity 
FENN KKK MANGE HH HH HHH HIM IH Orleans, (A. 70184. Dept. #FP discount. 803/233-5134 Box 8301, 
Oo Greenvill, S.C. 29604. 


U.S. aMUSeMennts, INC 


2 W. NORTHFIELD RD. LIVINGSTON,N.J.07039 
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Cocktails 
and 
Uprights 


H 4 a 


Crazy Climbers 


Monaco GP. 
Astro Blaster 
Eagle 
Scramblers 

Amstar Hold & Draw Pokers, 24, Blackjacks New Astro Fighter 
Missile Command 

Bally Bingos, Stock Markets, Ticker Tapes, Balis, Nashvilles, Blue Pac-Man 

Chips, High Flyers, Dixielands, etc. Venture 
Hustler 

17 Taito Cranes Brand New Piranha 

S ; Asteroid Deluxe 

4 Exhibit Streamline Diggers Rebuilt Galoxian 

42 1934 Pace Comets Route 16 
Defenders 

20 Assorted Mills, Segas & Jennings Uni War 
Gorf 

2 Caille Musical Console Slots Wizard of \Vor 


Moon Cresta 


Assorted used Seeburg phonographs LS-1, LS-2, LS-3, USC-1, USC- 


2, Olympians, etc. Space Invaders 
me Super Cobra 
Irving Kaye Silver Shadow Poo! Tables Asteroid 
Vanguards 
Jar Tickets G Punchboards Pleides 
Space Odyssey 


Call the bosses, Sal or Alan collect for Space Fury 


special prices. and mention this ad for meso ace 


additional savings. 201-926-0700 phoenix 
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430 Maple Dr. 


FOR SALE: Stock Markets, Ticker 


Tapes, and Hi-Flyers. We also carry a 
complete line of Bingos and Uprights. 
We are also Distributors for Amstar’s 
Hold & Draw. Antique Slots for legal 
areas. Call WASSICK NOVELTY CO., 
473 Hite St., Morgantown, W.VA. 


60240 1086 6310 


Back by popular demand 


= NEW IMPROVED 
DESIGN 


oO 
CG» 
Asteroid operators: DON'T LET THIS HAPPEN TO 
YOU! Our modification Kit II is adaptable to all 
Asteroid games allowing you to vary any of 3 speeds 
virtually eliminating machine turnover even with 
your best players! TESTED & PROVEN. Games 
with this modification kit take in more money and 
faster than any other game on the street. Kit Ilin- 
stalls in minutes without changing chips. Kit II was 
designed to improve play and increase profits & is 
operator adjustable. INCREASE PROFITS 
IMMEDIATELY. Send $25.95 + 2.° shipping 
(includes all parts necessary to modify one game.) 
DESIGN WIZARDRY, LTD. 
P.O. Box 519, Brooklandville, MD 21022 


No. C.O.D.s. Mail cashier’s check payable to Segasa/Sonic Co.to 


BERT SIEGEL, SEGASA/SONIC CO. 


INCREDIBLE CLOSEOUT SALE 


ON SONIC CHERRY BELL—FEW MARS TREK 


brand new (in cartons) on U.S. specs (no coin mechs) 


$345.00 each 


$325 if ordered in lots of 5 or more 


Beverly Hills, CA 90210 


FOR SALE 
UPRIGHTS 


Ready For Location 


Crazy Climber 
Rally-X 


Star Castle 


Call Brent Garson 
Vendors Exchange 
4020 Payne Ave. 
Cleveland, Oh. 44103 
Toll Free: 800/321-2311 
Ohio: 216/432-1800 (collect) 


WE HAVE A LARGE SELECTION OF 


NEW & USED arcade equipment. Also 
jukes, pool tables, shuffles & 
cigarettes. We deliver and accept 
trades. COIN MACHINE. DISTRI- 
BUTORS, INC., 425 Fairview Park Dr., 


Elmsford, NY 10523 (914)347-3777. 


OOS OF WED GAMES FOR ALE 


Locations throughout the United States 
Videos and Pinballs always available at good prices 


from out chain of 41 gamerooms. 


Contact Bruce Cherubin at 


(800)423-5405, 


in California (213)703-0022 


for location address 
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these brand new electro-mechanica| 
flippers are available on a 
first come, first served basis 

from our Baltimore warehouse. 


@ Tel: 213/550-7608 


HIGH COST OF NEW GAMES 
CUTTING INTO 
YOUR PROFITS? 


Why Not Convert Dead Pieces 
into new money makers for less 
than half the price 


VIDEO CONVERSION KITS 


Easy to install....guaranteed! 
Also new and used games available: 


Scramble, Defender, Puckman II 


and many more 
Call in New York: 
MEGA SYSTEMS 
(516)785-5473 


FOR SALE 


Midway Cocktail Space Invaders 
Original 
Deluxe or II 

Midway Cocktail 


Galaxian 


All well cared for and ready to ship 


REILLEY ELECTRONICS 
2046 Bramblewood Drive 
Atlanta, Georgia 30329 


404/320-1112 
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UPRIGHT VIDEOS 


All in excellent condition 


All originals 
KKEEKKEEKREKEKRERERE 


* Astro Blaster .... $2195.00 
W GGOUl i aiGkveiat ban $2295.00 
® PROCHIM: 4.0-bweds $2195.00 
& SCPAMOle: aise end $2195.00 
* Pac-Man... ué«.5 $2295.00 
KR REEE 


(713)569-9649 
(713)560-3645 


OR OL a 


> ©. 0.0. 0,0,.0,8.9.9.0.0,0,.9.0.0.9.9.0.0.0.0.0.0.0 0.5 
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FOR SALE: NEW AND USED SIRCOMA 
Draw Pokers. Also Lotto Fun, Barrel O 
Fun and Shoot A Line. Call: FRANK 
GUERRINI VENDING MACHINES, 
INC., 1211 W. 4th Street, Lewistown, 
PA 17044. (717)248-9611. 


COOOOO0O00O00 0OCOOCOOCO 
CHECK OUR PRICES 
BEFORE YOU BUY 


ROCK-OLA 484 (like new) ..$1995. Super BUGi ice widen sade 695. 
ROCK-OLA 480 (like new) ... 1695. Breakout II (cocktail) ......... 300. 
Missile Command (cocktail).. 1895. | Football (2-pl)............... 450. 
Asteroids Deluxe Smokey Joe................ 595. 
(cocktail/new) ............ 1995. DOA WOLD oops mia mows 595. 

Sprint Ui awake eee saks 995. Super Breakout ............ 695. 
Ag C3:.5.3245cner ieoese is 1795... Phoenix (new)-c 2.25.04. 2495. 
Crazy Climber (new)........ 1995. Star Hawk ................. 795. 
Rip-Olbiscceseokr cent ees 1295. Bandido.................... 895. 
Lhe ERG os 6445626000%034<% 1795. “SPeClaP's 054 ies dhiitsoesn cs 1795. 
Tank Battalion (new) ....... 1995. Carnival .................. 1695. 
Space Panic (new) .......... 1995. Star Castle................ 1995 
Intruders Revenge (new).... 1995. Moon Cresta.............. 1695 
Spider (new)............000- 2095. Stratovox................. 1595 
Moon Base (cocktail or mini) Space Invader Deluxe Style ............ $995. 
New DYNAMO pool tables new size model 17-27-37 ........... $1095 
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KLOPP LIGHTWEIGHT 
PORTABLE COIN COUNTERS 
AVAILABLE. 

MANUAL OR ELECTRIC 


REPAIRS 


All American & Foreign 
Game Boards 


All American & Foreign 
Color and XY Monitors 
Video, Pinball and 
All Game Repairs 
Rebuild & Refinish Cabinets 
Prompt Service with 
lst quality parts only 


Mike Misnsinn Corp. 


30 Horton Ave. 
New Rochelle, N.Y. 10801 


914/636-5000 212/279-6677 


TR a e a ea ee a TY 


ALSO DOWNEY-JOHNSON & BELITA 
¥ ¥ 


PLAY MORE GAMES DISTRIBUTING, INC. 
1121 East Seminary Drive, Fort Worth, Texas 76115 
US WATS (800)433-2908 TX WATS (800)772-2703 OR (817)429-7705 
TELEX: 732-561 TELESERV (Dallas) 
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WE HAVE THE LOWEST 
PRICE ON AMERICAN 
LOCKS & HASPS 


ACE LOCKS re-kevyed $1.°° 
ACE keys cut $1.9 


“FOR YOUR COMPLETE 
SECURITY NEEDS“ 


PHILADELPHIA VENDING 
8810 Dewees Street 
Philadelphia, PA 19152 


(215)698-2738 


: 
: 
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FOR SALE: Well established music & 
game route. Good equipment, 
reasonable price, excellent potential 
for growth. Located on east coast of 
Virginia. Exceptional buy for right 
party. Call: 804/787-4409. 


FOR SALE: “Reflex” bar top electronic 
game. 10 units available. Some never 
located. Other business interests force 
sale. Best offer. T.A. GARRETT, Box 
3029, Shiremanstown, Pa 17011. 
Telephone: 717/780-1095. 


FOR SALE | 


USED CCCKTAIL. | 


VIDEO GAME ' 
Astro Fighter........ $950. ( 
Moon Cresta ......... 950. 
Asteroids............ 1150. 4 
Missile Command... .1050. 


313/695-2970 
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SCHOOL FOR ELECTRONIC GAMES. 
Electronic pinballs—one week, video 
games—one week, by SCHEMATICS! 
Our 11th year! CAL’S COIN COLLEGE, 
P.O. Box 810, Nicoma Park, OK 73066. 
Telephone (405) 769-5343. 


RAK KKKKKHKSBK BHM: 


NEW CABINETS AND 
VIDEO SUPPLIES: 


Cabinets from $185.°—$210.% each 

Four different styles 

Plywood with woodgrain 
formica finish 

Complete line of power supplies 


Color monitors: CRT’s, coin slots, 
joysticks and other video supplies. 


Write for complete price list 
and literature: 


SHADCO, INC. 
2738 State Ave. 
Panama City, Fla 32405 
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News briefs.......news briefs............cc:ccccceecesseeeeeeeee... AMOA show notes.... 
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jerdica! Nene. Ba ete The Tournament Games "Spectacular," a national $400,000 world 
championship tournament staged in Chicago during the AMOA Show, has turned 
out to be a veritable fiasco with winners finding out that their checks are 
being returned for insufficient funds. Atari, Inc., which as a co-sponsor 
of the tournament, reportedly will make good on $50,000, the total of cash 
prizes due to winners of the Atari video game competition. A spokesman for 
the company, Frank Ballouz, said Atari had paid Tournament Games International 
(TGT) $50,000 plus additional fees for running the tournament but that money 
apparently was not paid to the players. Atari indicated it will probably 
sue. Atari insists, however, that it has no further legal obligation as far 
as the outstanding $350,000 in prizes promised by the tournament. 

“Because of the adverse effect this national Fiasco is going to have on 
arcade licensings and extra-legal restrictions on the industry in general," 
said David Pierson, editorial director of Play Meter, "the magazine has 
volunteered itself to be the central clearinghouse for all industry donations 
to help with the outstanding debt. 

“We don't know what the response from the industry is going to be on this," 
Pierson said. "But something has got to be done by the industry as a whole 
to show everyone that Tournament spectacular does not reflect the way this 
industry conducts its business. An incident like this can create exactly 
the kind of legislation backlash we are all trying to avoid." 


Donations to the cause should be addressed to "Tournament Fund," P.O. 
Box 24170, New Orleans, LA 70184. "Please do not make checks out to 
Play Meter or to any individual's name. Industry people are reminded that 


their donations to the fund are tax deductible. Readers will be kept 
abreast of the Tournament Fund, as will the general media which is watching 
us closely to see if we have the wherewithal to police Ourselves." 164 weenie ex 
lives bee Go aCanates eats The AMOA International Expo drew the largest numbers it will 
ever pack into the Chicago Conrad Hilton Hotel on North Michigan, October 
29-31...a total of over 10,900 attendance which includes a contingent of 
1,243 exhibitors personnel. The halls were overflowing for the swan song 
of the Conrad Hilton as the AMOA Site; next fall, the show moves to the 
downtown Chicago Hyatt Regency. Filling 370 exhibit booths at the Conrad 
Hilton were 131 games manufacturers and Support & supply companies in the 
coin-op world. AMOA staff said all records were broken by the 1981 show, 
except the number of foreign attendees, which stood at 800 persons in Chicago. 
And AMOA membership swelled to over 2,000 with 566 new members Signing at 
the show, according to staff spokesman John Schoff....... ccc ccccccccccccn. 
CWS ark ela ene lo Ses It was not all game-playing, buying, and party-going at 
Chicago, however. The AMOA had several chief items of business at hand, 
not the least of which was the confirmation of Leoma Ballard, Belle, West 
Virginia, as the incoming president of AMOA. Other top AMOA officers 
elected at its general meeting October 30 were: First Vice President 
Clayton L. Norberg, Manakata, Minnesota; secretary Wesley S. Lawson, Winter 
Haven, Florida; and Treasurer Dock Ringo of Mineral Wells, Texas. Incoming 
vice presidents are Walter Bohrer, Jr., Milwaukee, Wisconsin; James 

B. Reeves, Whiteville, North Carolina; and Vincent Storino, Toms River, 

New Jersey. Full coverage of the annual meeting--as well as the AMOA 
seminars--will follow in Play Meter, January 1 and January 15 issues. 

Pe oka Se Weave de sdk Among AMOA's main business was a resolution to wage "a 
campaign we have never seen before" (in outgoing President Norm Pink's 
words) in petitioning the Congress to amend the Copyright Revision Act of 
1976 to exempt coin-operated pPhonographs from infringement of copyright-- 
which would strike out the requirement for per-jukebox royalty fees, if 

the AMOA effort succeeds. Pink said the legislative program should draw 
Support from the influence of locations as well as jukebox operators...... 
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Intense solar challenges increase through 500 skill 
level phases. 


Explosive action against seven types of enemy ships. 
Bonus ships awarded for capture of survivors. 

Nuke weapons can destroy multiple enemy ships. 
Hyperspace for quick escapes. 


Unprecedented 3-D realism with patented 
Vectorbeam™ x-y monitor system 
_and reflective color graphics. 


A full 16K memory for more — 
simultaneous action and : 
more player involvement 


Panes. 
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© Pinball’s most 
revolutionary 

_ new concept 

_ Inthree decades. 


e@ Your ticket 
to pinball earnings 
which can even 
exceed video. 


e Pinball’s first 
accepted 50¢ 
location piece. 


=) 
at, 


e Player demand 
supports multi- 
unit availability 
In arcades. 


mottlieD | 
AMUSEMENT GAMES 


D. Gottlieb & Co. 

165 W/ kake St. 

Northlake, IL GO164 

(312) 562-7400 
fr» 


A Columbia Pictures Industries Company 


© 1981 D. Gottlieb & Co. 
~All Rights Reserved 
Interior playfield patent pending 
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